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DAVID  horsey’s 
EDITORIAL 
CARTOONS 
DRAW  ACCLAIM 
EROM  READERS  AND 
THE  NATIONAL 
PRESS  EOUNDAHON. 


When  the  National  Press  Foundation  presented  the  1998  Berryman  Cartoonist  of  the  Year 
Award  to  David  Horsey,  it  did  not  surprise  readers  of  the  Seattle  Post-Intelligencer.  Horsey's  readers 
have  been  treated  to  his  wry  perspective  in  both  his  cartoons  and  the  commentaries  that  often 
accompany  his  work . 

His  intricately  illustrated  “Beltway  Apocalypse”  is  everything  a  good  editorial  cartoon  should 
be  It  appeared  with  his  commentary  on  a  full-page  of  a  Sunday  section  last  spring. 

While  many  cartoonists  around  the  country  focused  on  this  subject,  the  National  Press 
Foundation  judges  were  especially  impressed  with  Horsey’s  interpretation  of  the  scandal  that  was 
endangering  the  presidency.  In  fact,  “Beltway  Apocalypse”  was  cited  by  the  judges  for  exhibiting 
“artistic  craftsmanship,  along  with  a  sharp  wit  and  pointed  criticism  of  the  events  in  the  news.” 

The  Seattle  Post-Intelligencer  has  always  recognized  the  importance  of  offering  readers 
insightful  editorial  cartoons.  As  part  of  Hearst’s  continuing  commitment  to  Journalism  of 
Distinction,  the  newspaper  sent  Horsey  to  D.C.  for  a  year  to  deepen  his  understanding  of  the 
political  climate  in  the  Capital.  The  result  was  an  award-winning,  satirical  look  at  events —one  more 
way  Hearst  Newspapers  enrich  readers’  lives  every  day. 


See  David  Horsey’s  award-winning  work  on  the  web  at  www.seattle-pi.com 
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MEDIA  MANAGEMENT 
LIBRARY 
Volume  1 

Get  the  management  ideas  you 
need  from  NMC,  Northwestern 
University’s  media  management 
center.  NMC  brings  together 
four  of  their  most  popular 
publications  in  one  vital 
management  tool. 

VOLUME  1  BRINGS  YOU: 


Values.  Culture.  Content. 

How  vision  and  a  culture  of 
excellence  create  newspapers 
that  connect. 

In  Their  Prime:  Motivating 
Senior  Reporters  shows  how 
to  boost  achievement  with  advice 
from  the  experts:  star  p)erformers. 

Inside  Newsroom  Teams 

goes  beyond  the  hype  and 
hearsay  to  reveal  the  foundations 
of  successful  newsroom  teams. 

The  Changing  Reader  paints 
a  picture  of  the  changing  lives  of 
readers-and  how  it  will  forever 
alter  newspapers. 

Get  the  Media  Management 
library  Volume  1  from  NMC,  call 
847.491.4900  or  send  $53.00  to: 
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ExSfP  CALENDAR 


17-20  E&P  Interactive  Newspapers  Conference 
’99,  Hyatt  Regency,  Atlanta,  Ga. 

24-26  American  Association  of  Advertising 
Agencies  Media  Conference  &  Trade 
Show,  New  Orleans,  La. 

24-27  Suburban  Newspapers  of  America  Spring 
Publishers  Conference,  Marquis  Resort, 
Palm  Springs,  Calif. 

25-26  Maryland  Delaware  DC  Press  Association  Convention,  Columbia 
Sheraton,  Columbia,  Md. 

25-26  World  Association  of  Newspapers,  Newspaper  Advertising 
Conference,  Lisbon,  Portugal 

25-27  Inland  Press  Association  Weekly  Newspaper  Publishers 
Conference,  Tucson,  Ariz. 

28-3  Inland  Press  Association  Key  Executives  Conference,  El 
Conquistador,  Tucson,  Ariz. 
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National  Association  of  Hispanic  Pub¬ 
lications  Annual  Convention,  Waterfront 
Hilton,  Huntington  Beach,  Calif. 

Great  Lakes/Midstate  Newspaper 
Production  Conference,  Holiday  Inn 
Select  Convention  Center,  St.  Louis,  Mo. 
New  England  Newspaper  Association 
Convention,  Westin  Hotel,  Boston,  Mass. 
11-13  Independent  Free  Papers  of  America  Spring  Conference,  Adams 
Mark  at  the  Florida  Mall,  Orlando,  Fla. 

17-20  National  College  Media  Spring  Convention,  Marriott  Marquis, 
New  York,  N.Y. 

17-20  National  Newspaper  Association  Government  Affairs  Conference, 
Hyatt  Regency  on  Capitol  Hill,  Washington,  D.C. 

19- 20  Society  of  Professional  Journalists  Region  One  Annual 

Convention,  The  Omni,  New  Haven,  Conn. 

20- 23  Inter-American  Press  Association  Mid-year  Meeting,  Hotel 

Wyndham,  Montego  Bay,  Jamaica 
21  -23  Inland  Press  Association  Editors  Conference,  Chicago,  Ill. 

28-1  America  East  Newspaper  Operations  &  Technology  Conference, 
Hershey  Lodge  &  Convention  Center,  Hershey,  Pa. 
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College  Newspaper  Business  & 
Advertising  Managers  Conference,  Sir 
Francis  Drake  Hotel,  San  Francisco,  Calif. 
Southeastern  Advertising  Publishers 
Association  Spring  Conference,  Hampton 
Inn  Broadway,  Myrtle  Beach,  S.C. 
Midwest  Free  Community  Papers  Spring 
Meeting,  Inn  at  University,  West  Des 
Moines,  Iowa 


Note:  To  list  events,  please  fax  Jennifer  Waber  at  (212)  691-7287. 
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‘He  left 
me  to  die’ 


Photo  by  Tony  Lopez 


With  those  chilling  words,  Mary  Vincent 
identified  Lawrence  Singleton  as  the  man 
who  brutally  attacked  her  and  cut  off  her 
arms  20  years  ago  in  California. 

In  a  hushed  Florida  courtroom,  the  scene 
spoke  volumes  as  Vincent  pointed  out 
Singleton.  That  moment  in  an  unrelated  1998 
murder  trial  passed  quickly,  but  it  was  just 
long  enough  for  St.  Petersburg  Times  photo¬ 
journalist  Tony  Lopez  to  make  this 
photograph. 

Tony  is  one  of  29  photojournalists  at  the 
Times  who  strive  to  capture  extraordinary 
moments  in  the  life  of  our  community. 

We  are  proud  of  our  talented  journalists, 
who  are  committed  to  reporting  the  best  in 
photographs  as  well  as  words.  It’s  one  more 
reason  the  St.  Petersburg  Times  is  Florida’s 
Best  Newspaper. 


^tPetersiburg  tEimei 

Florida’s  Best  Newspaper 
www.sptimes.coni 
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HOT  TYPE 


Clinton  saga 
takes  priority 

The  Clinton  impeachment  story  has 
played  prominently  in  U.S.  papers  at  varying 
expenses  of  other  news  coverage,  editors 
say.  The  Philadelphia  Daily  Nen’s  added  one 
open  page  each  day  during  the  Senate  trial 
and  knocked  out  some  national  and  interna¬ 
tional  wire  stories  to  make  room  for  im¬ 
peachment  coverage,  while  other  papers  on¬ 
ly  added  pages  to  cover  key  developments. 

Single-copy  sales  spiked  after  those  de¬ 
velopments,  such  as  Clinton’s  impeachment, 
editors  say.  While  recognizing  some  readers 
are  weary  of  the  story,  many  editors  defend 
their  extensive  coverage.  “1  know  there’s 
fatigue  out  here,  but  this  is  the  impeachment 
of  the  president,”  The  Arizona  Republic  edi¬ 
tor  David  Fritze  says.  —  Lucia  Moses 

Don’t  read 
and  drive:  bill 

An  Iowa  state  lawmaker,  heeding  police 
complaints  about  the  growing  numbers  of 
people  who  read  while  driving,  wants  to 
outlaw  the  act. 

“I’ve  had  several  people  contact  me  who 
are  concerned,”  says  Rep.  Bill  Dix, 
R-Shell  Rock.  “They  see  people  driving  on 
our  highways  who  are  reading.” 

Dix  says  his  local  police  officers  contacted 
him  when  they  noticed  an  increase  in  drivers 
who  were  reading  and  learned  that  there’s  no 
law  against  it.  The  most  common  activity  he’s 
heard  about  is  motorists  who  read  the  newspa¬ 
per  on  their  way  to  work  in  the  morning.  Dix 
says,  but  growing  use  of  cell  phones  makes 
looking  up  numbers  a  fast-increasing  practice. 

The  measure  he  introduced  would  set  a 
$100  fine  for  those  caught  reading  behind 
the  wheel. 

More  people  are  doing  it  because  of 
increasing  demands  on  their  time  and 
advances  in  technology,  Dix  says,  adding: 
“We  all  have  the  temptation  now.  With  cell 
phones  you  have  the  temptation  to  pull  out  a 
phone  book  and  look  up  a  number.”  But  Dix 
isn’t  ready  to  tackle  people  who  use  cellular 
phones  while  driving.  —  AP 

Asian  WSJ  hit 
with  slander  suit 

The  son  of  Malaysia’s  prime  minister 
is  suing  the  printers  of  The  Asian  Wall 
Street  Journal  over  an  article  detailing 


his  career.  Mirzan  Mahathir,  the  son  of 
Mahathir  Mohamad  and  one  of 
Malaysia’s  most  successful  business¬ 
men,  filed  the  $39.5  million  defamation 
suit  against  a  subsidiary  of  Star 
Publications  Malaysia  Bhd.  over  the 
Jan.  4  article.  The  Journal  says  it  stands 
by  the  story  and  will  help  Star  defend 
the  case.  —  Lucia  Moses 

Plate  turns  on 
daily  disher 

A  New  York  Daily  News  gossip 
columnist  became  the  daily  dish  himself 
when  a  fellow  writer  accused  him  of 
stealing  from  her  column.  Washington 
Post  columnist  Sharon  Waxman  says 
almost  all  of  George  Rush’s  Jan.  19  col¬ 
umn  about  celebrities  goings-on  at  a  Jan. 
16  Mike  Tyson  fight  in  Las  Vegas  came 
straight  from  her  own  piece  published 
the  day  before. 

“You  don’t  just  lift  another  reporter’s 
reporting,”  Waxman  told  E&P.  “Even¬ 
tually,  it’s  going  to  come  back  and  bite 
you  in  the  ass.” 

Rush  says  a  Waxman  attribution  in  his 
column  was  meant  to  apply  to  a  larger 
portion  of  the  piece  and  pointed  out  that 
much  of  the  material  was  widely  report¬ 
ed.  “We  did  credit  her,  and  if  she  didn’t 
feel  sufficiently  credited,  we  apologize,” 
he  says.  For  her  part,  Waxman  says, 
“It  was  kind  of  amusing  more  than  any¬ 
thing  else.”  —  Lucia  Moses 

Amazon  sells 
more  than  books 

Following  news  reports  that 
Amazon.com  gives  preferential  treat¬ 
ment  to  reviews  of  books  whose  publish¬ 
ers  pay  for  the  privilege,  the  online 
bookdealer  now  says  it  will  disclose 
when  it  promotes  books  backed  by 
advertising  dollars,  effective  March  1. 
Amazon.com  also  says  it  won’t  list  any 
book  its  editors  deem  unworthy. 

Amazon.com  won’t  say  yet  which 
books  are  promoted  in  this  way  or  con¬ 
firm  news  reports  that  claim  publishers 
pay  up  to  $10,000  for  the  exposure. 
The  New  York  Times  Book  Review 
editor  Charles  McGrath  told  E&P 
that  in  a  time  when  editorial  and 
advertising  lines  have  become 
blurred,  Amazon.com ’s  forthrightness 
is  laudable.  —  Lucia  Moses 


Another  shopper 
to  Liberty  Group 

Liberty  Group  Publishing  shows  no 
sign  of  slowing  its  acquisitiveness  in  the 
new  year.  The  Chicago-based  community 
newspaper  and  shopper  chain  publisher 
has  bought  The  Shopper  of  Northwest 
Minnesota  from  Dori  Nelson  and  family. 

The  Shopper,  based  in  Halstad,  Minn., 
has  a  mail  distribution  of  35,000  in  60  ru¬ 
ral  communities  in  Minnesota  and  North 
Dakota.  The  purchase  includes  a  commer¬ 
cial  printing  operation.  Rickenbacher  Me¬ 
dia  Co.  of  Dallas  represented  the  Nelson 
family  as  broker  for  the  transaction. 


APME’s  Photo 
of  the  Month 


Don  Koch  of  Rochester  Armored  Car 
Security  Services  is  covered  with  frost 
after  working  for  an  hour  and  a  half  col¬ 
lecting  change  from  parking  meters  in 
downtown  Sioux  Falls,  S.D.  This  Jan.  4 
photo  by  Ken  Klotzbach  of  the  Argus 
Leader  was  selected  January  Member 
Showcase  Photo  of  the  Month  by  judges 
from  an  Associated  Press  Managing 
Editors  Association  newspaper.  Each 
month,  judges  from  newspapers  around 
the  country  select  a  winner  based  on 
daily  selections  by  AP  State  Photo 
Center  editors  from  the  hundreds  of  pho¬ 
tos  members  contribute  to  the  AP  report 
each  day.  The  judges  will  select  a  “Photo 
of  the  Year”  at  the  APME  convention  in 
October  from  the  monthly  winners.  That 
award  comes  with  a  $1000  prize. 
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Ken  Klotzbach! Arf> us  Leader! AP 


I  C0MPM»16S  '^^^ERNET 

$»*  .rf  Ti\TlON. 

,e1^  ^  IJ^SED  INTERN^^ 

MiVEWTlSl^^  ' 


Take  a  look  at  ClassifiedWarehouse.com 


A  group  of  five  major  U.S.  media  companies  has  acquired  AdOne  Classified  Network,  the  premier 
internet  classifieds  company.  Lycos  will  be  a  featured  on-line  national  distribution  vehicle  for 
ClassifiedWarehouse.com.  This  powerful  consumer  Web  site  provides  unparalled  penetration  in 
38  of  the  50  largest  media  markets  in  the  country  and  represents  over  500  affiliate  print  titles. 
The  site  features  the  most  complete  collection  of  internet  classifieds  updated  daily  by  leading 
newspapers  and  top-brand  online  providers.  By  mid-year,  AdOne's  classifieds  database  is  projected 
to  grow  to  more  than  six  million  listings,  so  log  on  and  keep  your  eye  on  that  grand  ol'  Web  site. 


ADVANCE 

PUBLICATIONS  INC. 


Hears t  Newspapers 


SCTOPPS 


iiaiMediaNews  Group 


CSaiMPEY 

MEDIA 

QPDUP 


LYC  "'S 


To  find  out  more  about  AdOne,  contact  Brendan  Burns,  CEO,  at  212-965-2920,  or 
visit  ClassifiedWarehouse.com,  LYCOS.com  or  the  sites  of  any  newspaper  in  the  partnership. 


After  Singleton  merger,  Donrey 
Media  sheds  corporate  layers 


by  Mark  Fitzgerald 

Having  handed  William  Dean 
Singleton  control  of  its  10  California 
dailies.  Donrey  Media  Group  is  now 
taking  an  ax  to  its  corporate  structure. 

The  chain  that  once  held  a  tight  rein  on 
its  newspaper  and  outdoor  advertising 
properties  from  its  headquarters  in  Las 
Vegas  is  now  empowering  local  publishers 
to  compete  as  they  see  fit  in  their  markets. 

“We’re  going  to  try  to  unroll  a  lot  of  years 
of  corporate  build-up  and  try  to  push  that 
responsibility  down  to  the  publisher  level 
where  we  think  it  belongs,”  Frederick  says. 

And  for  the  first  time,  Donrey ’s  outdoor 
advertising  division  will  be  responsible 
for  its  own  destiny. 

“The  last  thing  an  outdoor  advertising 
guy  needs  is  a  newspaper  guy  telling  him 
how  big  his  billboards  should  be  or  what 
angle  their  facing  should  be,”  says 
Donrey’s  new  president  of  newspaper 
operations,  Sherman  R.  Frederick. 

Frederick,  47,  replaces  Emmet  Jones, 
who  retired.  The  announcement  of 
Frederick’s  appointment  was  accompa¬ 
nied  by  news  of  the  departures  of  several 
top  Donrey  executives. 

Also  retiring  is  Dave  Osborn,  vice  pres¬ 
ident  of  Donrey’s  Western  newspaper 
group,  and  Don  Schneider,  vice  president 
of  the  Eastern  newspaper  group.  Lynn 
Mosier,  vice  president  of  Donrey’s  admin¬ 
istrative  support  group,  resigned  to  pursue 
other  business  interests,  Donrey  said. 

“We  decided  to  adopt  a  more  stream¬ 
lined  management  structure  in  light  of  the 
changes  the  company  has  undergone  in  the 
last  year,”  says  Warren  A.  Stephens,  presi¬ 
dent  of  Stephens  Group  Inc.,  which  bought 
Donrey  from  the  Reynolds  family  in  1993. 

Last  summer,  Donrey  sold  25  dailies  and 
three  weeklies  in  eight  states  to  Community 
Newspaper  Holdings  Inc.,  the  fast-growing 
chain  backed  by  the  Retirement  Systems  of 
Alabama  pension  fund. 

And  last  month,  Donrey  entered  into  an 
unusual  strategic  partnership  with 
Singleton’s  MediaNews  Group  Inc.  in 
California.  Donrey  contributed  its  10  daily 
and  two  nondaily  California  papers  to  a 
company  that  will  be  two-thirds  owned  by 
Garden  State  Newspaper,  Singleton’s  part¬ 


nership  with  Richard  Scudder,  and  one-third 
owned  by  Donrey.  Singleton  is  contributing 
10  of  its  MediaNews  California  papers. 

Now  Donrey  owns  outright  14  newspa¬ 
pers,  one  television  station,  nine  outdoor 
advertising  companies.  The  dramatic 
changes  do  not  augur  any  withdrawal 
from  the  newspaper  business,  Frederick 
emphasizes. 

“We  are  absolutely  not  in  the  liquida¬ 
tion  mode,”  Frederick  says. 

Investor  Stephens  says  Donrey  is 
“actively  seeking  other  newspaper  and 
outdoor  advertising  acquisitions.” 

What  has  changed,  newspaper  opera¬ 
tions  president  Frederick  says,  is  that 
Donrey’s  former  top-down  corporate  cul¬ 
ture  has  outlived  its  usefulness. 

“Publishers  at  the  local  level  need  to  be 
able  to  do  the  kind  of  things  it  takes  to 
control  their  markets,”  Frederick  says. 
“I’ll  clearly  not  be  able  to  do  that  from 
Las  Vegas.” 

Frederick  will  remain  publisher  of  the 
Las  Vegas  Review-Journal,  a  post  he  has 
held  since  1992.  He  says  he  sometimes 
chafed  under  the  old  Donrey  manage¬ 
ment  style  and  believes  publishers  will 


welcome  the  change. 

“It  was  cumbersome,  for  sure,”  he  says, 
“and  I’m  sure  other  publishers  felt  that, 
too.  We  had  a  very  entrenched  corporate 
culture.  ...  We’re  looking  for  publishers 
who  realize  there  is  no  safety  net  at  the 
corporate  level.” 

Looking  ahead,  Frederick  says  he  sees  the 
deal  with  Singleton  transforming  Donrey 
into  a  player  in  a  suddenly  very  changed 
Southern  California  newspaper  market. 

“From  a  company  standpoint,  we  think 
we  get  a  lot  from  this,”  Frederick  says. 
“What’  going  on  in  Southern  California  is 
going  to  be  watched  very  closely  by  the 
industry.  All  of  a  sudden,  that  marketplace 
is  highly  competitive  —  and  at  a  much 
higher  level  of  competition.” 

Frederick  began  his  newspaper  career 
with  Donrey  in  1976  as  a  reporter  at  the 
Review-Journal.  He  was  named  city  edi¬ 
tor  in  1979  and  the  next  year  was  named 
editor  of  the  Hilo-based  Hawaii 
Tribune-Herald.  In  1985  he  was  named 
general  manager  of  the  Alamogordo 
(N.M.)  Daily  News.  He  returned  to  Las 
Vegas  as  editor  in  1988  and  was  named 
publisher  in  1992.  IH 


Puerto  Rico’s  governor,  aides 
not  immune  to  daiiy’s  iawsuit 


by  Kelvin  Childs 

El  Nuevo  Dla  won  a  significant  round 
in  its  civil  rights  suit  against  Puerto 
Rico’s  governor  and  seven  top  aides 
when  a  federal  appeals  court  mled  that  they 
may  be  sued  for  trying  to  punish  the  news¬ 
paper  for  its  coverage  by  canceling  $6  mil¬ 
lion  in  advertising  contracts. 

The  U.S.  1st  Circuit  Court  of  Appeals 
denied  Gov.  Pedro  Rossello’s  motion  to  dis¬ 
miss.  It  agreed  with  a  lower  federal  court 
that  Rossello  and  the  others  do  not  enjoy  the 
qualified  immunity  that  protects  officials 
from  being  sued  over  routine  actions  done 
in  the  course  of  their  public  service. 

“It  would  seem  obvious  that  using  gov¬ 
ernment  funds  to  punish  political  speech  by 


members  of  the  press  and  to  attempt  to 
coerce  commentary  favorable  to  the  govern¬ 
ment  would  run  afoul  of  the  First 
Amendment,”  states  the  Jan.  25  ruling. 

The  case  may  now  proceed  on  a  fast  track 
to  a  trial  in  May,  says  Bruce  Sanford,  a  partner 
at  Baker  &  Hostetler  L.L.P.,  the  Washington 
law  firm  representing  El  Nue\’o  Dla. 

“It’s  really  quite  a  strong  legal  weapon  that 
can  be  used  to  keep  government  officials  from 
retaliating  or  punishing  the  press  for  coverage 
they  don’t  like,”  Sanford  says.  Without  quali¬ 
fied  immunity,  the  governor  and  his  aides 
may  be  found  personally  as  well  as  profes¬ 
sionally  liable  if  the  newspaper  wins. 

“That’s  the  stunning  usefulness  of  this 
mling,”  Sanford  says. 

The  court  also  rejected  the  administra- 
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lion’s  claim  that  canceling  the  advertising 
was  an  exercise  of  free  sfteech. 

James  Hibey,  the  lawyer  representing 
Rossello,  says,  “Basically,  I  can  tell  you 
we  are  disappointed  with  the  court’s  rul¬ 
ing.  We  believe  that  a  government  adver¬ 
tiser  can  disassociate  itself  from  a  newspa¬ 
per’’  without  running  afoul  of  the  First 
Amendment.  Hibey  is  with  the  Washing¬ 
ton  law  firm  of  Vemer,  Liipfert,  Bernhard, 
McPherson  &  Hand. 

Hibey  also  says  that  in  arguing  a  motion 
to  dismiss,  the  defense  cannot  challenge  the 
other  side’s  presentation  of  the  facts  but  can 
only  argue  that  even  if  they’re  true,  they 
aren’t  enough  for  a  cause  of  action.  He  says 
the  ruling  didn’t  foreclose  other  defenses 
the  administration  intends  to  present.  “Our 
defenses  include  other  claims  of  absolute 
as  well  as  qualified  immunity,”  he  says. 

The  227,000-circulation  El  Nuew  Dia, 
owned  by  the  Ferre  family,  is  the  largest  daily 
newspaper  in  Puerto  Rico.  It  sued  Rossello 
and  his  aides  for  their  actions  following  arti¬ 
cles  published  April  13,  1997,  evaluating  the 
first  100  days  of  Rossello’s  second  term  and 
the  first  100  days  of  the  San  Juan  mayor’s 
term.  The  articles  followed  a  number  of 
investigative  pieces  on  government  agencies, 
including  the  state-owned  telephone  compa¬ 
ny  and  the  water  resources  authority. 

The  day  after  the  100-day  analyses,  18 
government  agencies  canceled  advertising 
accounts  with  the  paper  worth  $6  million 
a  year.  Within  months,  the  Treasury 
Department  launched  a  tax  audit  of  the 
paper.  The  paper  also  asserts  that  its 
reporters  were  frozen  out  from  sources 
and  denied  access  to  documents. 

The  administration  also  canceled  a  con¬ 
struction  project  of  Puerto  Rico  Cement 
Co.,  a  firm  whose  principal  shareholders 
are  the  Ferre  family.  El  Di'a  Inc.,  the  news¬ 
paper  company,  also  is  a  shareholder.  The 
administration  pulled  permits  for  other 
projects  and  investigated  it  for  supposed 
violations  of  packaging  laws. 

Rossello  has  asserted  that  the  adminis¬ 
tration  switched  to  other  newspapers  be¬ 
cause  of  a  pending  rate  increase  at  El 
Nuevo  Dia.  “These  are  decisions  made 
from  the  point  of  view  of  which  are  the 
best  and  most  cost-effective  media  vehi¬ 
cles  for  the  government  of  Puerto  Rico’s 
duty  to  inform.”  he  says.  However,  the  rate 
increase  had  not  been  announced  when  the 
contracts  were  canceled,  and  the  paper 
asserts  that  it  still  is  the  least  expensive 
means  of  reaching  a  mass  audience. 

Also  being  sued  by  the  paper  are  Angel 
Morey,  Rossellos  chief  of  staff;  Pedro 
Rosario  Urdaz,  press  secretary;  Norma 
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Burgos,  secretary  of  state;  J.A.  Alicea 
Rivera,  secretary  of  the  Department  of 
Consumer  Affairs;  and  three  members  of  the 
commonwealth’s  Planning  Board  —  Jose 
Caballero,  vice  president;  Jose  Rios  Davila, 
executive  director;  and  Maria  Gordillo,  an 


alternate  member. 

The  administration’s  actions  have  been 
condemned  by  the  Inter  American  Press 
Association,  the  American  Society  of 
Newspaper  Editors,  and  the  Society  of 
Professional  Journalists.  H 


First  contract  reached 
since  ’95  Detroit  strike 


by  Mark  Fitzgerald 

Composing  room  employees  repre¬ 
sented  by  International  Typograph¬ 
ical  Union  (ITU)  Local  18  were  to 
vote  Sunday  on  the  first  contract  agree¬ 
ment  to  emerge  since  2,500  workers  from 
six  unions  walked  off  their  Job  at  Detroit’s 
daily  newspapers  in  the  summer  of  1995. 

Detroit  Newspapers,  which  runs  busi¬ 
ness  and  production  operations  for  the 
Detroit  Free  Press  and  Detroit  News, 
reached  the  agreement  with  the  typogra¬ 
phers  after  a  series  of  meetings  with  state 
and  federal  mediators. 

“We  worked  very  hard  to  reach  this 
agreement,  and  we  look  forward  to  reach¬ 
ing  agreements  with  the  five  other  unions,” 
Frank  Vega,  president  and  CEO  of  Detroit 
Newspapers,  says  of  the  agreement 
reached  Feb.  5.  Neither  Vega  nor  Sam 
Attard,  president  of  the  ITU  local  that  rep¬ 
resents  130  workers  at  the  papers,  would 
discuss  details  of  the  tentative  agreement. 
Federal  mediator  Brian  Flores,  who  could 
not  be  reached,  has  imposed  a  gag  order  on 
both  sides  in  the  continuing  negotiations. 

It  was  unclear  whether  the  agreement 
includes  wage  and  benefits  terms,  which 


all  six  unions  had  agreed  to  bargain  Jointly 
through  the  Metropolitan  Council  of 
Newspaper  Unions. 

A  Free  Press  story  by  business  writer 
Charlotte  W.  Craig  quotes  mediator  Flores 
as  saying  the  tentative  pact  included  wage 
and  benefit  agreements,  but  the  contract 
was  not  negotiated  “behind  the  back”  of 
the  Metropolitan  Council. 

The  Free  Press  reported  the  contract  in¬ 
cludes  a  “me  too”  clause  that  would  allow 
the  ITU  to  benefit  from  any  better  deal 
negotiated  by  the  other  unions.  The  con¬ 
tract  also  includes  a  $70,000  buyout  offer 
for  about  90  typographers  with  lifetime 
employment  guarantees,  the  story  says. 

Sunday’s  ITU  vote  comes  exactly  two 
years  after  the  six  unions  —  who  had 
failed  to  stop  a  single  day’s  publication 
during  the  strike  —  made  an  unconditional 
offer  to  return  to  work.  Because  the  two 
papers  and  its  agency  have  vowed  not  to 
discharge  the  hundreds  of  permanent 
replacements  hired  during  the  strike,  at 
least  600  former  strikers  have  not  returned 
to  work.  Except  for  about  20  workers  who 
were  either  part-time  or  fired  for  alleged 
misconduct  during  the  strike,  all  ITU 
members  have  returned  to  work.  H 


NAA  wants  formal  color 
and  newsprint  policies 


by  Joe  Strupp 

Newspapers  should  adopt  formal 
policies  for  color  management 
procedures  and  seek  to  purchase 
recycled-content  newsprint,  according  to 
recent  recommendations  from  the  News¬ 
paper  Association  of  America  (NAA). 

NAA  leaders  argued  that  color  man¬ 
agement  can  only  be  strengthened  with 
set  policies  that  include  extensive 
employee  training  in  color  processes  and 


strict  standards  for  advertisers. 

“These  findings,  while  preliminary, 
will  help  us  make  great  strides  toward 
seeing  high-quality  color  reproduction 
throughout  the  newspaper  industry,”  says 
Eric  Wolferman,  NAA  senior  vice  presi¬ 
dent  of  technology. 

In  a  separate  recommendation,  the  as¬ 
sociation  also  advocated  voluntary  use  of 
recycled-content  newsprint  but  opposed 
legislation  requiring  newspapers  to  utilize 
a  specific  minimum  amount.  Hi 
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advertising  for  Advertising  Age  maga¬ 
zine,  says  newspapers  apply  their  own 
standards  of  taste  for  ads. 

“Every  newspaper  has  in  their  ad  con¬ 
tracts  that  they  have  the  right  to  reject  any¬ 
thing  that  they  think  is  in  poor  taste.  It 
probably  was  just  that  they 
wanted  to  not  be  so  brazen 
about  what  was  being  por¬ 
trayed.  These  things  always 
come  down  to  the  individual 
taste  of  the  ad  staff  or  the 
publication,”  says  Kerwin. 

But  while  the  Journal 
rejected  the  ad,  other  news¬ 
papers  were  more  than  will¬ 
ing  to  run  it.  The  ad  also 
appeared  in  The  New  York 
Times  and  USA  Today. 

Melissa  Synder,  vice 
president  of  marketing  at 
USA  Today,  saw  no  prob¬ 
lem  with  the  ad. 
but  ran  the  ad  on  the  right  “If  Tyra  Banks  had  been 
from  Victoria’s  Secret.  less  covered  certainly  it  was 
starting  to  approach  the  line 
1  say,  how-  i  over  whether  we  should  take  this  or  not. 

We  felt  that  it  did  not  cross  the  line.  ... 
She’s  covered  up  as  much  as  some  women 
are  in  a  bathing  suit,  so  we  saw  no  need  to 
ask  them  to  revise  it,  change  it,  or  do  any¬ 
thing  with  it,”  says  Synder. 

She  said  last  week  the  paper  rejected  an 
advertisement  from  a  major  brand  name 
that  they  felt  did  not  belong  in  the  paper. 

“It  was  another  well-known  company 
and  because  we  didn’t  take  the  ad.  I’m 
not  going  to  be  unfair  and  name  them. 
But  it’s  certainly  a  name  that  everybody 
knows,  we  just  felt  the  presentation  of 
their  ad  was  not  appropriate  for  USA 
Today,"  says  Synder. 

The  Victoria’s  Secret  ad  was  part  of  a 
campaign  to  get  people  to  go  online  to  a 
fashion  show  that  was  broadcast  live 
over  the  Internet.  In  addition  to  the  print 
ads  announcing  the  fashion  Webcast, 
there  was  also  a  30-second  ad  played 
during  the  Super  Bowl,  which  the  lin¬ 
gerie  maker  says  boosted  its  online  traf¬ 
fic  by  more  than  1  million  after  the  TV 
ad  appeared. 

The  fashion  Webcast  drew  more  than 
1.5  million  visitors  to  the  site,  which 
resulted  in  a  drain  on  computers  and  pro¬ 
vided  choppy  video.  But  company  offi¬ 
cials  hailed  the  event  as  a  success. 
Intimate  Brands,  Inc. 


High  lech. 
High  Fashion. 


by  David  Noack 


High  Tech 
High  feshion 


A  newspaper  advertisement,  which 
featured  a  scantily-clad  Tyra 
Banks  promoting  the  recent 
Victoria’s  Secret  Wall  Street  cyber-fash¬ 
ion  show,  was  a  bit  too  revealing  for  The 
Wall  Street  Journal. 

The  full-page,  black  and  white  ad,  which 
ran  on  Feb.  3,  was  rejected  by  the  paper. 
Instead,  a  more  subdued  ad  featuring 
another  model  wearing  a  bit  more  was  sub¬ 
stituted. 

Richard  Tofel,  a  spokesman  for  Dow 
Jones  &  Company,  the  Journal's  parent 
company,  says  the  original  ad  did  not 
meet  the  paper’s  advertising  acceptability 
guidelines.  He  says  the  Columbus,  Ohio- 
ad  agency.  Resource  Marketing  Inc.,  was 
contacted  and  another  ad  was  used. 

“They  submitted  an  ad  for  publica¬ 
tion.  We  told  them  that  we  had  some 
problems  with  that  ad.  They  submitted  a 
substitute  that  was  acceptable,  and  we 
were  happy  to  publish  it  and  we  did,” 
says  Tofel. 

He  declined  to  discuss  details,  adver¬ 
tising  guidelines,  or  whether  the  ad  was 
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white  ad,  would  run  just  shy  of 
$149,000. 

Tofel  says  the  paper  did  not  ask  for  a 
change  in  the  copy  of  the  ad.  The  change 
was  made  by  the  ad  agency. 

Resource  Marketing  did  not  return  tele¬ 
phone  calls  seeking  comment. 

Ann  Marie  Kerwin,  who  covers  print 
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is  a  specialty 
retailer  of  women’s  apparel,  lingerie,  and 
personal  care  products.  The  company 
operates  under  its  Victoria’s  Secret  and 
Bath  and  Body  Works  brand  names.  IH 
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Journalist’s  affidavit  against 
White  House  aide  stirs  ire 


by  Kelvin  Childs 

A  journalist’s  affidavit  that  White 
House  aide  Sidney  Blumenthal 
leaked  denigrating  comments 
about  Monica  Lewinsky  at  a  private  lunch 
—  an  account  at  odds  with  Blumenthal’s 
deposition  in  the  presidential  impeach¬ 
ment  trial  —  drew  anger  and  condemna¬ 
tion  from  journalists  who  hold  to  the  rule 
that  you  never  bum  a  source. 

“1  think  it’s  outrageous.”  says  Jack 
Nelson,  chief  Washington  correspondent 
for  the  Los  Angeles  Times,  of  Christopher 
Hitchens’  filing  the  affidavit.  “1  think  he 
violated  a  friendship  and  violated  a  pro¬ 
fessional  code.” 

Hitchens,  who  writes  for  The  Nation 
and  for  Vanity  Fair  magazines,  stated 
that  he  and  Blumenthal  had  lunch  March 
19.  During  the  lunch,  the  affidavit  states. 
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Blumenthal  called  Lewinsky  a  “stalker” 
several  times  and  said  Clinton  was  “the 
victim  of  a  predatory  and  unstable,  sex¬ 
ually  demanding  young  woman.” 
Hitchens  further  declared  that  Blumen¬ 
thal  had  repeated  those  remarks  to  other 
journalists. 

Hitchens  did  not  return  a  phone  call 
asking  for  comment. 

Clinton  is  on  trial  before  the  Senate  on 
a  House  indictment  of  perjury  and 
obstruction  of  justice.  The  obstruction  of 
justice  charge  accuses  him  of  making 
false  and  disparaging  comments  about 
Lewinsky  to  Blumenthal  and  other  aides 
with  the  expectation  the  aides  would 
repeat  those  comments  to  a  grand  jury. 

In  his  deposition  Feb.  3  to  the  Senate, 
Blumenthal  testified  that  he  did  not  dis¬ 
cuss  with  anyone  a  conversation  he  had 
with  Clinton  about  Lewinsky  shortly 
after  Clinton’s  extramarital  affair  became 
public.  He  further  testified  he  had  no 
knowledge  of  any  White  House  effort  to 
smear  Lewinsky. 

In  a  statement.  Blumenthal’s  lawyer, 
William  A.  McDaniel  Jr.,  says,  “Mr. 
Blumenthal’s  grand  jury  testimony  was 
true  and  any  implication  or  statement  to 
the  contrary  is  mistaken.” 

Andrew  J.  Glass,  senior  Washington 
correspondent  for  Cox  Newspapers,  ques¬ 
tions  the  timing  of  the  disclosure.  “Why 
now,  other  than  to  stir  the  pot?”  Glass 
asks.  “If  this  was  a  legitimate  story  last 
weekend,  it  was  when  the  Starr  report 
was  released.” 

Jules  Witcover,  a  political  columnist 
for  the  Baltimore  Sun,  also  questions 
Hitchens’  timing.  “He  seems  to  be  a  bit  of 
a  publicity  hound.  He  seems  to  be  revel¬ 
ing  in  it,”  Witcover  says. 

Witcover  also  is  dismayed  that 
Hitchens  filed  an  affidavit.  “I  wonder 
whether  he  understands  the  code  of  not 
revealing  your  sources,”  Witcover  says. 
“It  seemed  that  it  didn’t  take  much  for 
him  to  tell,”  although  other  journalists 
have  been  subpoenaed  and  gone  to  jail  to 
uphold  the  code. 

At  The  New  York  Times,  Michael 
Ore.skes,  Washington  bureau  chief,  says: 
“We  don’t  talk  about  our  sources.  We 
don’t  talk  about  our  sources  even  if  our 
sources  talk  about  us.”  ■■ 
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Moose  pics  get 
northern  exposure 

by  M.L  Stein 


You  would  think  that  in  Alaska, 
where  moose  are  almost  as  com¬ 
mon  as  house  pets,  pictures  of  the 
big-homed  animals  wouldn’t  be  a  big  deal. 
Think  again. 

The  Anchorage  Daily  News  all-moose 
1999  calendar  set  off  a  virtual  stampede 
for  copies.  “People  were  coming  into  the 
lobby  to  buy  10  or  20  at  a  time.”  recalls 
marketing  manager  Marj  Blixhavn.  An  ini¬ 
tial  printing  of  1 2.(XX)  sold  out  in  two  days 
at  $2.99  a  pop  and  was  followed  by  addi¬ 
tional  press  runs  totaling  49,(XX)  calendars. 
Every  one  was  snapped  up.  Last  year,  the 
Daily  News  sold  only  lO.(XX)  calendars. 

Blixhavn  says  the  lobby  receptionist 
was  so  overwhelmed  by  the  demand  that  a 
separate  table  for  calendar  purchases  was 
set  up.  Still,  she  adds,  the  lines  were  long. 

The  sales  splurge  was  all  the  more  sur¬ 
prising  since  Alaskans  need  not  go  far  for 
real  moose  sightings.  The  creatures  rou¬ 
tinely  wander  into  towns,  often  stopping 
traffic.  In  fact,  one  picture  shows  a 
moose  doing  just  that.  Other  illustrations 
are  of  a  moose  flopping  in  a  child’s  wad¬ 
ing  pool,  a  white  moose  who  seems  to  be 
smiling,  another  at  a  salt  lick,  and  two 
baby  moose. 

Reminded  that  the  popular  TV  series 
“Northern  Exposure.”  set  in  an  Alaskan 
hamlet,  opened  with  a  moose  meandering 
along  main  street,  Blixhavn’s  assistant, 
Benita  Washburn,  commented:  “That  was 
about  the  only  thing  that  was  authentic  in 
the  show.” 

Anyway,  the  motif  for  next  year's  calen¬ 
dar  was  decided  quickly.  The  theme  will 
be  urban  wildlife  with  all  kinds  of  the  .state’s 
species  featured,  Blixhavn  reports.  H 
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Arrest  in  beating 
of  Pakistani  pubiisher 


Suspect  was  named 
in  stories  exposing 
immigrant  ripoffs 

by  Joe  Strupp 


occurred  in  the  late  evening  as  he  was 
putting  the  paper  to  bed.  He  told  police  that 
about  five  men  forced  their  way  into  in  his 
Brooklyn  office  and  began  clubbing  him 
and  kicking  him. 

“I  never  thought  this  was  going  to  hap¬ 
pen,”  says  Chughtai,  53,  who  was  re¬ 
leased  from  the  hospital  a  day  after  being 
treated  for  head  injuries,  four  broken  fin¬ 
gers,  and  cuts. 

Siddiqui,  48,  of  Brookville,  N.Y., 
was  charged  with  one  felony  count 
of  assault  and  released  on  bail.  He 
did  not  return  phone  calls  to  his 
home  or  office. 

Investigators  say  they  are  re¬ 
viewing  Chughtai ’s  reporting  on 
Siddiqui’s  travel  business  but  must 
translate  newspapers  from  Urdu. 

Chughtai ’s  supporters  in  the 
Pakistan  community  in  Brooklyn 
rallied  outside  his  office  on  Feb.  5. 

Chughtai,  who  emigrated  from  his 
native  Pakistan  23  years  ago,  started  the 
newspaper  two  years  ago.  He  claims  the 
attack  was  prompted  by  Jan.  15  and  Jan. 
26.  stories  alleging  Siddiqui  oversold  air¬ 
line  tickets  to  Pakistan  immigrants  trying 
to  fly  to  their  native  land. 

The  publisher  says  a  group  of  travelers 
called  him  from  Kennedy  Airport  and 
reported  problems  attempting  to  board  a 
flight.  When  he  went  to  the  airport,  he  dis¬ 
covered  that  only  six  of  4 1  Peak  Time  Travel 
customers  were  allowed  to  board  the  plane. 
The  rest  were  told  their  tickets  were  invalid. 

“The  airline  manager  told  me  that  it  was 
not  the  airline’s  fault,  it  was  the  travel 
agent,”  Chughtai  says.  “He  said  this  had 
been  done  before.”  Chughtai  says  he 
received  several  threats  of  violence  and 
death  after  the  articles  appeared. 

Shafi  Bezar,  who  publishes  a  Pakistani 
paper  in  Queens,  says  he  is  not  surprised 
by  the  attack  —  and  was  himself  threat¬ 
ened  just  for  sympathizing  with  Chughtai. 

“I  don’t  write  as  much  about  those 
things  as  him  because  I  do  not  want  to  put 
myself  in  danger,”  Bezar  says. 

Chughtai,  a  Pakistan  Air  Force  veteran 
who  worked  at  community  papers  in  the 
city  for  10  years,  says  he  opened  his  own  to 
champion  the  rights  of  Pakistan  immi¬ 
grants  who  were  being  preyed  upon.H 


New  York  City  travel  agent  who  a 
local  Pakistan  weekly  had  accused 
of  defrauding  immigrants  has 
been  arrested  in  connection  with  an 
attack  on  the  newspaper’s  publisher. 

Mohammed  Za  Siddiqui,  owner 
of  Peak  Time  Travel  in  Brooklyn, 

N.Y.,  was  arrested  on  Feb.  4.  and 
charged  in  the  Feb.  2  assault  on 
Shafqat  Chughtai,  publi.sher  of  the 
1 0,000-circulation  Sada-E-Pakistan. 

Chughtai  says  the  attack 
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Go  tell  it  on  the 
Web  —  later 

by  Kelvin  Childs 

Companies  whose  stock  trades  on  the 
NASDAQ  market  may  not  release 
information  on  their  Web  sites  before  dis¬ 
closing  it  via  conventional  news  outlets, 
according  to  a  new  rule. 

Current  rules  require  companies  to 
disclose  to  the  traditional  news  media 
information  “material”  to  the  business  — 
that  is,  whatever  affects  the  value  of  a 
shareholder’s  securities,  including  merg¬ 
ers,  acquisitions,  joint  ventures,  stock 
splits,  dividends,  or  takeover  bids. 

The  amended  rule,  proposed  by  the 
National  Association  of  Securities 
Dealers  Inc.,  parent  of  the  NASDAQ 
stock  market,  is  in  response  to  the 
increased  use  of  the  Internet  as  a  vehicle 
for  disseminating  securities  information. 
In  its  filing  in  the  Federal  Register, 
NASDAQ  calls  the  Internet  “a  valuable 
disclosure  resource  that  can  enhance  the 
orderly  dissemination  of  material  infor¬ 
mation  for  all  shareholders  and  market 
participants.”  But  the  rule  makes  clear 
that  companies  may  not  release  material 
on  the  World  Wide  Web  without  also  dis¬ 
tributing  it  to  traditional  outlets  such  as 
Dow  Jones  News  Service,  Reuters, 
Bloomberg  Business  News,  Business 
Wire,  PR  Newswire,  The  Wall  Street 
Journal  and  The  New  York  Times. 

And  when  information  is  relea.sed  on 
the  Web,  it  may  not  be  not  subject  to 
embargo,  the  rule  stipulates. 

“While  NASDAQ  believes  that  it  is  gen¬ 
erally  in  the  public  interest  to  encourage 
widespread  dissemination  of  information  to 
investors  through  the  Internet,”  it  says, 
“NASDAQ  also  believes  that  it  is  important 
to  maintain  a  level  playing  field  for  all 
investors,  including  those  who  do  not  have 
Internet  access  or  who  may  not  generally 
rely  on  the  Internet  as  their  primary  source 
of  material  for  corporate  news.” 

The  Securities  and  Exchange 
Commission  announced  the  rule  change 
Feb.  1. 

NASDAQ-listed  companies  still  must 
notify  NASDAQ  at  least  10  minutes 
before  releasing  material  information 
through  any  outlet. 

NASDAQ  spokesman  Mike  Shokouhi 
says  that  member  companies  pushed  for 
the  rule  change  to  clarify  for  everybody 
how  the  Internet  may  be  used  to  distribute 
company  news. 
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SRC  produces  cluster 
maps  ter  Thomson  buys 


by  Ken  Liebeskind 

The  central  Wisconsin  newspapers,  a 
Thomson  Newspapers  cluster  or 
Strategic  Marketing  Group  (SMG), 
is  using  a  new  Internet  tool  to  help  it  plan 
a  new  Sunday  edition. 

The  three-paper  SMG,  which  includes 
the  Stevens  Point  Journal,  Marshfield 
News-Herald,  and  Wisconsin  Rapids  Daily 
Tribune,  is  using  AccessConnections/Live 
(ACL),  a  geographic  information  mapping 
program  recently  developed  for  Thomson 
by  Spatial  Re-engineering  Consultants 
(SRC),  an  Orange,  Calif.,  firm. 

The  Wisconsin  group  is  using  the  pro¬ 
gram  to  find  subscribers  and  advertisers 
for  the  Sunday  edition,  which  will  be 
called  Central  Wisconsin  Sunday.  Scott 
Skinner,  vice  president  of  marketing,  says 
he’s  using  ACL  to  identify  nonsubscribers 
who  will  become  targets  of  Sunday  sub¬ 
scription  efforts.  They’ll  be  offered  four 
Sundays  free,  he  says. 

ACL  is  also  being  used  to  generate 
demographic  information  about  families 
outside  the  SMG.  “We’ll  only  take  Sun¬ 
days  out  there  and  expand  into  those 
areas,”  he  says. 

ACL  will  also  be  used  to  provide  market 
information  for  advertisers  to  lure  them 
into  the  Sunday  paper. 

One  such  advertiser  is  Best  Buy,  the 
electronics  chain.  After  it  opened  a  store  in 
Wausau  last  year,  Skinner  used  ACL  to 
generate  data  to  help  the  company  under¬ 
stand  the  market.  “We  showed  how  our 
market  compared  to  the  national  averages 
for  electronics  buying,”  Skinner  says.  The 
information  was  so  attractive  Best  Buy 
bought  preprint  advertising  in  all  three 
papers,  Skinner  notes. 

All  55  U.S.  papers  in  the  Thomson 
chain  are  using  ACL,  and  the  company’s 
Canadian  papers  will  begin  this  June, 
according  to  Warwick  Brindle,  senior  vice 
president. 

The  program  merges  data  from  in-house 
files,  outside  lists  from  Claritas  and  the 
U.S.  Census  Bureau  to  create  full-color 
maps  that  can  be  used  for  50  different 
applications,  Brindle  says,  from  advertis¬ 
ing  and  circulation  drives  to  the  introduc- 
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j  Example  of  Spatial  Re-engineering 
Consultants’  mapping  system 

tion  of  new  products. 

“If  we  want  to  launch  a  new  entertain¬ 
ment  magazine,  we  can  analyze  the  market 
quickly  and  establish  whether  there  is  an 
opportunity  in  terms  of  advertisers  and 
readers,”  Brindle  says. 

There  are  10  to  15  new  products  now 
1  being  tested,  including  entertainment, 
automotive,  and  millennium,  which  are 
computer-  and  technology-based.  The 
products  may  be  printed  for  the  papers  or 
niche  products  like  magazines  or  content 
for  the  papers’  Web  sites. 

For  advertising  purposes,  the  maps 
j  show  busines.ses  that  can  be  targeted  or 
j  ones  to  be  avoided,  because  of  their  past 
advertising  history. 

I  “We  can  identify  non-advertisers  by  SIC 
j  code  and  concentrate  on  a  type,  like  restau- 
I  rants,”  Brindle  says.  “They  appear  on  a 
map  and  we  can  overlay  sales  territories  to 
I  identify  the  potential  for  each  salesper- 
I  son’s  marketplace.”  For  circulation  drives, 
I  contact  lists  can  be  created  by  selecting 


individual  households.  “We  can  click  on  a 
household  and  it  gives  us  all  the  data, 
including  the  name  of  the  family,  how  big 
the  house  is,  and  whether  they’re  likely  to 
have  children,”  Brindle  says.  “It  enables 
us  to  identify  households  in  primary  areas 
where  we  want  circulation  growth.” 

The  papers  use  direct-mail  or  telemar¬ 
keting  campaigns  to  reach 
Warwick  these  audiences  after  iden- 

Brindle,  senior  tifying  them  with  the 
v.p.,  Thomson  maps,  Brindle  says. 

II  Thomson  is  the  first 

I  newspaper  company  to 
I  use  a  program  like  ACL, 
1  according  to  Dean 
K  Stoecker,  SRC’s  presi- 
^  dent.  While  there  are 
V  plenty  of  mapping  pro- 
1  grams  on  the  market 
I  today,  ACL  is  novel 
I  because  it’s  available  on 
the  Internet.  Hi 

Iowa  town/gown 
news  war  ends 

The  Ames.  Iowa,  newspaper  war  that 
came  to  symbolize  the  growing  tension 
nationally  between  community  papers  and 
increasingly  sophisticated  and  .self-confi¬ 
dent  college  papers  is  over. 

One  week  before  the  Iowa  Supreme 
Court  was  scheduled  to  hear  their  appeal 
arguments.  The  Daily  Tribune  and  the  Iowa 
State  Daily  reached  a  final  settlement  stem¬ 
ming  from  the  Tribune's  charges  that  Iowa 
State  University  and  the  student  paper  were 
competing  unfairly  by  using  taxpayer-pro¬ 
vided  subsidies,  operating  with  profession¬ 
al  managers,  and  blocking  the  community 
paper’s  access  to  the  campus  while  distrib¬ 
uting  copies,  selling  ads,  and  marketing 
aggressively  in  the  community  at  large. 

Partnership  Press,  owner  of  the  10.(X)0 
paid-circulation  evening  Tribune,  won  in 
court  on  its  charges  that  the  paper’s  publica¬ 
tion  board  was  a  state  entity  subject  to  the 
Iowa  Open  Records  law  and  that  the  universi¬ 
ty's  policy  on  on-campus  newspaper  distribu¬ 
tion  was  unconstitutional.  The  Daily,  a 
14,(XX)  free-distribution  paper  paid  by  student 
fees,  appealed  to  the  Iowa  Supreme  Court. 

Under  the  settlement,  the  student  paper 
agrees  to  limit  its  distribution  nearly  entirely 
to  the  campus  and  an  adjoining  business 
strip  known  as  Campustown.  The  paper  also 
agreed  to  use  only  students  in  advertising 
sales  and  not  to  market  the  paper  off-cam- 
pus.  It  also  agreed  to  pay  about  $54,()(X)  in 
Partnership  Press’  legal  costs.  Hi 
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‘Although  the  people  in  my  class  were  hundreds  of  miles 
away,  I  forgot  I  was  in  a  ‘virtual  classroom/  Once  I  logged 
on,  I  was  there*  I  really  had  a  good  time  and  learned  a  lot.’^ 

Sarah  A.  Shrode 
Assistant  News  Editor 
Palladium-Item,  Richmond,  Indiana 
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Push  to  pass  Unifdim  Conoctioiis  Act 

Printing  corrections  in  papers  reduces  libel,  yet  only  one  state  uses  it 


by  Joe  Strupp 

A  proposed  law  that  would  entice 
newspapers  to  print  corrections  by 
reducing  their  exposure  to  libel 
lawsuits  has  been  enacted  in  only  one  state 
since  being  introduced  more  than  four 
years  ago.  But  supporters  of  the  Uniform 
Corrections  Act  claim  that  may  soon 
change  and  plan  to  make  a  major  push  for 
passage  in  several  states  in  1999. 

“We  are  working  and  we  are  very  opti¬ 
mistic,”  says  Edward  Seaton,  president  of 
the  American  Society  of  Newspaper 
Editors  (ASNE)  and  publisher  of  The 
Manhattan  (Kan.)  Mercury.  “Like  any  leg¬ 
islation,  it  takes  time  to  get  things  through.” 

Citing  a  need  to  enact  the  law  in  at  least 
six  states  this  year,  ASNE  leaders  have 
made  its  passage  a  key  priority  in  the  com¬ 
ing  months  and  have  hired  a  lobbyist  to 
help  drum  up  support  in  .several  states. 

The  legislation  would  promote  the  use 
of  newspaper  corrections  by  protecting 
newspapers  from  libel  suits  if  they  print 
corrections  in  a  timely  manner,  supporters 
say.  The  goal  is  to  change  the  perception  of 
corrections  as  an  admission  of  guilt,  a 
belief  that  often  causes  editors  to  hold  off 
on  printing  them  for  fear  that  they  may  be 
used  in  future  legal  action. 

The  act  first  came  forward  in  1993  from 
the  National  Conference  of  Commissioners 
on  Uniform  State  Laws,  a  group  of  legal 
experts  appointed  by  state  officials  to  study 
and  create  state  laws  with  uniform  stan¬ 
dards.  The  commission  adopted  the  act  in 
late  1993,  and  it  received  the  American  Bar 
Association’s  endorsement  six  months  later. 

But  since  January  1995,  when  the  legis¬ 
lation  first  went  before  several  state  law¬ 
makers,  only  North  Dakota  has  made  it 
law.  Seaton  and  other  supporters  blame  the 
poor  record  of  approval  on  a  lack  of  infor¬ 
mation  for  legislators  and  the  failure  of 
industry  leaders  to  make  it  a  priority. 

“The  approach  we  have  taken  is  to  leave 
it  up  to  the  states  and  not  push  it,”  says 
Seaton.  “It  certainly  has  been  less  [suc¬ 
cessful]  than  we  would  have  wanted.” 

Seaton  says  ASNE  is  using  a  Virginia 
lobbyist  to  help  get  the  proposal  through  at 
least  six  states  this  year.  Attorney  Tonda 
Rush  of  King  and  Ballow,  which  has  helped 
several  newspapers  in  sensitive  Guild  nego- 

1  8 


tiations  over  the  years,  was  hired  last  May 
to  lobby  state  officials  in  specific  areas  such 
as  Texas,  Illinois,  and  Michigan. 

Rush  says  the  key  is  to  educate  legisla¬ 
tors  and  newspaper  officials  and  rally  sup¬ 
port  in  each  state  at  the  grass-roots  level. 
She  plans  to  organize  informational  pro¬ 
grams  and  lobbying  efforts  in  several  states 
during  the  1999  state  legislative  sessions. 

“It  is  not  easy  to  do.  You 
have  to  convince  the  legisla¬ 
tures  that  it  is  worth  doing,” 
says  Rush.  “Some  editors 
don’t  understand  what  [the 
act[  does.  They  think  it  will 
require  retractions,  which  it 
doesn’t.” 

Specifically,  the  act  would 
require  that  anyone  seeking  a 
correction  should  inform  the 
newspaper,  online  service,  or 
other  media  outlet  of  the 
alleged  inaccuracy  within 
three  months  of  the  date  it 
was  printed  or  broadcast. 

After  receiving  the  request, 
the  news  outlet  would  have  45 
days  to  investigate  and  broad¬ 
cast  or  print  a  correction. 

If  a  correction  is  printed 
within  that  time  frame  and 
reaches  “substantially  the 
same  audience”  as  the  origi¬ 
nal  inaccurate  report,  the 
news  outlet  would  be  protect¬ 
ed  from  loss-of-reputation  or 
punitive  damages,  which 
often  carry  the  largest  monetary  awards. 

The  act  was  recently  introduced  in  the 
New  York  state  legislature  and  is  expected 
to  be  presented  to  state  lawmakers  in  New 
Mexico  later  this  spring,  says  Rush.  She 
contends  that  if  even  a  half-dozen  states 
adopt  the  bill,  it  will  be  seen  as  a  victory. 

“What  is  important  is  that  a  few  states 
pass  it  unamended  so  it  can  go  forward 
uniformly,”  says  Rush.  "Then  we  can  have 
everyone  focus  on  the  same  thing.” 

Rush  says  the  proposal  must  be  enacted 
at  the  state  level  because  libel  laws  are 
based  on  state  legislation  and  do  not  come 
under  federal  control.  She  also  says  that, 
although  more  than  30  states  have  existing 
corrections  statutes,  many  are  outdated  and 
vary  from  state  to  state. 


“We  are  very 
optimistic.  Like 
any  legislation,  it 
takes  time.” 

—  Edward  Seaton, 
president, 

American  Society  of 
Newspaper  Editors 


While  the  proposal  has  brought  wide¬ 
spread  support  from  news  organizations 
such  as  Afro-American  Newspapers, 
Gannett  Co.  Inc.,  and  The  Washington 
Post,  it  has  some  detractors. 

Critics,  such  as  the  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press,  worry  that 
the  law  may  push  editors  to  print  correc¬ 
tions  too  quickly. 

“One  of  the  components 
of  credibility  is  standing  by  a 
story  that  you  believe  to  be 
true,  even  in  the  face  of  oppo¬ 
sition.”  says  Jane  Kirtley,  the 
committee’s  executive  direc¬ 
tor  and  a  former  reporter. 
“The  idea  that  you  can  make 
a  lawsuit  go  away  by  printing 
a  retraction  is  troubling.” 

Kirtley  also  questions 
whether  the  act  would  sub¬ 
stantially  reduce  libel  possi¬ 
bilities.  She  says  many  other 
factors,  such  as  motive  and 
sourcing,  go  into  deciding 
whether  libel  has  been  com¬ 
mitted 

But  supporters,  such  as 
libel  attorney  Dick  Winfield, 
who  has  represented  The 
Associated  Press  and  other 
news  outlets,  say  the  act 
would  help  newspapers  avoid 
costly  lawsuits  by  focusing 
on  getting  the  story  right 
instead  of  legal  bickering. 

“This  represents  a  major 
reform  of  the  process  that  will  bring  down 
the  cost  of  lawsuits  and  jury  awards  and  is 
an  unparalleled  benefit,”  Winfield  says. 
“News  organizations,  publishers,  editors, 
and  their  lawyers  at  the  local  level  have  got 
to  organize  and  raise  money  to  lobby  legis¬ 
lators  to  pass  this  bill.” 

The  Society  of  Professional  Journalists 
also  supported  the  effort  but  cautioned 
ASNE  supporters  not  to  let  state  legislators 
change  the  act  in  order  to  get  it  adopted. 

“Lawmakers  are  probably  going  to  be 
tempted  to  modify  it.  That  is  how  it  can  get 
dangerous,”  says  SPJ  president  Wendy  S. 
Myers.  “Whenever  lawmakers  tinker  with 
the  uniformity,  that  is  when  you  have  prob¬ 
lems.  That  is  something  that  needs  to  be 
monitored.”  HI 
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New  owners:  coming  soon 
to  a  newspaper  near  you 

Revolving  door  of  newspaper  ownership  spins  at  record  pace 


by  Lucia  Moses 

Newspapers,  mainly  the  small  ones, 
are  changing  hands  at  a  wild  gallop, 
a  study  shows,  and  observers  see  no 
end  in  sight.  A  study  by  newspaper  broker 
Dirks,  Van  Essen  &  Associates  says  nearly 
one-third  of  the  nation’s  daily  newspapers, 
420  papers,  changed  ownership  in  the  past 
three  years.  At  that  pace,  a  100%  turnover 
rate  is  conceivable  in  seven  more  years, 
even  though  a  lot  of  papers  have  had  the 
same  owner  for  decades  and  are  likely  to 
stay  that  way.  There  are  1 ,509  U.S.  dailies. 

Though  big  newspaper  chains  have 
been  gobbling  up  independents  for  30 
years,  most  of  the  dealing  these  days 
involves  small  dailies  already  owned  by 
groups,  says  Owen  Van  Essen,  president 


of  Dirks,  Van  Essen.  “It’s  groups  selling  to 
groups  for  the  most  part,’’  Van  Essen  says. 

The  number  of  newspapers  changing 
hands  and  the  number  of  papers  per  trans¬ 
action  also  have  increased  recently,  as  a 
few  companies  with  investor  backing  have 
gone  on  shopping  sprees  for  small  papers, 
and  companies  have  mixed  and  matched 
their  properties  into  geographical  “clus- 


Duration  of  Newspaper  Ownership 


1  Circulation 

Average  Years  Ow/ned  I 

Less  than  6500 

17.9 

6501  to  13,000 

23.9 

13,001  to  37,000 

31.1 

More  than  37,000 

36.8 

Source:  Dirks.  Vart  Csserj  &  Associates 


ters”  designed  to  minimize  costs  and  max¬ 
imize  market  clout.  “Smaller  companies 
have  seen  the  wisdom  in  clustering  papers, 
and  have  seen  the  wisdom  in  buying  and 
selling  smaller  papers  that  don’t  fit  in,  or 
trading  newspapers,”  Van  Essen  says. 

While  one  in  four  U.S.  dailies  has  been 
under  the  same  ownership  for  less  than 
two  years,  a  large  segment  —  mainly  larg¬ 
er  independent  papers  —  remains  in  the 
same  hands,  sometimes  for  generations. 

If  anything,  clustering  is  likely  to  accel¬ 
erate  sales  of  newspaper  properties  as 
companies  seek  to  maximize  profits,  says 
newspaper  analyst  John  Morton  of  Morton 
Research  Inc.  in  Silver  Spring,  Md.  He 
also  predicts  more  cooperative  arrange¬ 
ments  such  as  the  recent  California  combi¬ 
nation  of  MediaNews  Group  and  Donrey 


BSP  NEWSPAPER  STOCKS 


Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests. 


2/9/99 

2/3/99 

2/10/98  ■ 

■ 

2/9/99 

2/3/99 

2/10/98 

A.H.  Belo  Corp.  (NY)+ 

18.563 

19.438 

28.375 

McClatchy  Co.  (NY) 

31.313 

30.438 

28.813 

American  Media  Inc.  (NY) 

5.750 

5.813 

7.688 

Media  General  Inc.  (AM) 

48.000 

49.250 

46.938 

Central  Newspapers  Inc.  (NY) 

35.625 

35.500 

34.625 

New  York  Times  Co.  (NY)+++ 

31.750 

32.500 

33.282 

Dow  Jones  &  Co.  Inc.  (NY) 

44.875 

45.000 

51.625 

News  Corp.  Ltd. 

29.000 

30.750 

25.500 

E.W.  Scripps  Co.  (NY) 

44.188 

44.313 

49.438 

Pearson  Ltd. 

21.625 

23.000 

13.375 

Gannett  Co.  Inc.  (NY) 

64.313 

66.125 

62.313 

Pulitzer  Publishing  Co.  (NY) 

81.250 

79.875 

64.688 

Gray  Comm.  Sys.  (NY) 

18.063 

17.875 

24.500 

Quebecor  Inc.  Class  A 

21.250 

21.250 

19.625 

Harte-Hanks  Inc.  (NY)++ 

24.688 

25.438 

20.938 

Sun  Media  Corp.  (TSE)‘ 

21.000a 

21.000a 

15.650a 

Hollinger  International  (NY) 

12.188 

14.375 

14.250 

Thomson  Corp.  (TSE) 

38.100a 

37.100a 

39.450a 

Journal  Register  Co.  (NY) 

13.750 

13.938 

20.188 

Times  Mirror  Co.  (NY) 

55.375 

55.000 

58.875 

Knight  Bidder  (NY) 

49.125 

49.125 

55.625 

Tribune  Co.  (NY)** 

64.063 

62.000 

61.625 

Lee  Enterprises  Inc.  (NY) 

28.250 

28.188 

30.875 

Washington  Post  Co.  (NY) 

557.500 

555.938 

492.563 

*  Initial  public  offering  closed  on  12/15/97  +  Adjusted  for  2-for-1  stock  split  as  of  6/5/98  (a)  Canadian  dollars 

**  Adjusted  for  2-for-1  stock  split  ++  Adjusted  for  2-for-1  stock  split  as  of  3/16/98 

+++  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 
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Ownership  Longevity  Group  vs.  independent 


years 


more  than  35 


Source:  Dirks.  Van  Essen  &  Associates 

Media  Group.  “Concentration  of  ownership  has  been  a  fact  of 
American  business  this  entire  century,”  Morton  says.  “It  came 
rather  late  to  the  newspaper  business  ...  but  they’re  catching  up.” 

Dirks,  Van  Essen  says  small  papers  tend  to  be  traded  most  often 
because  of  estate  taxes,  targeting  by  larger  companies,  and  diffi¬ 
culties  in  passing  control  to  the  next  generation.  White  estate  taxes, 
which  rise  as  high  as  55%,  create  a  burden  that  makes  it  hard  to 
keep  small  papers  in  a  family,  Dirks,  Van  Essen  counts  76  papers 
that  have  remained  under  continuous  ownership  at  least  100  years. 

One  is  The  Westerly  (R.I.)  Sun,  where  vice  president  Robert 
Utter  says  it’s  not  that  no  one  wants  to  buy  the  paper,  circulation 
1 1 ,350  daily,  1 1 ,943  on  Sunday.  “The  offers  come  in  the  mail 
weekly,”  he  says.  “We  look  at  what  we  own  as  some  kind  of  pub¬ 
lic  trust.  It’s  that  intangible  ownership  that  we’re  attracted  to.” 

But  independence  comes  at  a  price.  The  Sun  recently 
assumed  a  huge  debt  to  pay  estate  taxes  and  envies  group- 
owned  papers  that  can  afford  to  do  more  sophisticated  reporting. 

Stories  like  Utter’s  are  why  the  Newspaper  Association  of 
America  (NAA)  is  lobbying  Congress  to  ease  or  eliminate  the 
estate  tax.  “The  rates  are  very  high,  and  they  cause  many  busi¬ 
nesses,  not  just  newspapers,  to  sell  businesses  that  they’d  like  to 
keep  in  the  family,”  says  NAA  president  John  F.  Sturm. 

How  does  consolidation  affect  the  quality  of  American  news¬ 
papers?  Morton  says  there’s  no  clear  answer. 

Utter  says  consolidation  makes  better  financial  sense  —  but  at 
the  expense  of  diversity.  “For  a  multiplicity  of  ideas,  we  need 
independent  ownership,”  he  says.  “It’s  like  wiping  out  a  species.” 

CNHI  adds  to  Okla.  group 

Community  Newspaper  Holdings  Inc.  has  added  1 1  weeklies 
to  its  Oklahoma  newspaper  operations.  The  Alabama-based 
Community  Newspaper  group  bought  the  weeklies,  combined 
circulation  22,000,  from  Oklahoma  County  Newspapers  (OCN) 
Inc.  of  Midwest  City.  Terms  were  not  released.  Included: 
Midwest  City  Sun,  Sunday  Sun,  and  Oklahoma  County  News. 
Community,  formed  two  years  ago,  now  owns  about  60 
Oklahoma  publications,  including  24  dailies,  and  more  than  200 
newspapers  nationwide.  Nobody  has  been  named  to  replace 
OCN  publisher  Richard  Hefton,  who  is  retiring. 

World-Herald  sheds  two 

The  Omaha  World-Herald  Co.  has  completed  the  sale  of  two 
South  Dakota  dailies  —  the  Huron  Plainsman  (circulation  8,446 
daily,  8,813  Sunday)  and  Brookings  Register  (5,524  Monday- 
Saturday)  —  to  News  Media  Corp.  of  Rochelle,  Ill.  Terms  were 
not  disclosed.  News  Media  owns  three  other  dailies  in  three 
states,  plus  24  weeklies. 
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Chelsea  Clinton, 
cover  girl 

Ever  since  The  Miami  Herald  exposed  presidential  candidate  Gary  Hart’s 
apparent  philandering  in  1988,  Washington’s  journalists  periodically  con¬ 
gratulate  themselves  for  abandoning  a  code  of  silence  about  the  private 
misbehavior  of  public  figures.  They’re  not  like  those  old-time  guys  who  knew 
about  President  Kennedy’s  White  House  womanizing  and  kept  it  to  themselves 
—  no  sirree. 

Much  of  the  Beltway  press  corps  is  at  it  again,  but  this  time  the  press  is  con¬ 
gratulating  itself  for  what  is  inevitably  described  as  the  6-year-old  tacit  agreement 
to  “respect  the  privacy’’  of  first  daughter  Chelsea  Clinton.  The  president  and  first 
lady  are  in  high  dudgeon  because  People  magazine  put  Chelsea  on  its  cover  —  and 
a  surprising  number  of  reporters  and  columnists  feel  their  pain.  Even  the  normal¬ 
ly  trenchant  Garry  Wills,  who  is  immune  to  the  blandishments  of  any  White 
House,  writes  that  “the  Clintons  are  to  be  congratulated  for  discouraging’’  report¬ 
ing  about  Chelsea. 

The  Clintons’  pre-emptory  strike  against  People  turned  out  to  be  their  best 
media  score  in  a  long  while.  You  could  almost  see  press  secretary  Joe  Lockhart 
tousling  the  hair  of  White  House  reporters  when  he  said  at  a  briefing,  “The  pres¬ 
ident  and  the  first  lady  want  to  thank  everyone  in  this  room  for  respecting  that 
privacy,  and  it’s  their  hope  —  my  hope  —  that  as  we  move  forward  her  privacy 
will  ...  continue  to  receive  the  same  respect.’’ 

Of  course,  this  is  the  same  White  House  that  herded  nearly  the  entire  White 
House  press  corps  off  to  California  to  “cover”  Chelsea’s  first  day  at  Stanford 
University.  We  criticized  that  Junket  at  the  time  as  a  waste  of  news  resources,  but 
we  have  no  problem  at  all  with  People  magazine  or  anyone  else  covering  Chelsea 
in  a  serious  manner. 

If  the  president  is  upset  that  Chelsea  is  a  “a  valid  Journalistic  subject,”  as  People 
managing  editor  Carol  Wallace  puts  it,  he  has  —  as  usual  during  the  past  year  — 
no  one  to  blame  but  himself 

In  the  aftermath  of  nearly  every  revelation  of  the  Lewinsky  matter,  Chelsea  has 
been  used  to  portray  the  image  of  a  loving  family  unfazed  by  scandal.  All  those 
photos  of  the  family  holding  hands  or  sailing  off  Martha’s  Vineyard  or  coming  out 
of  church  were  scheduled  by  the  White  House. 

To  complain  about  People's  story  on  how  the  family  is  coping  post-Lewinsky 
—  when  that  has  been  the  subtext  of  every  one  of  Chelsea’s  recent  public  appear¬ 
ances  —  takes  chutzpah  that  is  stunning  even  for  a  president  whose  official  motto 
seems  to  be  “Disingenuousness  R  Us.” 

People  magazine  may  have  put  Chelsea  on  the  cover  last  week,  but  the  fact  is, 
the  Clintons  have  been  using  their  daughter  as  cover  for  a  lot  longer. 
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Fact  vs.  Fiction 


Amaud  de  Borchgrave  ought  to  get  his 
facts  straight  (“Turnaround  artist  de  Borch¬ 
grave  focuses  UPI  on  ‘critical  stories.’” 
Jan.  30,  p.  14).  There  was  no  UPI  when  he 
was  married  on  his  lunch  hour.  He  must 
have  been  working  for  the  United  Press 
Associations,  who’s  logo  was  UP.  It  was  in 
the  1950s  that  owner  Scripps  Howard  ac¬ 
quired  the  name  and  goodwill  of  Hearst’s 
INS  and  renamed  UP  UPI.  (Hearst  kept 
those  great  INS  writers  and  created  the  sup¬ 
plemental  wire  Hearst  Headline  Service). 

And  just  who  are  these  “Hymies”  or 
“Jewish  people”  de  Borchgrave  says  own 
The  New  York  Times?  Not  the  incumbent 
publisher.  Not  his  predecessor  and  father. 
They  are  communicants  of  the  Episcopal 
Church.  Had  de  Borchgrave  really  made 

50  YEARS  AGO  ... 

NEWSPAPERD0M9 

From  Editor  &  Publisher,  Feb.  12, 1949 

Some  1,500  Chicago  printers  have 
lost  $9  million  in  wages  during  a  63- 
week  strike  against  the  city’s  papers, 
according  to  estimates.  They  collect¬ 
ed  about  67%  of  their  pay,  or  $6.3 
million,  in  strike  benefits  and  other 
assistance  from  the  International 
Typographical  Union. 

Proposals  to  curb  press  freedom 
are  stacked  up  in  statehouses  across 
the  nation.  In  Connecticut,  a  measure 
would  make  it  a  crime  to  publish 
books,  newspapers,  or  magazines 
“principally”  about  crime.  A  resolu¬ 
tion  in  Nevada  would  ask  Congress  to 
ban  comics  and  pictures  portraying 
sex,  crime,  and  torture.  In  New  York, 
an  education  committee  would  re¬ 
view,  and  issue  permits  for,  comic 
books.  A  Wisconsin  morals  code 
would  apply  to  any  book,  printed 
paper,  “or  other  thing.” 

The  Dominion-News  in  Morgan¬ 
town,  W.Va.,  celebrates  the  ninth 
year  of  its  labor  page,  believed  to  be 
the  first  daily  labor  page  in  a  gener¬ 
al-interest  paper.  It  is  written  and 
edited  by  labor  editor  George  A. 
Crago  from  his  own  local  coverage, 
wire  news,  and  opinion.  The  page  is 
credited  with  boosting  circulation  in 
the  city  with  over  4,000  unionized 
coal  miners. 


his  claimed  threat  to  Abe  Rosenthal,  the 
columnist  might’ve  corrected  him. 

Now  that  Amaud  de  Borchgrave  is 
going  to  be  a  journalist  again,  he’d  do  well 
to  save  his  fiction  for  the  next  novel. 

Thomas  D.  Bratter 
Los  Angeles 

Basics  at  j-schools 

Ken  Liebeskind’s  article  (“J-schools  en¬ 
ter  Brave  New  World.”  Jan.  23,  p.  22)  goes 
into  great  detail  about  how  the  journalism 
schools  mentioned  are  preparing  students 
for  journalism  in  the  coming  century. 

The  article  cited  instances  where  j- 
schools  are  adding  high-tech  courses  on 
computer-aided  reporting,  designing  for 
digital  media,  etc.  These  are  important 
courses. 

I  am  concerned,  however,  if  j-schools 
are  losing  sight  of  the  importance  of  the  re¬ 
porter’s  ability  to  actually  write  and  report. 
I  have  interviewed  students  whose  knowl¬ 
edge  and  skill  with  multimedia  and  current 
technology  far  exceeded  mine.  However, 
they  lacked  basic  reporting  skills  such  as 
the  ability  to  interview,  analyze  data,  and 
write  a  good  article.  Some  of  the  intervie¬ 
wees  were  more  interested  in  the  technolo¬ 
gy  of  reporting  than  in  the  act  of  reporting. 

While  an  emphasis  on  technology  is 
important,  1  hope  that  journalism  programs 
will  not  forget  about  teaching  people  how 
to  be  a  reporter.  A  young  j-school  graduate 


can  know  everything  there  is  to  know 
about  the  newest  technology,  but  if  he  or 
she  doesn’t  have  basic  reporting  skills,  the 
job  offer  will  go  to  someone  else. 

Clay  Morgan 
managing  editor, 
Bartlett  Newspapers  Inc., 
Bartlett,  Tenn. 


CorrectioHy 

clarification 


The  Jan.  30  cover  story  (p.  28)  on  the 
Newspaper  Guild  stated  incorrectly  that 
online  staff  at  the  Denver  Rocky  Mountain 
News  and  The  Denver  Post  are  represent¬ 
ed  by  the  Guild. 

A  related  article,  about  the  campaign  to 
unionize  carriers  at  The  Toronto  Star, 
should  have  noted  that  the  Southern 
Ontario  Newspaper  Guild  (SONG)  is  not 
affiliated  with  the  Newspaper  Guild  of 
Canada  or  with  the  Communications 
Workers  of  America  (CWA).  As  the  story 
noted  correctly,  SONG  is  Local  87-M  of 
the  Communications,  Energy  and  Paper- 
workers  (CEP)  Union  of  Canada.  On  sev¬ 
eral  occasions,  CEP  and  CWA  have  com¬ 
peted  to  organize  the  same  media  workers. 

SONG,  once  a  unit  of  the  Newspaper 
Guild,  broke  away  when  the  Guild  merged 
with  the  CWA  in  1997.  Canadian  locals 
that  stayed  in  the  Guild  formed  a  sector  in 
the  CWA  called  TNG  Canada. 


DAILY  CONFERENCE 
COVERAGE 

1 0fh  Annual 

INTERACTIVE  NEWSPAPERS  CONFERENCE 
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A.H.  BELO  CORP. 

HOWARD  G.  SUTTON  to  publisher 
and  CEO  of  the  Providence  Journal  Co.  in 
Dallas,  from  president  and  assistant  pub¬ 
lisher.  He  replaces  Stephan  Hamblet,  who 
retires  effective  April  1  but  remains  a 
director  of  Providence  Journal-Bulletin, 
and  its  corporate  parent,  Belo. 

AMERICAN 

JOURNALISM  REVIEW 

CHRISTINE  HARVEY  to  managing 
editor,  from  associate  metro  editor  of  The 
Washington  Post's  online  edition. 

AMERICAN  SOCIETY  OF 
NEWSPAPER  EDITORS 

LABARBARA  “BOBBI”  BOW¬ 
MAN  to  diversity  director,  from  manag¬ 
ing  editor  at  the  Observer-Dispatch  in 
Utica,  N.Y. 

ASAHI  SHIMBUN 

SHINICHI  HAKOSHIMA  to  presi¬ 
dent  of  the  Japanese  daily  Asahi  Shimhun 
in  Tokyo,  Japan,  from  senior  managing 
director.  He  replaces  MUNEYUKI 
MATSUSHITA,  who  recently  died. 


A(;UII.AR 
SAN  ANTONIO 
EXPRESS-NEWS 


WILTZ 

CHICAGO  TRIBUNE 


0 


^.tnreen  ^  ^ 

The  Huse  Family 

has  sold 

Bellevue  (NE)  Leader 

(6,750  paid  weekly  circulation) 
and  companion  publications 
to 

World  Newspapers,  Inc. 

a  subsldary  of  the  Omaha  World-Herald  Company 

We  are  proud  to  have  represented 
the  Huse  Family  in  this  transaction. 


Dirks,  Van  Essen  &  Associates 


II9  EAST  MAKCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  5O5.820.27OO  FAX:  505.82O.29OO 
E-mail:  i  n  ko@>d  i  r  k  s  v  a  n  ess  en  .co  m  http://www.dirksvanessen.com 
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STONE 
STUART  NEWS 


WARREN 

CHICAGO  TRIBUNE 


CHICAGO  TRIBUNE 

ELLEN  WARREN,  TERESA  WILTZ 
to  columnists  in  the  INC.  section,  from 
feature  writers.  They  succeed  .lUDY 
HEVRDEJS  and  MIKE  CONKLIN, 
who  take  their  columns  to  Tempo. 

FINGER  LAKE  TIMES 

PHILIP  G.  BECKLEY  to  publisher  of 
the  Geneva,  N.Y.,  daily.  He  retains  the  title 
of  editor  but  doesn’t  oversee  daily  news¬ 
room  operations. 

NEWS  CORP. 

LACHLAN  MURDOCH  to  senior  ex¬ 
ecutive  vice  president  of  the  Australian- 
based  media  company  controlled  by  his 
father,  Rupert.  He  retains  responsibilities 


as  chairman  and  chief  executive  of  the 
company's  Au.stralian  operating  company. 
News  Ltd. 

NEWSPAPER 
NATIONAL  NETWORK 

BARBRA  ANCONA  to  marketing  di¬ 
rector  at  the  New  York-based  newspaper 
ad  sales  firm,  from  account  supervisor  at 
the  Pepsi  Fountain  Restaurant  Division. 

ORANGE  COUNTY  REGISTER 

ROBERT  BOLONE  to  director  of  dis¬ 
tribution,  planning,  and  logistics,  from 
deputy  circulation  director  at  the  St. 
Petersburg  Times  in  Florida 

PEW  CENTER 

WALTER  C.  DEAN  to  as.sociate  direc¬ 
tor  of  the  Pew  Center  for  Civic  Journalism, 
Washington.  D.C.,  from  news  assignment 
manager  at  the  CBS  Washington  bureau. 

ST.  LOUIS  POST-DISPATCH 

DICK  WEIL  to  executive  editor,  from 
managing  editor. 

ARNIE  ROBBINS  to  managing  edi¬ 
tor,  from  deputy  editor. 

SAN  ANTONIO  EXPRESS-NEWS 

ROBERT  AGUILAR  to  display  ad¬ 
vertising  manager,  from  advertising  direc¬ 
tor  at  The  Californian  in  Salinas. 

STUART  NEWS 

TIM  STONE  to  circulation  director  at 
the  Scripps-Howard  daily  and  its  sister 
paper,  the  Vero  Beach  Press-Journal,  from 
circulation  director  of  the  Statesman 
Journal  in  Salem,  Ore. 

HOWARD  ANDERBERG  to  imaging 
quality  manager,  from  assistant  produc¬ 
tion  manager  at  the  State  Journal-Register 
in  Springfield,  Ill. 

TROY  DAILY  NEWS 

RANDY  MITCHELL  to  circulation 
sales  manager  of  the  Troy,  Ohio,  daily, 
from  the  Eagle  Tribune  in  Lawrence,  Mass. 

CHARLES  T.  LOBAUGH  to  vice 
president  of  operations,  from  business 
manager. 

www.mediainfo.com 


USA  TODAY 

TERRY  MCINTYRE  to  director  of 
sports  and  television  marketing,  from 
director  of  media  solutions. 

Correction 

Titles  were  misreported  in  this  space 
last  week  for  managers  at  the  Press- 
Enterprise  Co.,  Riverside,  Calif.  In  fact, 
Joe  Frederickson  was  appointed  vice 
president/marketing,  from  marketing 
director,  and  George  Rodrigue  was 
named  vice  president/news,  from  manag¬ 
ing  editor.  The  Press-Enterprise. 


ExSfP  OBITUARIES 


STANFORD  CHEN,  51,  former 
reporter  and  opinion-page  editor  of  The 
Oregonian  in  Portland,  died  of  cancer 
Feb.  4.  In  1987,  he  helped  found  the 
Portland  chapter  of  the  Asian  American 
Journalists  Association  where  he  served 
as  chapter  secretary  and  national  board 
member.  Last  year,  he  won  the  group’s 
lifetime  achievement  award. 

LOTFI  EL-KHOULI,  69,  a  well- 
known  columnist  at  the  Egyptian  daily  Al 
Ahram  in  Cairo,  died  Feb.  5  of  pneumo¬ 
nia.  He  joined  the  newspaper  in  1963.  In 
1991,  he  served  on  the  Egyptian  delega¬ 
tion  to  the  Middle  East  talks  in  Madrid. 

FATHI  GHANIM,  75,  Egyptian  edi¬ 
tor  and  novelist,  died  Feb.  9  of  cancer.  In 
1952,  he  supported  Gamal  Abdel  Nasser 
in  an  army  coup  that  overthrew  Egypt’s 
monarchy.  He  later  led  the  Middle  East’s 
news  agency  and  was  editor  in  chief  of 
several  state  newspapers  including  the 
daily  Al-Gomhuria. 

DONALD  S.  HUES,  84,  owner  and 
publisher  of  The  Chadron  Record,  a  Ne¬ 
braska  weekly,  from  1957  to  1976,  died 
Feb.  6,  a  day  before  his  85th  birthday. 

ASHOK  JAIN,  65,  owner  of  one  of 
India’s  top  newspapers.  The  Times  of  In¬ 
dia  in  New  Delhi,  died  Feb.  4  of  compli¬ 
cations  from  a  heart  transplant.  He  served 
as  managing  trustee  to  the  organization 
that  administers  the  Jnanpith  Award, 
India’s  most  prestigious  literary  award. 

BOB  JOHNSON,  63,  editor  of  the 
Goldsboro  (N.C.)  News  Argus,  died  Feb.  7 
of  a  heart  attack.  He  worked  at  the  news¬ 
paper  since  1961. 


NEWSPEOPLE _ 

by  Vermelle  Dorvil 


JOHN  KOLBE,  58,  a  political  colum¬ 
nist  and  reporter  for  The  Arizona  Republic 
in  Phoenix,  died  Feb.  8  of  colon  cancer. 
He  started  out  at  newspapers  in  Rockford, 
Ill.,  and  was  a  press  aid  and  speechwriter 
for  Republican  Gov.  Richard  B.  Ogilvie 
for  four  years  before  joining  The  Phoenix 
Gazette,  the  Republic'^  sister  daily,  which 
closed  in  1997. 

MUNEYIJKI  MATSUSHITA,  65, 
president  of  Japan’s  largest  and  oldest 
newspaper,  Asahi  Shimbun,  with  a  circula¬ 
tion  of  over  8  million,  died  Feb.  9  from 
influenza  that  developed  into  pneumonia. 
He  also  suffered  from  lung  cancer.  He 
joined  the  newspaper  as  a  reporter  after 
graduating  University  of  Tokyo  in  1958. 
He  moved  up  to  chief  political  news  editor, 
editor  in  chief,  and  .senior  manager  direc¬ 
tor  before  becoming  president  in  1996. 

J.C.  “KOOS”  VIVIERS,  61,  editor  of 
The  Cape  Times  in  Cape  Town,  South 
Africa,  died  Feb.  2  of  cancer.  In  1 974,  he 
became  deputy  editor  at  The  Sunday 
Express  and  played  a  pivotal  role  in  an 
investigative  story  later  known  as  the 
Info  Scandal,  in  which  government  offi¬ 
cials  organized  a  muitimillion  project 
and  used  tax  money  to  purchase  newspa¬ 
pers  in  an  effort  to  sway  public  opinion. 
The  investigation  lasted  two  years  and 
led  to  the  resignation  of  Prime  Ministers 
John  Vorster  and  Connie  Mulder  in  the 
late  1970s. 


EtSfP  AWARDS 


The  Deadline  Club,  the  New  York  City 
chapter  of  the  Society  of  Professional 
Journalists,  has  elected  to  its  hall  of  fame: 
columnist  and  novelist  Pete  Hamill,  CBS 
broadcaster  Charles  Osgood,  CBS  presi¬ 
dent  emeritus  Frank  Stanton,  and  Gloria 
Steinem,  writer  and  consulting  editor  of 
Ms.  magazine. 

Winners  of  the  1999  Matrix  Awards 
from  New  York  Women  in  Communica¬ 
tions  include  New  York  Daily  News  editor 
in  chief  Debby  A.  Krenek,  and,  for  new 
media,  Esther  Dyson,  chairwoman  at 
EDventure  Holdings. 

Winners  of  the  Newspaper  Associa¬ 
tion  of  America’s  TechNews  Best 
Practices  Awards  this  year  for  innova¬ 
tions  in  newspaper  operations  include: 
for  prepress,  Debbie  McNerney  and 
George  Puglia  III,  The  News-Journal, 


Daytona  Beach,  Fla.,  for  developing  an 
ad  delivery  site  to  automate  ad  transmis¬ 
sion;  press,  Adolph  Bereki,  Orange 
(Calif.)  County  Register,  for  developing 
brushings  designed  to  align  newsprint 
through  the  folder. 

Materials,  Manuel  Marquez,  who  is 
now  retired  as  mechanical  superintendent 
at  the  San  Jose  (Calif.)  Mercury  News,  for 
designing  the  Lint  Buster,  now  marketed 
by  Machine  Design  Service  Inc.,  for 
removing  lint  from  press  blankets  on  the 
fly;  health/safety.  Fox  Valley  Press  pack¬ 
ing  department  of  Plainfield,  Ill.,  for 
packing  manager  Joseph  G.  Boris’  idea 
for  a  one-page  safety  sheet  that  sharply 
reduced  the  number  of  Occupational 
Safety  and  Health  Administration  record¬ 
able  accidents. 

The  39th  annual  William  Randolph 
Hearst  Foundation’s  Journalism 
Award  winners  include,  for  first  place 
and  a  $2,()(X)  scholarship.  University  of 
Florida  senior  Jamie  Malemee,  for  a  St. 
Petersburg  (Fla.)  Times  article  about 
grandparents  raising  grandchildren.  John 
Stamper  of  Western  Kentucky  University 
won  second  place  for  in-depth  work  and  a 
$1,500  scholarship.  Sara  Neufeld, 
Northwestern  University,  won  third  place 
and  a  $  1 ,000  scholarship. 

In  photojournalism,  Richard  B. 
Glick-stein,  University  of  Florida,  won 
first  place  and  a  $2,000  award.  Ivan  Kozar 
Jr.,  Kansas  State  University,  took  second 
place  and  $1,500.  C.  Andrew  Niesen, 
University  of  Missouri,  placed  third  for 
$1,0(X).  Mark  Schiefelbein,  University  of 
Missouri,  won  fourth  place  and  $750. 


ExSfP  gifts  grants 


Marriott  Hotels  presented  a  gift  of 
$16,878  to  the  San  Antonio  Express-News 
Charitable  Foundation,  which  will  dis¬ 
tribute  the  money  to  area  charities.  The 
money  represented  half  of  the  proceeds 
from  the  “Room  for  Sharing”  campaign. 
The  other  half  will  go  to  the  Santa  Rosa 
Children’s  Hospital  and  Literacy  for  Life. 

The  National  Association  of  His¬ 
panic  Journalists  will  award  38  scholar¬ 
ships  to  students  pursuing  a  degree  in 
journalism  at  the  10th  Annual  Ruben 
Salazar  Scholarship  Banquet  in  New  York 
City  Feb.  25  at  the  Plaza  Hotel.  The 
scholarships  range  from  a  one-year 
$1,000  to  $2,000  scholarship  to  a  two- 
year  $10,000  .scholarship. 
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COVER  STORY 


BY  MARTHA  L.  STONE 


The  online 


pitch 

*  p 


PR  profits 
from  online 
revolution 
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Many  journalists  praise 
convenience,  but  its 
not  for  every  situation. 

The  Web  has  been  called  the  ulti¬ 
mate  communications  tool,  and 
public  relations  professionals  are 
taking  full  advantage  of  it.  Perhaps  100 
million  pitches  have  already  been  made  to 
journalists  online,  with  millions  more  to 
come.  Since  the  Internet  allows  firms  to 
target  the  appropriate  reporters  for  press 
releases,  many  Journalists  say  they  prefer 
online  pitches  to  phone  calls,  faxes,  or 
snail  mail. 

So  reports  an  army  of  public  relations 
professionals  who  are  turning  to  e-mails, 
virtual  press  rooms,  and  cyber  events  as 
the  preferred  methods  of  communication 
to  information-hungry  journalists.  “The 
nice  thing  about  getting  [an  online]  press 
release,  there’s  always  a  URL  to  get  more 
information,”  says  Joe  Celko,  a  technolo¬ 
gy  journalist  who  participated  in  a  recent 
cyber  press  conference  about  the  evolving 
online  public  relations  industry  sponsored 
by  Public  Relations  Newswire  (PRN) 
(www.pmewswire.com). 

Most  journalists  sing  the  praises  of 
electronic  public  relations  because  of  the 
convenience  of  accessing  information  at 
any  hour,  and  the  ability  to  get  informa¬ 
tion  and  transform  it  into  a  story  in  a  short 

www.mediainfo.com 


time  frame.  “The  research  time  has  gone 
down  to  less  than  a  day;  it  used  to  be  a 
week”  Celko  says.  “I  can’t  conceive  of 
doing  it  any  other  way.”  Celko  will  be 
among  the  80%  of  all  journalists  who  are 
projected  to  access  news  via  the  Internet 
by  2000,  according  to  a  recent  Columbia 
University  survey. 

Meanwhile,  more  than  9,000  journalists 
have  signed  up  for  PRN’s  Press  Room  e- 
mail  notification  system,  which  blasts  e- 
mails  to  journalist’s  in-boxes.  About  7,000 
reporters  have  registered  to  access  PRN’s 
NEWSdesk,  a  Web  site  with  posted  press 
releases.  The  site  gets  more  than  5  million 
requests  for  information  per  month. 

As  the  Web  becomes  ubiquitous, 
reporters  at  most  large  publications  have 
asked  to  be  removed  from  fax  or  snail 
mail  lists,  public  relations  professionals 
say.  Most  receive  information  by  e-mail, 
and  many  access  individual  company’s 
Web  site  press  rooms  and  public  rela¬ 
tions  network  sites  like  PRN  for 
research  information. 

While  reporters  swear  by  the  Web  as 
the  newest  information  transmission  plat¬ 
form,  it’s  not  for  everyone  or  every  George  Simpson  uses  the  Web  extensively  in  his  public  relations  practice  in  New  York, 
instance.  Julio  Ojdea-Zapata,  a  technolo¬ 
gy  writer  for  St.  Paul  (Minn.)  Pioneer 

Press  (www.pioneerplanet.com),  says  that  uiucuuics  is  muic  usciui  man  c-mau.  mg  up,  men  c-man  uceomes  cssciuiai. 

while  e-mail  is  a  powerful  tool,  it’s  not  the  “I  sometimes  get  besieged  by  phone  Ojdea-Zapata  is  among  the  handful  of 
answer  to  every  information  need.  calls  and  that  wastes  a  lot  of  my  time,”  he  journalists  online  who  have  created  a  list 

“1  get  a  lot  of  e-mail,”  he  says.  “The  adds.  But  once  he  agrees  to  pursue  the  of  dos  and  don’ts  directed  toward  PR 

ironic  thing  is  I  prefer  to  get  contacted  ini-  story,  “e-mail  is  far  more  important  than  professionals  (see  sidebar,  p.  28).  These 

tially  by  PR  people  by  fax  or  phone  telephone.  Once  I’m  actively  researching  journalists  are  hoping  to  help  PR  firms 

instead  of  by  e-mail.  But  snail  mail  is  at  a  story,  getting  art,  confirming  appoint-  better  understand  the  needs  and  wants  of 

the  top.  A  press  kit  with  color  pictures  and  ments,  clarifying  information,  and  follow-  journalists. 

To  handle  the  huge  influx  of  electronic 
mail,  many  journalists  are  turning  to  e- 
mail  software  like  Eudora  Pro  and 
Microsoft  Outlook  to  categorize  and  pri¬ 
oritize  their  mail.  “I  get  a  huge  volume  of 
[PR]  e-mail  but  Eudora  Pro  4.0  does  a 
great  job  filtering  them  into  separate 
mailboxes,”  says  B.K.  DeLong,  a  free¬ 
lance  writer  based  in  Boston.  “I  have  one 
box  per  PR  company  and  looking  in  my 
‘General  PR’  folder,  I  have  74  boxes.” 

The  use  of  electronic  public  relations 
isn’t  just  an  American  phenomenon.  “I 
work  in  India,  where  electronic  PR  is  just 
about  taking  off,”  reports  Pratik  Kanjilal, 
an  editor  at  Indian  Express,  New  Delhi,  in 
an  e-mail  interview.  “I  guess  it’s  at  the 
stage  where  the  U.S.  industry  was  about  5 
years  ago.  I  find  PR  agency  Web  sites  a 
great  source  of  information  for  events, 
especially  when  you’ve  been  given  the 
assignment  far  too  late,  when  the 
agency’s  phone  lines  are  jammed.  A  cou¬ 
ple  of  clicks  and  you  have  answers  to  the 
PRNewswire  is  one  of  the  largest  public  relations  resources  on  the  Internet.  basic  questions.” 


George  H.  Simpson 
Communications 

Expert  in  Internet  and  Advertising 
Trade  Public  Relations 


George  H.  Simpson 
Communications 


Previoifs  Clients 


Previous  Clients  -  Z 


Previous  Clients  -  3 


Based  on  more  than  26  3iear$  in  publishing  pi^hc 
relations,  I  provide  a  range  of  media  relations,  promotion, 
special  events  and  marketmg  services  for  new  media 
companies  and  magazine  publishers  I  specialize  m 
helping  raise  awareness  of  clients  with  potential 
advertisers,  strategic  partners,  employees  and  investors 
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on  Web  sites.” 

used  for 

investors  than 

Some  compa¬ 

followup  and 

we  could  with 

nies  do  a  good 

research. 

regular  mail. 

job,  while 

—  Julio  Ojeda-Zapata, 
St.  Paul  Pioneer  Press 

—  Rebecca 
Thompson, 
corporate  relations, 
FORE  Systems 

others  fail. 

— Daniel  Dern, 
freelancer 

WEB  SJTES  COME 
UP  SHORT 

Despite  the  advance¬ 
ments  in  electronic  PR, 
many  journalists  com¬ 
plain  that  scores  of  Web 
sites  still  don’t  have  a 
press  area  that  would  be 
helpful  to  Journalists  who 
want  to  access  back¬ 
ground  information, 
archives,  and  new  press 
releases.  And  while  some 
sites  may  have  an  area 
where  press  releases 
reside,  often  the  informa¬ 
tion  is  hard  to  find. 

“The  biggest  problem  1 
have  is  finding  PR  contact 
info  on  Web  sites,”  says 
Daniel  Dem,  a  longtime 
freelance  journalist  based 
in  Boston  who  contributes 
to  CMP  Planet  IT  and 
InfoWorld.  “Some  ven¬ 
dors  do  this  well,  but 
many  do  it  poorly.” 

DeLong  agrees.  “I  get 
rather  upset  when  1  go  to 
a  Web  site  and  do  not 
find  a  PR  section  that  has 
up-to-date  press  releases 
and  PR  contact  info  that 
will  allow  me  to  get  in  touch  with  a  human 
being,”  he  says.  And  when  the  information 
is  in  place  on  a  Web  site,  joumali.sts  still 

Tipsheet  for 
cyber  publicists 

Journalists’  make  wish  list  for  online 
PR  practioners. 

Don’t  send  attachments.  Executable 
files  in  the  form  of  attachments  can 
transmit  viruses  to  computers. 

2  Don’t  overcommunicate.  Press  releas¬ 
es  should  be  pithy.  Many  journalists 
don’t  have  time  for  phone  call  pitches. 

<5  Update  fax,  phone  and  e-mail  lists. 

■  Many  journalists  still  get  press  releas¬ 
es  from  beats  they  covered  years  ago. 

4  Include  a  press  area  on  the  company 
Web  site. 

^  For  more  tips,  check  out; 

http://mhl05.infi.net/~ojeda/prtips.htm 
(from  St.  Paul  Pioneer  Press  reporter); 
http;//www.neosoft.com/~dwights/pr.ht 
m  (from  Houston  Chronicle  reporter) 


want  “Just  the  facts,  ma’am.” 

“It’s  a  disaster  when  the  agency  tries  to 
go  beyond  merely  uploading  its  print 
materials,”  Kanjilal  says.  “Somehow, 
everyone  has  the  impression  that  when 
you  get  online,  you  need  to  be  hip.  The 
result  is  some  transparently  overdone  pro¬ 
motional  material  in  a  mind-bendingly 
cool  environment  At  that  point,  you  really 
don’t  know  what  to  trust,  except  your  con¬ 
viction  that  these  guys  have  gone  mission- 
critical  on  the  road  to  bananahood.” 

PR  AGENCIES  MAKE  ADJUSTMENTS 

Public  relations  professionals  say  they 
are  listening  to  the  growing  group  of 
journalists  who  depend  on  Web-ba.sed 
information  and  are  responding  with 
efficiencies.  “We  still  have  a  large  data¬ 
base  of  snail  mail,  but  now  over  500 
[journalists  receive  releases]  electroni¬ 
cally,”  says  Michael  Kaminer,  owner  of 
Michael  Kaminer  Public  Relations,  New 
York  (www.mkpr.com),  which  handles 
such  accounts  as  Electronic  Newsstand, 
Arts  &  Entertainment  network.  Feed 
Magazine  and  Roger  Black 
International,  a  newspaper  and  online 
newspaper  design  firm.  “It  has  become  a 
huge  part  of  our  practice  here.  It’s  an 


enormous  asset  because 
it  is  the  way  journalists 
want  to  see  it.” 

Adds  Rebecca 

Thompson,  director  of 
corporate  relations  for 
FORE  Systems,  “Prior  to 
the  advent  of  the  Internet, 
we  relied  upon  [PR]  peo¬ 
ple  to  make  phone  calls, 
faxes,  and  snail  mail. 
There  were  only  a  certain 
amount  of  investors  and 
journalists  you  could 
reach  with  those  meth¬ 
ods.”  Now,  the 
Pittsburgh-based  technol¬ 
ogy  firm  targets  its  mes¬ 
sages  to  appropriate 
reporters  and  has  expand¬ 
ed  internationally. 

Kaminer  says  he 
encourages  his  20-plus 
clients  to  build  a  press  box 
area  which  includes  press 
releases  and  links  to  sto¬ 
ries.  Over  time,  Kaminer 
has  learned  a  few  dos  and 
don’ts  of  e-mail  public 
relations.  First,  e-mail  only 
breaking  news  and  leave 
feature  pitches  to  mail  or 
fax.  Never  send  attach¬ 
ments  to  e-mails  because  of  potential  virus 
problems  and  because  reporters  are  either 
annoyed  by  it  or  can’t  download  it.  “The 
fewer  bells  and  whistles  in  e-mail,  the  bet¬ 
ter,”  Kaminer  says. 

The  better  for  time-crunched  journal¬ 
ists,  who  find  the  Web  saves  time. 
“Ninety-nine  percent  of  the  reporters  1 
work  with  like  and  use  e-mail,”  says 
George  Simpson,  president  of  George 
Simpson  Public  Relations,  New  York 
(www.georgesimpson.com).  “There  are  a 
few  who  still  want  faxes  or  pitch  letters, 
but  they  are  a  dying  breed.  After  all,  who 
these  days  has  the  luxury  of  waiting  a 
week  for  a  letter?” 

The  most  important  lesson  of  all  for  PR 
people  hoping  to  reach  journalists  elec¬ 
tronically,  is  that  content  is  king.  “In  the 
end,  nothing  —  no  matter  how  immediate 
or  technologically  advanced  —  beats  a 
truly  newsworthy  story  directed  to  the 
right  reporter,”  Simpson  advises.  “It’s  the 
blocking  and  tackling  of  good  PR,  but  you 
don’t  win  many  games  without  it.” 


Martha  L.  Stone  teaches  New  Media 
&  Technology  at  Roosevelt  University  in 
Chicago.  She  is  principal  of  Advanced 
Interactive  Media  Group,  LLC. 
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Press  release  of  the  future 


•  Releases  won’t  include  as  much 
background  information;  this  material 
will  be  housed  on  corporate  Web  sites 
that  can  be  accessed  with  a  click  of 
the  mouse. 

•  Journalists  will  be  able  to  search  for 
information  by  keyword  in  Web  site 
press  rooms. 

Getting  the  news  first  is  still  the  busi¬ 
ness  of  journalism  whether  it’s  con¬ 
ducted  on  paper  or  in  cyberspace. 
With  this  in  mind,  an  array  of  online 
information  and  promotional  services  have 
sprung  up  —  all  aimed  at  getting  a  client’s 
message  to  journalists  and  editors  so  they 
can  spread  the  word.  Most  of  these  ser¬ 
vices  are  free  to  news  organizations;  they 
make  their  money  by  charging  the  clients. 
But  a  few  of  them  levy  a  fairly  nominal  fee 
for  journalists.  Some  of  the  best  known 
services  are: 

PRnewswire 

www.pmewswire.com 
This  service  existed  long  before  there 
was  an  Internet.  It  was  started  in  the 
1940s  to  circulate  business  news  to  news¬ 
papers  in  New  York  City.  It’s  now  world¬ 
wide  and  the  information  it  offers  is 
much  broader,  although  about  70%  is  still 
business-oriented. 

Profnet 

www.profnet.com 

Profnet,  short  for  Professor’s  Network,  is 
a  subsidiary  of  PRnewswire,  but  its  begin¬ 
nings  are  in  the  academic  community. 
Writers  in  need  of  sources  can  e-mail,  fax 
or  telephone  a  description  of  the  story  on 
which  they  are  working,  and  ProfNet  will 
spread  the  word  via  e-mail  to  2,300  col¬ 
leges  and  universities,  corporate  and  private 
public  relations  groups,  government  agen¬ 
cies,  nonprofit  organizations  and  an  assort¬ 
ment  of  think  tanks,  scientific  associations 
and  laboratories. 

EurekAlert! 

www.eurekalert.org 

This  comprehensive  service  for  sci¬ 
ence,  medicine  and  technology  writers  is 
a  project  of  the  American  Association  for 
the  Advancement  of  Science.  It’s  run  by 
an  advisory  committee  with  representa¬ 
tives  from  major  journalistic  organiza¬ 
tions  as  well  as  academics,  scientists  and 
health  professionals.  Journalists  mast  pro¬ 
vide  credentials. 


•  Internet  telephony  will  enable  instant 
response  to  questions  by  pressing  on  a 
button  on  electronic  press  releases. 

•  E-mail  press  releases  will  be  more 
accurately  targeted  to  the  appropriate 
reporters,  thanks  to  large  databases  of 
thorough  journalist  profiles. 

Sources:  PR  experts 


Newswise 

www.newswise.com 

University  information  services  and 
many  non-profit  organizations  promote  a 
variety  of  stories  here.  They  include 
lifestyle,  medical  and  business  topics.  To 
gain  access  to  embargoed  stories,  reporters 
must  register  and  submit  three  published 
clips.  Upon  acceptance,  reporters  are  e- 
mailed  frequent  alerts  about  new  stories 
available  on  the  site. 

WebClipper 

www.handsnet.org 

WebClipper  introduced  itself  to  the 
newspaper  community  at  last  year’s  annual 


convention  of  the  American  Society  of 
Newspaper  Editors.  Its  primary  goal  is  to 
promote  the  news  and  interests  of  human 
service  organizations. 

j  URLWire 

www.urlwire.com 

Technology  reporters  rely  on  Eric  Ward’s 
URLWire  for  news  that  fits  their  needs  pre¬ 
cisely.  The  service  is  very  personal. 
Reporters  send  Ward  a  detailed  e-mail 
describing  who  they  are,  what  organization 
they  write  for  and  the  topics  they  cover. 

I  Internet  Wire 

www.intemetwire.com 

Using  push  technology,  Internet  Wire 
distributes  press  releases  to  business  and 
technology  reporters.  Most  of  the  material 
comes  from  commercial  providers  with  a 
new  media  interest. 

see  List  on  page  53 

For  a  list  of  major  PR  sites  on  the  Web 
with  detailed  descriptions,  please  visit 
http://www.mediainfo.com/ephome/ne 
ws/newshtm/stories/010699n  1  .htm 


National 
Press  mra 
Foundation 


The  Telecommunications 
Revolution 

A  Conference  for  Journalists 
April  18-21, 1999 
All  Expenses  Paid 


Perhaps  no  other  industry  has  developed  as  quickly  with  as  many  implications  for  busi¬ 
ness,  home,  school  and  industry  as  telecommunications.  In  this  second  annual  confer¬ 
ence  for  journalists,  all  aspects  of  the  new  giant  will  be  explored.  We  are  pleased  to 
offer  15  all-expense  paid  fellowships  to  qualified  print  and  broadcast  journalists  for  the 
program  in  Washington,  D.C.  As  always,  this  program  is  on  the  record  and  all  points 
of  view  will  be  represented.  Topics  under  consideration  include: 


’  Overview  of  The  Telecommunications 
Industry 

'  The  Domestic  Long  Distance  Market 
'  The  Local  Loop 
’  The  International  Market 
'  The  Role  of  The  FCC 
>  How  Well  Has  Deregulation  Worked? 


•  The  Cellular  Phone  And  Pager  Market 

•  Consumer  Protection 

'  Security  Of  The  Telecom  Infrastructure 

•  The  Internet  &  The  Telecom 
Infrastructure 

•  The  Future  Of  Telecommunications 

•  Telecommuting 


There  is  no  application  form.  You  can  apply  by  mail,  e-mail  or  fax.  To  apply,  send  us  a 
letter  stating  why  you  wish  to  attend,  a  letter  of  support  from  your  editor  or  producer, 
a  brief  bio  and  one  clip  or  tape.  Applications  will  not  be  returned.  Application  deadline 
is  March  10.  Send  applications  to  National  Press  Foundation,  Telecommunications 
Program,  1282  National  Press  Building,  Washington,  D.C.  20045.  E-mail  is 
npf@natpress.org.  Fax  is  202-662-1232.  Call  for  information  at  202-662-7356. 

Underwritten  by  a  grant  from  MCI  Communications  Corporation. 

The  National  Press  Foundation  is  a  non-profit  educational  foundation. 
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lA  WEEKLY 


Judge  dismisses 
cookie  iawsuit 


Scrappy  Tennessee  newspaper  continues  to  fight 
for  access  to  city  government’s  computer  files 


by  David  Noack 


A  Tennessee  judge  has  dismissed  an 
alternative  newspaper’s  lawsuit 
seeking  access  to  electronic  “cook¬ 
ie”  files  housed  on  a  municipal  govern¬ 
ment’s  desktop  computers.  The  Putnam  Pit, 
a  monthly  newspaper,  lost  its  latest  court 
fight  against  the  city  of  Cookeville  when 
Chancery  Court  judge  Vernon  Neal  ruled 
on  Jan.  2 1  that  since  “cookie”  and  other  In¬ 
ternet-related  files  are  considered  “tempo¬ 
rary,”  they  are  not  covered  under  the  state’s 
open  records  law.  The  decision  seems  to 
contradict  a  Tennessee  Supreme  Court  rul¬ 
ing  late  last  year  that  computer  records  in 
any  file  format  fall  under  the  state’s  open 
record  law.  The  Tennessean  in  Nashville 
had  sought,  and  won,  access  to  those  com¬ 
puter  records  from  a  utility  company. 

But  Neal  said  the  computer  files  sought 
in  the  Cookeville  case  are  “substantially” 
different  from  computer  records  that  the 
Tennessean  was  after.  “The  plaintiff  con¬ 
cedes  that  the  Public  Records  Act  does  not 
apply  to  ‘working  papers’  and  the  City 
maintains  that  the  cookie,  cache  files,  and 
Internet  history  files  sought  by  the  paper 
are  working  papers,”  wrote  Neal  in  a  three- 
page  decision.  “The  court,  thus,  finds  that 
the  records  sought  are  not  only  temporary 
but  that  they  are  ‘working  papers’  and  that 
none  of  the  same  are  stored  in  the  city’s 
computer  system  in  a  manner  in  which  they 
can  be  reproduced.  As  working  papers,  the 
records  sought  by  the  plaintiff  are  not 
required  to  be  disclosed  by  the  defendant,” 
continued  the  decision. 

Geoff  Davidian,  publisher  and  editor  of 
the  Putnam  Pit,  says:  “We’re  appealing  be¬ 
cause  cookies  and  browser  files  are  defi¬ 
nitely  meant  to  be  used  the  next  time  the 
user  goes  to  the  sites  the  files  are  generated 
by,”  says  Davidian.  However,  he  is  con¬ 
cerned  that  he  has  “neither  the  money  nor 
backing  to  wage  a  credible  appeal.  The 
government  has  all  the  tax  money  they  want 
to  pay  their  fancy  Knoxville  insurance 


lawyers  to  beat  us  up.” 

City  manager  Jim  Shipley  declined  to 
comment  on  the  state  court  decision,  and 
city  Attorney  Michael  O’Mara  could  not 
be  reached  for  comment. 

The  newspaper’s  groundbreaking  lawsuit 
against  the  city  was  sparked  after  Davidian 
sought  access  to  the  cookie  files  on  munici¬ 
pal  computers  to  determine  whether  employ¬ 
ees  were  looking  at  sports,  shopping,  or  adult 
Web  sites  during  the  work  day.  This  is  the 
second  court  decision  rebuffing  the  scrappy 
newspaper  in  its  battle  to  have  Internet-relat¬ 
ed  flies  declared  public  records.  Last  Sep¬ 
tember,  U.S.  District  Court  judge  Thomas 
Higgins  dismissed  the  newspaper’s  First 
Amendment  claim  over  the  cookie  files. 

Samuel  Harris,  Davidian ’s  attorney,  says  a 
notice  of  appeal  will  be  filed  this  week  with 
the  Tennessee  Court  of  Appeals  to  overturn 
the  ruling.  “These  are  not  working  papers.  I 
mean,  working  papers  are  like  an  officer  goes 
out  and  takes  notes  about  everything,  but  you 
can’t  get  that,  but  you  can  get  his  final  report. 


and  there  is  none  of  that  here,”  says  Harris. 

The  ongoing  case  is  an  attempt  to  break 
new  legal  ground  involving  Web  browser 
programs  and  remote  server  computers  that 
can  automatically  create  files  that  docu¬ 
ment  the  behavior  of  individual  Net  users. 
The  files  identify  the  Web  sites  that  have 
been  visited  from  a  specific  computer. 

In  the  case  of  government  offices,  this 
kind  of  data  is  potentially  embarrassing 
because  it  could  show  that  government 
employees  use  government  time,  equip¬ 
ment,  and  money  to  visit  entertainment  or 
sex-related  Web  sites  instead  of  working. 

The  exact  “open  records”  status  of  cook¬ 
ies  and  other  browser-related  computer  files 
is  unclear  at  best.  When  most  state  open 
records  laws  were  written,  Web  browser 
technology  had  not  yet  been  developed. 

Jane  Kirtley,  executive  director  of  the 
Reporters  Committee  for  Freedom  of  the 
Press  in  Arlington,  Va.,  disagrees  with 
comparing  working  papers  to  cookies. 
“The  working  papers  reasoning  bothers 
me  a  lot,”  she  says.  “Working  papers  are 
generally  just  that;  they  are  actually  things 
that  are  gathered  or  put  together  by  the 
agency  for  the  purposes  of  carrying  out 
some  kind  of  a  project.”  If  anything,  says 
Kirtley,  the  computer  files  more  closely 
resemble  telephone  records,  which  keep 
track  of  where  a  city  employee  has  called. 
“This  is  really  like  cell  phone  records  or 
telephone  records  ...  and  from  that  stand¬ 
point  does  fall  under  the  disclosure 
requirements  of  the  law.” 


Advance  invests 
in  CareerSite 


?!,  dvance  Internet  Inc.,  a  division  of 
M  Advance  Publications,  has  chosen 
CareerSite  Corp.  to  provide  online  em¬ 
ployment  sections  for  its  Web  sites.  The 
Jersey  City,  N.J.-based  Advance  will  also 
invest  in  CareerSite  of  Ann  Arbor,  Mich. 

A  privately  held  company,  CareerSite 
claims  over  180,000  registered  job-seek¬ 
ers  in  its  database  at  http://www.career- 
site.com.  Employer  customers  include 
Andersen  Consulting,  Amazon.com, 
Chase  Manhattan,  and  the  Internal  Rev¬ 
enue  Service.  Newhouse-owned  Advance 
Publications  owns  newspapers  in  22  cities, 
the  Conde  Nast  magazine  chain.  Parade 
magazine,  and  React  magazine.  Advance 
Internet  runs  nine  local  Web  sites,  includ¬ 
ing  New  Jersey  Online. 


Zip2  to  unveil 
local  portal 


Zip2  Corp.  will  unveil  its  latest  inter¬ 
active  media  platform  at  the  E&P 


inactive  media  platform  at  the  E&P 
Interactive  Newspapers  Conference  be¬ 
ginning  in  Atlanta  on  Feb.  17.  The 
Mountain  View,  Calif -based  company 
provides  various  Web  services  to  many 
newspaper  publishers. 

The  company’s  latest  product  aims  to 
turn  newspaper  Web  sites  into  local  por¬ 
tals.  The  new  platform  will  include  a 
search  engine,  e-commerce  capabilities, 
e-mail,  online  chat,  and  personalization 
features  for  the  reader. 

“Our  hope  is  that  Zip2’s  local  media 
partners  will  be  able  to  effectively  com¬ 
pete  with  national  Web  sites  by  following 
a  local  portal  strategy,”  says  a  Zip2 
spokesperson  of  the  new  product. 
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Educating  reporters 
on  nation’s  schools 

Find  information  on  over  1 00,000  institutions 


by  Charles  Bowen 

More  than  100,000  public,  private, 
and  parochial  schools  operate 
across  the  country  and,  until 
recently,  finding  more  than  merely  basic 
information  about  any  of  them  was  diffi¬ 
cult  without  time-intensive  telephone  calls 
to  principals  and  school  board  offices. 
Now,  though,  a  new  service  on  the  Inter¬ 
net  —  intended  for  use  by  the  schools 
themselves  and  their  alumni  but  open  to 
everyone,  including  writers  and  editors  — 
makes  finding  any  school  in  America  as 
easy  as  entering  a  keyword  or  ZIP  code. 
There  are  diverse,  enterprising  ways  to 
use  this  quickly  searchable  re.source. 

•  For  instance,  suppose  you  are  doing  a 
comparison  of  education  in  a  three-state 
area  and  you  need  to  know  the  names  and 
addres.ses  of  the  largest  elementary 
schools  in  terms  of  student  population. 

•  Or  a  photographer  has  dropped  on  your 
desk  a  black-and-white  picture  of  bands 
and  cheerleaders  at  a  high  school  basket¬ 
ball  tournament.  To  compose  the  cutlines. 


you  need  to  quickly  determine  school  col¬ 
ors  for  several  of  the  teams. 

•  While  editing  copy  on  a  regional 
spelling  bee  held  in  your  city,  you’re  dis¬ 
tressed  to  discover  the  writer  has  spelled 
the  name  of  one  elementary  .school  two 
different  ways.  You’re  on  deadline  and 
can’t  reach  the  reporter  by  phone,  so  you 
use  the  directory  to  determine  which  is  the 
correct  spelling. 

•  Environmentalists  have  called  a  public 
meeting  at  the  high  school  in  the  most 
rural  portion  of  your  readership.  You  use 
the  directory  to  not  only  get  the  correct 
name  of  the  school  but  download  a  map  so 
the  reporter  can  find  it. 

To  use  the  directory  for  these  uses  and 
more,  visit  http://www.aad.net.  If  you 
know  the  name  of  the  school  you  are  seek¬ 
ing,  type  it  in  the  data  entry  field  on  the 
introductory  screen.  On  the  resulting 
Alumni  Directory  screen,  click  on  the  link 
to  “Go  to  the  School  Home  Page.” 

The  next  display  includes  a  “School 
Information”  link  that  provides  the 
school’s  address  and  phone  number,  the 


name  of  the  administrators,  the  number  of 
students  and  homerooms,  the  grades,  the 
type  (public,  private,  parochial),  the 
school  mascot  and  colors,  and  the  name 
and  address  of  the  school  district  offices. 
A  Local  Map  link  can  be  used  to  generate 
a  locator  map  (produced  by  MapQuest). 

If  you  need  to  locate  a  school  by  loca¬ 
tion  rather  than  name,  click  on  the 
Advanced  Search  button  on  the  introduc¬ 
tory  page.  The  subsequent  on-screen  form 
enables  you  to  .search  by  county,  city,  or 
by  ZIP  code.  The  advanced  options  also 
enable  you  to  focus  on  public,  private,  or 
parochial  schools,  or  even  schools  that 
have  been  closed.  Other  considerations 
for  using  this  site: 

1  While  journalists  are  most  interested 
in  AAD  for  its  basic  information  about 
schools,  the  site’s  primary  mission  is  to 
enable  alumni  of  the  106,000  K-12 
schools  to  find  each  other,  adding  their 
own  names  to  a  self-registered  database. 
A  school  alumni  section  provides  an  area 
for  former  students  to  supply  current 
information  about  themselves  and  to 
search  for  others  who  attended  the  same 
school  and  have  filed  records  online. 

2  The  site  also  has  links  to  schools’ 
American  School  Directory  (ASD) 
Web  sites,  featuring  current  information, 
photographs,  and  student  artwork  provid¬ 
ed  by  faculty,  staff,  and  students. 

3  The  site  is  sponsored  by  Computers 
for  Education,  IBM,  Innisbrook 
Wraps,  and  Vanderbilt  University.  IH 
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Open  3.5  billion  ads  senred  per  month 

“Because  of  our  large  number  of  high  volume  sites,  we  were  looking  for  ad  man¬ 
agement  software  which  would  handle  both  huge  spikes  of  ad  delivery  and  provide 
easy  management  across  multiple  machines.  Open  AdStream  does  this  superbly.  It 
handles  our  sites  which  receive  over  20  million  ad  deliveries  per  day  as  easily  as  it 
does  the  ones  which  receive  100,000  a  day.” 

-  Colin  B.  Boatwright,  Chief  Technology  Officer,  Total  Sports 


To  see  how  Open  AdStream™  performs  for  top  publishers,  contact  us  today  for  an 
online  demo.  E-mail  oas@realmedia.com  or  call  Rachel  at  215-654-8376. 
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INTERACTIVE  NEWSPAPERS 


Profitability  will  dominate 
Interactive  Newspapers  ’99 

Included  in  the  discussion  are  the  battle  to  protect  the  $1 7-billion  classified 
industry,  the  local  portal  strategy  and  the  ongoing  legal  battles  over  content. 


by  David  Noack 

While  the  online  newspaper 
industry  continues  to  evolve  at 
a  kinetic  pace,  the  lexicon  used 
by  Webbies  mutates  just  as  quickly.  A  year 
ago,  interactive  newspaper  executives 
were  buzzing  about  city  guides  and  yellow 
pages.  Today,  the  buzzwords  are  local  por¬ 
tals  and  content  distribution. 

These  topics  and  more  —  including 
advertising,  branding,  ethics,  and  govern¬ 
ment  regulation  —  will  dominate  Editor 
&  Publisher’s  10th  annual  Interactive 
Newspapers  Conference  in  Atlanta,  Feb. 
17-20. 

Since  last  year’s  conference,  the  entire 
Internet  industry  has  welcomed  a  host  of 
new  competitors  from  start-up  companies. 
More  importantly,  powerful  online  giants 
have  emerged  from  aggressive  consolida¬ 
tion  efforts.  Major  traditional  media  com¬ 
panies  are  joining,  aligning,  or  investing 
in  Web  sites  that  were  once  referred  to  as 
“aggregators”  and  have  now  taken  on  the 
more  important  title  of  portals.  Newspaper 
companies  are  joining  the  merger  and 
alliance  game  at  a  growing  pace  and  in  the 
process,  are  becoming  partners  with  com¬ 
panies  once  thought  to  be  enemies. 

“1  think  we’ll  see  some  partnerships  [in 
1999]  that  will  surprise  a  lot  of  people,” 
says  Brendan  Bums,  president  and  CEO 
of  AdOne  LLC  in  New  York.  AdOne  was 
recently  purchased  by  five  large  newspa¬ 
per  companies  —  Advance  Publications, 
Donrey  Media  Group,  E.W.  Scripps  Co., 
Hearst  Corp.,  and  MediaNews  Group. 
Now  most  of  the  newspaper  industry’s 
major  conglomerates  are  aligned  behind 
online  classified  companies.  Chicago’s 
Classified  Ventures  is  owned  by  eight 
newspaper  giants. 

The  battle  to  save  the  $  17-billion  clas¬ 
sified  business  remains  one  of  the  major 
concerns  of  the  industry.  “Classified 
Customers”  at  9  a.m.  on  Friday,  Feb.  19, 


will  delve  into  this  topic. 

For  online  newspapers,  which  have 
struggled  to  get  out  from  the  slowdown  of 
their  print  publications,  one  of  the  key 
goals  is  to  develop  a  business  model  that 
ensures  profitability.  But  they  must  do  this 
in  an  ever-changing  online  environment 
filled  with  competitors  seeking  to  siphon 
off  classified  advertising  and  news  viewers. 

One  of  the  key  issues  in  talks  about 
workable  and  financially  successful  busi¬ 
ness  models  is  the  integration  of  different 


revenue  components,  such  as  transactional 
fees,  affiliate  programs,  the  traditional  ban¬ 
ner  advertisement,  Web  measurement,  and 
business  ventures  such  as  newspapers  also 
developing  and  hosting  Web  sites  and  act¬ 
ing  as  Internet  Service  Providers  or  ISPs. 

Meanwhile,  many  newspapers  are  hop¬ 
ing  to  become  the  local  portal  of  choice. 
They’re  doing  this  by  expanding  their 
online  offerings,  by  creating  regional  portal 
sites,  by  aligning  with  local  radio  and  tele¬ 
vision  stations,  and  by  adding  some  original 
reporting.  The  hope  is  that  these  local  por¬ 
tals  might  be  able  to  compete  on  a  regional 
basis  with  the  huge  megaportals  that  are  the 
main  entryways  into  cyberspace. 

The  allure  of  these  portal  sites  has 
attracted  major  investors  and  sparked 
Initial  Public  Offerings  (IPOs)  on  Wall 


Street  that  far  outdistance  the  ledger  value 
of  these  sites.  And  much  of  the  consolida¬ 
tion  in  the  portal  business  has  been  fueled 
by  traditional  media  companies,  with  an 
eye  toward  the  future. 

Currently  about  74  million  Americans 
have  Web  access,  but  that  number  is 
expected  to  growth  substantially  as  per¬ 
sonal  computer  and  online  use  becomes 
both  cheaper  and  easier. 

There  have  been  several  recent 
announcements  with  USA  Networks’  deci¬ 
sion  to  merge  with  Lycos  Inc.,  Walt  Disney 
Co.  taking  a  large  piece  of  Infoseek,  and 
NBC  investing  in  CNET  Inc.  Meanwhile, 
the  Micro.soft  Corp.  is  repositioning  its 
MSN.com  site  to  take  on  leaders  like 
Yahoo!,  Excite,  and  America  Orline. 

One  of  the  more  aggressive  companies 
seeking  alliances  and  investments, 
America  Online,  with  roughly  16  million 
members,  is  becoming  a  growing  online 
presence  and  not  just  in  their  proprietary 
service  but  also  on  the  Web. 

AOL  and  CNET  (a  leading  online  news 
source  for  computing  and  technology 
information  and  services)  have  reached  an 
agreement  where  CNET  will  be  the  exclu¬ 
sive  provider  of  computer  hardware  and 
software  buying  guides  for  the  AOL  service 
and  AOL’s  Web  site,  as  well  as  the  primary 
provider  of  computing  buying  guides  on 
CompuServe  and  AOL’s  Digital  City. 

This  is  just  the  latest  pact  in  a  series  of 
agreements  that  may  cause  newspapers 
concerns.  AOL  recently  announced  that  it 
will  acquire  MovieFone  Inc.,  a  leading 
movie  listing  and  ticketing  service,  which 
.serves  over  100  million  moviegoers  annu¬ 
ally,  in  an  all-stock  transaction  valued  at 
approximately  $388  million.  This  acquisi¬ 
tion  is  aimed  at  positioning  America 
Online  in  the  rapidly  growing  market  for 
online  entertainment  information  and  tick¬ 
eting  by  making  MovieFone  a  key  anchor 
tenant  on  the  AOL  service,  enhancing 
AOL’s  Digital  City  in  local  interactive  ser- 
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vices  and  providing  extensive  new  cross- 
promotional  and  branding  opportunities. 

For  online  newspapers  the  challenge  is 
to  stay  ahead  of  development,  which  now 
happens  at  a  breakneck  pace,  and  position 
themselves  via  alliances,  content,  commu¬ 
nity,  advertising,  and  promotion,  to  domi¬ 
nate  a  local  market. 

Eric  Meyer,  an  associate  professor  of 
journalism  at  the  University  of  Illinois  at 
Urbana-Champaign,  says  that  making 
money  is  a  major  area  of  concern,  now 
that  Web  sites  have  been  around  for  a  few 
years.  The  question  is  when  all  the  invest¬ 
ment  on  staff  and  equipment  start  to  show 
a  return. 

“The  three  top  issues  are  money, 
money,  and  money.  ‘Close  to  breaking 
even’  isn’t  cutting  it  anymore,  and  bean¬ 
counters  are  wising  up  to  accounting 
tricks  like  attributing  to  online  revenue  the 
entirety  of  a  rate  increase  for  classifieds 
that  began  when  classifieds  went  online,” 
says  Meyer. 

He  says  for  online  newspapers  to  suc¬ 
ceed.  a  viable  business  model  must  be 
adopted.  “Adopting  a  viable  business 
model  that  deals  with  both  sides  of  the 
equation  —  revenue  and  costs  —  is  vital. 
Profits  can  come  from  controlled  costs  as 
well  as  enhanced  revenue,”  says  Meyer, 
who  is  also  an  Internet  consultant. 

In  the  long-run,  notes  Meyer,  newspa¬ 
pers  need  to  .serve  as  a  window  to  the 
online  world.  “The  formation  of  a  news 
cartel  consisting  of  all  online  newspapers 
should  be  the  No.  I  priority  but  won’t  be. 
The  industry  seems  blind  to  the  need  to 
unite  .so  that  each  individual  newspaper 
can  serve  as  a  local  portal  to  the  world.  If 
they  do  not,  their  valuable  local  content 
will  be  marginalized  into  a  non-habitual 
read  by  customers  whose  broader  interests 
can  be  handled  by  a  more  topical  and  less 
geographically  focused  non-newspaper 
portal  site,”  he  says. 

In  the  area  of  government  regulation, 
online  content  has  been  under  scrutiny  by 
Congress,  with  two  laws  passed  within  the 
last  few  years  that  have  tested  the  open¬ 
ness  of  the  new  medium. 

In  mid- 1 997,  the  United  States 
Supreme  Court  overturned  the 
Communications  Decency  Act,  which 
would  have  outlawed  indecent  material 
online.  The  court  gave  online  content  the 
same  First  Amendment  rights  as  free 
speech  and  freedom  of  the  press. 

Now,  a  federal  judge  in  Philadelphia 
has  blocked  enforcement  of  what’s  called 


CDA  II  or  the  Children  Online  Protection 
Act  (COPA)  which  seeks  to  criminals 
sending  harmful  material  to  children. 

Recently,  several  news  media  trade  and 
journalism  organizations  are  backing  the 
effort  to  overturn  COPA.  In  all,  20  groups, 
including  the  Newspaper  Association  of 
America  (NAA)  and  the  American 
Society  of  Newspaper  Editors  (ASNE) 


joined  in  filing  a  friend  of  the  court  brief 
prior  to  the  start  of  a  trial  on  the  law’s  con¬ 
stitutionally. 

In  addition,  online  news  will  be  getting 
some  long  overdue  recognition  as  the 
Online  News  Association,  composed  of 
top  editors  at  some  of  the  premiere  Web 
site,  prepares  to  formally  launch,  which  is 
expected  sometime  this  spring.  HI 
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The  whole  ordeal  is  avoidable;  we 
can  help  you  tell  your  readers  how. 


Just  tell  us  what  you  need; 


Please  send  me  the  following  NO  FROZEN  PIPES  information: 

□  Press  release/general  information. 

□  Information  about  potential  interview  subjects. 

□  Camera  ready  one-  or  two-column  ads. 

□  "No  Frozen  Pipes"  counter  card  insert. 

□  “No  Frozen  Pipes”  brochures.  Quantity  needed: _ 

□  "No  Frozen  Pipes"  brochures  (Spanish  version).  Quantity  needed; _ 

□  “Ice  Dams:  HOT  TIPS  for  Preventing  COLD  WEATHER  Damage”  brochures; 

Quantity  needed: _ 


Name  Title 


Media  Outlet 

Address 

City 

State 

ZIP 

Ph.# 

Mail  or  fax  to:  No  Frozen  Pipes  /  Public  Affairs  Department  E. 

State  Farm  Insurance  Companies,  One  State  Farm  Plaza.  Bloomington.  IL 
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Raising  the  visibiiity 
of  iarge-type  weekiy 

Looking  to  lift  revenue  and  turn  a  profit, 
specialty  paper  redesigns  and  boosts  marketing 


by  Joe  Nicholson 

The  director  of  business  develop¬ 
ment  of  The  New  York  Times 
News  Services  is  trying  to  figure 
out  how  to  market  its  newly  redesigned 
LMrge  Type  Weekly,  now  with  color  and 
added  graphics.  The  publication  is  aimed 
at  visually  impaired  readers,  including 
millions  of  older  Americans. 

Tom  Carley  calls  the  weekly  a  great 
product,  but  he  must  market  it  on  a  budget 
of  tens  of  thousands  of  dollars  a  year  —  “a 
shoestring  compared  to  one  of  the  big, 
glossier  magazines.” 

The  solution  rests  on  being  creative, 
says  Carley,  v'ho  adds  the  weekly  is  “an 
unusual  animal,  and  you  have  to  find  the 
right  thing  that  works.” 

Plans  include  partnerships  to  trade  ad 
space  for  ads  or  promotions.  The  weekly’s 
open  rate  is  within  the  budget  of  many 
advertisers:  $742  for  a  full  page,  black- 
and-white  ad,  $433  for  a  half  page. 

It  costs  $88,225  for  an  open-rate,  full- 
run,  full-page,  black-and-white  ad  in  the 
daily  Times’  main  news  section. 

The  Large  Type  Weekly,  which  is  print¬ 
ed  in  16-point  type,  about  twice  the  size  of 

She  ycto  pork  Siwtf  g 


Off  Course 

In  America  and  Europe,  the  Right  Flounders  3 


Cover  featured  politics  and  play  revival. 
34 


the  Times’  regular  type,  “brings  you  the 
best  of  what  is  in  the  Times,”  says  Susan 
Edgerley,  executive  editor  of  the  New 
York  Times  News  Service,  which  assem¬ 
bles  the  weekly. 

Winner  of  the  American  Foundation  for 
the  Blind’s  first  annual  Helen  Keller 
Achievement  Award  in 
1993,  the  weekly  has  40 
pages.  Carley  hopes  page 
counts  will  grow  as  advertis¬ 
ing  increases. 

Despite  editorial  recogni¬ 
tion,  the  circulation  of  the 
weekly,  which  began  in 
1967,  has  lingered  around 
5,000  in  recent  years. 

Currently,  it  is  just  above 
that  figure.  And  its  bottom 
line  has  been  break-even. 

Revenue  from  advertising 
and  circulation  runs  in  the 
hundreds  of  thousands  annu¬ 
ally,  says  Carley,  adding:  “It 
could  bring  in  the  seven  fig¬ 
ures.  We  fully  expect  it  to 
get  up  to  that  level.” 

Large  Type  Weekly  costs 
$78  a  year.  It  is  printed  on 
Saturday,  mailed,  and  arrives 
early  in  the  week  in  this 
country.  Outside  the  country 
it  costs  more. 

The  weekly  offers  features 
ranging  from  foreign  news  to 
the  Times  crossword  puzzle,  but  it  does  not 
attempt  to  summarize  an  array  of  news  as 
the  daily  paper  does  in  its  Week  in  Review 
section  on  Sunday. 

To  Jump-start  the  weekly’s  marketing, 
Carley  and  colleagues  spent  four  months 
drawing  up  a  42-page  business  plan  with 
sections  on  market  opportunity,  circula¬ 
tion  strategy,  and  advertising. 

With  a  green  light  from  Janet 
Robinson,  president  of  the  Times,  Carley ’s 
team  focused  on  a  combination  of  tested 
and  experimental  projects  during  the  first 
of  the  plan’s  three  years. 


They  expect  to  boost  currently  sparse 
advertising  and  to  double  circulation 
during  the  first  year.  Carley  predicts  cir¬ 
culation  “will  be  several  times  what  it 
is,”  someday. 

“This  is  never  going  to  be  a  glossy, 
fancy  kind  of  high-budget  publication.” 
says  Carley.  “We  will  always  have  to  think 
creatively  about  how  we  get  the  word  out.” 

Possible  strategies  the  Times  is  consid¬ 
ering,  says  Carley,  include: 

•  New  ads,  created  in-house,  to  run  in  the 
Times  and  its  various  media  outlets, 
including  New  York  radio  station  WQXR. 
Golf  Digest  and  regional  papers,  which 
include  nearly  a  dozen  publications  in 
retiree-rich  Florida. 

•  Mother’s  and  Father’s  Day  ads  empha¬ 
sizing  gift  subscriptions,  which  account  for 

55%  of  current  circulation. 
The  Newspaper  Association 
of  America  does  not  track 
gift  subscriptions,  but  indus¬ 
try  observers  say  55%  is 
probably  unique. 

•  Partnerships  —  with  the 
American  Foundation  for  the 
Blind,  The  Lighthouse,  and 
the  Glaucoma  Foundation  — 
could  include  ads  in  their 
publications,  conference  sam¬ 
ples,  and  possibly  booths. 

•  Agreements  with  national 
physicians  groups,  such  as 
gerontologists  and  ophthal¬ 
mologists,  to  place  samples 
of  the  weekly  in  doctors’ 
offices. 

•  Spon.sorship  by  pharma¬ 
ceutical  firms  of  the  samples 
sent  to  doctors’  offices. 

•  Distribution  at  dmg  com¬ 
pany  functions. 

•  Partnerships  with  maga¬ 
zines,  especially  those  aimed 
at  visually  impaired  or  older 
readers,  to  trade  for  ads  or 

mailing  lists. 

“We’re  cautious  of  our  dollars  because 
the  ultimate  revenue  potential  is  much 
smaller  than  the  mother  ship,”  says  Carley. 

But  Stephanie  Serino,  the  weekly’s 
general  manager,  says  she  expects  the 
marketing  plan  to  be  “very  effective 
because  we  can  provide  sponsors  with  the 
audience  they  want  to  reach.” 

As  part  of  the  strategy  to  boost  circula¬ 
tion,  the  weekly  will  soon  be  sold  for  a 
limited  time  on  a  three-month  trial  basis 
for  $19.50.  For  more  information  call 
800-631-2580.  Bi 
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by  Joe  Nicholson 


run  by  the  San  Francisco 
Chronicle  &  Examiner. 

The  four  judges,  who 
picked  winners  by  consen¬ 
sus,  included  an  official 
from  NAA  and  two  from 
the  National  Automobile 
Dealers  Association,  whose 
annual  exposition  in  San 
Francisco  was  where  the 
winners  were  announced 
Feb.  6.  The  fourth  Judge, 
William  Meadows,  a 
Washington  Post  ad  artist, 
sums  up  the  qualities  he 
sought:  “I  look  at  the  over¬ 
all  composition.  Good 
typography,  white  space, 
and  being  direct  are  the 
three  keys  to  an  effective 
ad.  It  really  has  to 
flow  well  from  top 
to  bottom.” 

NAA  president 
and  CEO  John  F. 
Sturm  says  this 
year’s  entries 
“displayed  a  vari¬ 
ety  of  innovative 
to  reach 


Our^omotive 
Sendfe  Center  b 


The  Newspaper  Association  of 
America  (NAA)  has  given  its  1999 
Dealer  Automotive  Newspaper 
Display  Advertising  (DANDY)  award  for 
Best  of  Show  to  First  America  Automotive, 
the  San  Francisco  dealership  that  also  won 
last  year. 

It  was  the  first  time  in  the  23-year  histo¬ 
ry  of  the  prizes  that  one  company  nailed  the 
top  honor  —  and  $2,500  cash  prize  —  two 
years  in  a  row. 

The  awards  honor  creative  and  outstand¬ 
ing  newspaper  ads  by  auto  dealers. 

First  America  was  selected  for  the  top 
award  based  on  winning  entries  in  two  cat¬ 
egories  —  institutional  advertising  and 
print  promotion  of  dealer  or  newspaper 
online  auto  site.  Both  ads  were  created  and 


ONTO  OUR  ENTIRE  INVENTORY! 


ways 

consumers.”  ' 

The  other  win¬ 
ners  are:  Winner  in  Best  Institutional  Advertising  category 

•  Best  Ad  Campaign 
by  a  Dealer  Association:  Northern 
Ohio  Buick  Dealers  Association, 
for  an  ad  created  by  Chicago’s 
Jordan  Tamraz  Caruso  Advertising 
and  carried  by  Cleveland’s  The 
Plain  Dealer. 

•  Best  Single  Ad  by  a  Dealer 
Association:  Greater  Minnesota 
Cadillac  Dealers  Association  for 
an  ad  created  by  Chicago’s  Lois/ 

EJL  Advertising  and  run  in  the  St. 

Paul  Pioneer  Press. 

•  Best  Ad  Campaign  by  an 
Individual  Dealer  (large  market): 

Jim  Moore  Cadillac  of  Columbia, 

S.C.,  for  an  ad  created  and  carried 
by  The  State  of  Columbia,  S.C. 

•  Best  Single  Ad  by  an  Individual 
Dealer  (large  market):  Rice- 
Marko  Infiniti  of  Greensboro, 


N.C.,  with  an  ad  created  and  run  by 
Greensboro’s  News  &  Record. 

•  Best  Ad  Campaign  by  an  Individual 
Dealer  (small  market):  Glass  Motors  of 
Gulfport.  Miss.,  with  an  ad  created  and  run 
by  Biloxi’s  The  Sun  Herald. 

•  Best  Single  Ad  by  an  Individual  Dealer 
(small  market):  Turan-Foley  01d.smobile  of 
Gulfport,  Miss.,  with  an  ad  created  and  run 
by  Biloxi’s  The  Sun  Herald. 

•  Best  Use  of  Color  in  a  Dealer  or  Dealer 
Association  Advertising:  Cochran  &  Celli  of 
Oakland,  Calif.,  with  an  ad  created  and  run 
by  the  San  Francisco  Chronicle  &  E.xaminer. 

•  Best  Automotive  Special  Section:  created 
and  won  by  the  St.  Paul  Pioneer  Press. 

•  Best  Dealer  Multi-Line/Group  Advertis¬ 
ing:  Serramonte  Auto  Plaza  of  San  Bruno, 
Calif.,  for  an  ad  created  and  run  by  the  San 
Francisco  Chronicle  &  E.\aminer. 


Won  Best  Print  promotion  of  Dealer  or  Newspaper 
Online  Auto  Side 
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TV  for  TMS,  no  TV  for  LATS 
as  listings  firm  is  acquired 


Tribune  Media  Services 
purchases  company 
and  Web  site  that  have 
a  marketing  agreement 
with  the  Los  Angeles 
Times  Syndicate 

by  David  Astor 

Tribune  Media  Services  has  pur¬ 
chased  a  TV  listings  firm,  putting  a 
wrench  in  the  Los  Angeles  Times 
Syndicate’s  (LATS)  plan  to  become  a  | 
competitor  in  this  category. 

TMS  is  paying  an  undisclosed  amount 
for  the  Milwaukee-based  JDTV,  which 
distributes  programming  information  to 
cable  and  satellite  system  operators  in 
such  forms  as  print  guides  seen  by  over  4 
million  people.  TMS  also  acquired  the 
JDTV-owned  UltimateTV  Web  site  j 
(www.UltimateTV.com). 

LATS  had  a  one-year  contract  —  run¬ 
ning  through  June  1999  with  a  possible 
renewal  —  to  market  the  JDTV  and 
UltimateTV  services.  TMS  director  of  ! 
marketing  Steve  Tippie  says  TMS  “will  ! 
honor  that  agreement”  if  it  somehow  con¬ 
tinues  until  June. 

LATS  vice  president  for  U.S.  syndica¬ 
tion  Anita  Tobias  says  LATS’s  parent 
company,  Times  Mirror,  “was  aware  that 
JDTV  was  interested  in  selling  but  chose 
not  to  purchase  the  company.”  When 
asked  if  LATS  would  take  any  legal  action 
over  the  TMS-JDTV  deal,  Tobias  declined 
to  comment. 

Sources  at  newspapers  that  had  been 
thinking  of  buying  TV  listings  from  LATS 
wondered  if  TMS  bought  JDTV  to  prevent 
LATS  from  becoming  a  competitor  in  this 
arena.  Was  this  TMS’s  aim? 

“Absolutely  not,”  replies  Tippie. 

So  why  the  acquisition?  “JDTV’s  core 
cable  and  satellite  businesses  extend 
TMS’s  reach  into  these  key  segments  of 
the  media  industry,”  says  Barbara  Nee- 


dleman,  TMS  vice  president/database  and 
advertising  products. 

“JDTV  and  TMS  are  a  natural  fit,  merg¬ 
ing  complementary  strengths  in  our  data, 
print,  and  online  products  and  services,” 
adds  James  Drescher  Jr.,  who  co-founded 
JDTV  with  his  brother,  Michael.  Their 
clients  include  Time  Warner  Cable. 

TMS  TV  Listings  has  nearly  300  news¬ 
paper  clients,  including  about  70  of 
America’s  top  100  dailies.  Among  them 
are  the  Chicago  Tribune,  Los  Angeles 
Times,  The  New  York  Times,  The 
Philadelphia  Inquirer,  and  USA  Today. 

TMS  also  offers  online  services  under 
the  titles  of  TVQuest  and  the  Local 
Market  Affiliate  Program  (formerly  TV 
Week  Interactive). 

Its  biggest  rival  is  TVData,  which  has 
over  2,700  clients  —  including  about  half 
of  the  top  200  papers.  TVData  president 
and  CEO  Arthur  Bassin  says  JDTV  is  an 
“outstanding”  company  but  adds,  “The 
deal  doesn’t  really  change  the  competitive 
landscape  that  much.”  He  explains  that 


TVData  competes  with  JDTV  whether  or 
not  it’s  owned  by  TMS. 

Bassin  adds  that  he’s  not  surprised  at 
the  purchase  because  “Tribune  tends  to 
buy  into  businesses.” 

Will  TVData  do  some  buying  itself? 
Bassin  says  the  Glens  Falls,  N.Y.-based 
company  is  always  willing  to  consider 
acquisitions  but  doesn’t  comment  on  them 
until  they  happen. 

The  Chicago-based  TMS  says  JDTV 
will  operate  as  a  division  of  TMS,  with 
management  and  editorial  staying  in 
Milwaukee  under  the  Dreschers’  direc¬ 
tion.  TMS  adds  that  JDTV’s  data  collec¬ 
tion  center  will  continue  to  operate  in 
Dallas  under  Chris  Stark  and  UltimateTV 
will  continue  to  operate  in  Los  Angeles 
under  co-founder  Jeff  Rowe. 

Rowe,  who  was  called  to  find  out 
whether  the  marketing  relationship  be¬ 
tween  LATS  and  JDTV/UltimateTV  will 
continue  in  any  form  until  June,  could  not 
be  reached  for  comment  after  two  days  of 
phone  tag.  Hi 


Take  two:  TMS  also  buys 
movie  listings  company 

Tribune  Media  Services  is  going  to  the  movies,  too. 

Just  before  buying  JDTV,  TMS  acquired  Premier  Data  Vision  for  an  undisclosed 
amount.  Premier  produces  and  distributes  more  than  2,000  movie  show  time  news¬ 
paper  ads  a  day;  supplies  movie  show  time  data  to  companies  such  as  the  Boston 
Globe,  Los  Angeles  Times,  and  Hollywood  Online;  and  offers  other  material  such  as 
film  synopses. 

Premier,  founded  in  1990,  will  become  a  division  of  TMS  and  continue  to  operate 
out  of  Golden,  Colo.,  under  founder/president  Blane  Newton. 

At  the  same  time,  TMS  announced  the  launch  of  its  first  film  listings  product. 
MovieQuest  is  an  online  guide  that  provides  access  to  show  time  listings  and  movie 
descriptions  for  more  than  24,(X)0  screens  nationwide. 

The  service  (www.moviequest.com)  combines  data  provided  by  Premier  with  a 
search  engine  that  enables  users  to  access  local  theater  show  times  by  entering  a  ZIP 
code.  It  will  be  available  to  consumers  through  links  from  TMS’s  TVQuest.com, 
TVQuest  on  America  Online,  and  nearly  3(X)  newspapers  that  have  TVQuest  co¬ 
branded  Web  sites. 

MovieQuest  also  offers  film  reviews  from  local  critics  as  well  as  nationally  known 
ones  such  as  the  TMS-syndicated  Gene  Siskel.  There  is  also  MovieQuestMail,  a  per¬ 
sonalized  weekly  e-mail  alert  featuring  show  times  for  new  releases  at  the  recipient’s 
local  theaters.  And  the  TMS  MovieQuest  Advertising  Network  will  offer  online  ad¬ 
vertising  to  film  distributors,  local  exhibitors,  and  national  nonmovie  advertisers. 
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Intro  of  inserts  about  Internet 


by  Martha  L.  Stone 

Riding  the  wave  of  people  flocking 
to  the  Internet,  two  publishing 
firms  are  creating  newspaper 
inserts  aimed  at  beginning  and  intermedi¬ 
ate  computer  users. 

But  there  are  enough  differences  between 
Cyhergate  (www.thecybergate.com)  and 
Access  (www.access  magazine.com)  that  a 
few  papers  —  including  the  Tampa  Tribune 
and  Boston  Herald  —  are  buying  both. 

“The  timing  is  right,”  says  Allan 
Morrell,  publisher  of  Cyhergate,  launch¬ 
ing  April  11.  “Thirty-five  percent  of  the 
adult  population  is  alleged  to  be  connect¬ 
ed.  We  want  to  talk  to  the  other  65%.” 

The  Parade-Vike  Access,  based  in 
Chestnut  Hill,  Mass.,  began  in  November. 
It’s  inserted  every  month  in  about  25 
papers  in  the  top  30  markets,  says  pub¬ 
lisher  Mike  Veitch,  who  predicts  the 
reported  circulation  of  over  6.5  million 
will  grow  by  millions  in  1999.  Clients 
include  the  Los  Angeles  Times,  Los 
Angeles  Daily  News,  Denver  Post, 
Arizona  Republic,  Minneapolis  Star 
Tribune,  Milwaukee  Journal  Sentinel,  and 
Bergen  County,  N.J„  Record.  The  24-page 
magazine,  backed  by  an  impressive  list  of 
venture  capitalists  and  private  investors, 
goes  weekly  in  April. 

Both  Access  and  its  newspaper  clients 
report  plenty  of  positive  feedback  from 
enthusiastic  surfers  wanting  multiple 
copies  of  back  issues  for  classrooms  and 
further  information  on  stories. 

The  New  York-based  Cybergate  was 
bom  out  of  a  desire  to  market  its  parent 
firm’s  Internet  Service  Provider  (ISP),  The 
Great  American  Net  (www.greatameri- 
cannet.com).  The  8V2-X-I  I-inch  glossy 
magazine  is  set  to  launch  with  about  15 
clients,  including  the  Miami  Herald, 
Nashville  Tennessean,  and  suburban  Chi¬ 
cago’s  Copley  newspapers.  Cyhergate, 
which  targets  dailies  with  over  50,000  cir¬ 
culation.  will  have  an  initial  circulation  of 
5  million  and  a  first  issue  with  32  full- 
color  pages.  It  will  be  inserted  twice  per 
month,  according  to  Morrell,  who’s  also 
CEO  of  Cyhergate's  parent.  US  Media  & 
Technology  Corp. 

While  both  Access  and  Cyhergate  are  ad- 
supported,  each  has  set  up  different  deals 


with  newspapers.  Cyhergate  offers  two  full- 
color  pages  to  each  local  paper  for  editorial 
or  ad  content  and  doesn’t  pay  for  insertion, 
Morrell  says.  It  also  shares  10%  of  revenues 
with  each  paper.  Access  offers  an  undis¬ 
closed  equity  deal  with  its  host  papers, 
somewhat  like  Parade's,  model,  Veitch  says. 

Cyhergate's  first  issue  includes  advice 
on  choosing  an  ISP,  avoiding  junk  mail, 
and  buying  a  low-cost,  high-powered 
computer.  There’s  also  software  reviews,  a 
column  about  the  funny  side  of  the  Web, 
and  information  on  everything  from  digi¬ 
tal  cameras  to  worthwhile  Web  sites. 

Access'  first  issue  includes  reviews  of 
sites  in  such  areas  as  entertainment,  gov¬ 
ernment,  business,  and  parenting;  a  Q&A 
column  about  the  Internet  and  computing 
by  ABC  News  tech  reporter  Gina  Smith;  a 
hardware  and  software  column;  and 
advice  on  picking  an  ISP,  protecting  your 


Jim  Borgman’s 
wife  dies  at  44 

Lynn  Goodwin  Borgman.  the  wife  of 
“Zits”  co-creator  and  Pulitzer  Prize-win¬ 
ning  editorial  cartoonist  Jim  Borgman. 
has  died  at  the  age  of  44.  She  suffered  an 
apparent  heart  attack  a  day  after  undergo¬ 
ing  surgery  to  ease  chronic  pain  in  her 
neck  and  shoulder,  according  to  The 
Cincinnati  Enquirer,  where  Jim  works. 
Lynn,  an  editor  and  entrepreneur,  was  the 
model  for  the  mother  in  the  “Zits”  comic 
strip  that  Borgman  and  Jerry  Scott  do  for 
King  Features  Syndicate. 

Lewis,  Herbiock, 
Horsey  honored 

Former  New  York  TimesINew  York 
Times  News  Service  columnist  Flora 
Lewis,  who  currently  writes  the  weekly 
“Foreign  Focus”  feature  for  the  New  York 
Times  Syndicate,  received  a  Lifetime 
Recognition  Award  from  the  Overseas 
Press  Club  of  America.  Meanwhile,  edito¬ 
rial  cartoonist  Herbiock  of  The  Wash¬ 
ington  Post  and  Creators  Syndicate  re¬ 
ceived  a  Distinguished  Contributions  to 


kids  online,  and  setting  up  a  home  office. 

“Our  goal  is  to  show  people  how  to  get 
onto  the  Internet,  and  point  them  in  the 
right  direction  once  they  are  on,”  says 
Access  editor  Stephanie  Chang.  “We 
know  how  intimidating  it  can  be.” 

She  most  recently  edited  Connect- 
Time,  the  Universal  Press  Syndicate-dis¬ 
tributed  publication  targeted  at  beginning 
or  intermediate  computer  users.  The  mag¬ 
azine  was  inserted  into  over  60  papers  but 
folded  about  a  year  ago.  Papers  praised 
the  editorial  content,  but  Connect-Time 
had  trouble  attracting  national  ads  (E&P, 
Nov.  29,  1997,  p.  31). 

Chang  distances  Access  from  the  many 
newsstand  techie  magazines  that  aren’t  for 
everyone,  particularly  “newbies.”  She  adds 
that  newspaper  inserts  can  reach  people 
already  online  as  well  as  those  who  haven’t 
touched  a  computer  keyboard.  H 


Journalism  Award  from  the  National  Press 
Foundation,  which  also  gave  its  annual 
Berryman  Award  to  editorial  cartoonist 
David  Horsey  of  the  Seattle  Post- 
Intelligencer  and  North  America 
Syndicate. 

‘Child’  becomes 
‘Parent’  at  UM 

United  Media  is  di.stributing  “Parent  to 
Parent,”  formerly  self-syndicated  as 
“Child  Life.”  The  weekly  Q&A  column 
by  Beverly  Mills  and  Betsy  Flagler  runs 
in  the  Arizona  Republic,  Dallas  Morning 
News,  Miami  Herald,  Minneapolis  Star 
Tribune,  and  about  40  other  papers.  Mills 
also  teams  with  Alicia  Ross  to  write 
“Desperation  Dinners”  for  United. 

Facts  feature 
for  Web  sites 

A  daily  “factoid”  feature  is  being 
offered  free  to  Web  sites.  “Did  You 
Know?”  is  written  by  “Surfing  the  Net 
with  Kids”  columnist  Barbara  Feldman 
(www.surfnetkids.com/daily.html). 
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Computer-to-plate:  a  status  report 
on  installations  and  technology 


Seven  newspaper 
managers  discuss 
production  experience, 
and  a  consultant  assesses 
the  market  and  technology 

by  Jim  Rosenberg 

Commercial  printers  remain  far 
ahead  of  newspapers,  and  Euro¬ 
pean  papers  still  have  a  big  lead  on 
North  American  papers.  But  recent  reports 
confirm  the  viability  and  growth  of  com- 
puter-to-plate  (CTP)  output  at  U.S.  dailies. 

As  the  year  began,  at  least  1 1  U.S,  news¬ 
paper  companies  were  testing  or  produc¬ 
ing  on  platesetters  from  seven  suppliers. 
Managers  from  seven  newspaper  compa¬ 
nies  updated  the  industry  on  their  CTP 
efforts  (all  reported  in  these  pages  over  the 
past  three  years)  at  last  month’s  News¬ 
paper  Association  of  America  Super- 
Conference  in  Orlando,  Fla. 

“With  100%  pagination”  in  place, 
outputting  to  plate  “is  pretty  easy  to 
implement,”  says  Thomson  Newspapers 
technology  vice  president  Steven  B. 
Strout.  After  a  successful  and  complete 
conversion  to  digital  output  on  metal- 
backed  plates  at  three  dailies  in  its  Central 
Ohio  Strategic  Marketing  Group, 
Thomson  has  begun  testing  polyester 
plates  in  the  plant  of  its  four-newspaper, 
Valdosta-based  Southern  Georgia  Stra¬ 
tegic  Marketing  Group. 

Thout  Strout  was  wary  of  “issues  associ¬ 
ated  with  runnability,”  initial  tests  on 
Mitsubishi  Silver  Digiplate  were  positive, 
according  to  the  SMG’s  new  production 
director.  Gene  Windham,  who  notes  the 
need  to  learn  new  water-and-ink  balance 
settings.  The  plates  are  exposed,  already 
punched,  in  the  shop’s  conventional,  red- 
laser  film  imagesetter,  then  mounted  on  its 
GossUrbanite  press. 

With  the  PrePress  Solutions  FasTrak 
(used  by  Thomson  in  Ohio),  Yuma,  Ariz.- 
based  Western  Newspapers  is  saving  con¬ 


siderable  time  and  labor,  according  to  new 
technology  director  Marge  Huff. 

“We  seem  to  meet  deadlines  more  effi¬ 
ciently,”  says  Huff.  “Makeready  is  mini¬ 
mal  compared  with  what  it  used  to  be.”  As 
commercial  customers  recognize  and 
appreciate  the  improved  quality,  she  adds, 
they  are  encouraged  to  supply  materials  as 
the  digital  files  that  enable  CTP  output. 

At  CTP  pioneer  Howard  Publications, 
which  has  been  testing  heat-  and  light-sen¬ 
sitive  plates  for  several  years,  corporate  pro¬ 
duction  director  Larry  Maas  says  CTP  can 
cut  waste.  In  Orlando,  Maas  recalled  that 
press  operators  were  astounded  when  they 
ran  32  pages  of  back-to-back  color  without 
once  moving  a  plate. 

At  least  for  now,  one  shortcoming  Maas 
points  to  is  the  absence  of  ink  settings 
taken  from  a  page  area  reader.  With  no 
page  negatives  to  scan,  automatic  settings 
can  be  made  from  data  in  a  platesetter’s 
raster  image  processor  where  the  RIP  can 
be  linked  to  the  press  control  systems. 

Headquartered  in  Oceanside,  Calif., 
and  doing  much  of  its  testing  at  The  Times 
of  Munster,  Ind.,  Howard  will  now  test 
Agfa  N90A  plates  on  Agfa’s  Polaris  100 
or  lOOE  and  on  its  75  plate-per-hour 
machines,  depending  on  a 
paper’s  size. 

Echoing  Maas’  experience 
with  promising  —  perhaps 
one  day  even  processless  — 
thermal  technology,  David 
Stone  speaks  of  being  side¬ 
tracked  by  so  much  “thermal 
hype.”  The  Lexington  (Ky.) 
Herald-Leader  operations 
vice  president  says  his 
Knight  Bidder  paper’s  even¬ 
tual  choice  of  Cymbolic 
Sciences’  NewsJet  came 
down  to  a  matter  of  reliabili¬ 
ty.  CTP,  he  says,  has  helped 
compress  the  production 
schedule  —  cutting  time-to- 
press  to  four  minutes  a  plate 
from  16  —  and  allowing 
later  closes  for  pages  or  ear¬ 
lier  completion  of  press  runs. 

Because  about  40%  of  the 


paper’s  pages  are  still  output  to  film,  Dave 
Hinson  was  consulted  in  the  use  of  his 
Prismatic  software,  says  Stone,  to  optimize 
output  so  that  pages  printed  from  conven¬ 
tional  plates  and  digital  plates  would  look 
the  same. 

While  other  papers  use  Purup-Eskofot’s 
copydot  scanner  to  capture  prescreened 
ads  for  digital  output.  The  Roanoke  (Va.) 
Times  uses  a  pair  of  the  Danish  company’s 
DMX  platesetters  to  deliver  actual  output. 
Chip  Harris,  maintenance  and  support  ser¬ 
vices  manager,  outlined  his  shop’s  mixed 
experience  with  platesetting. 

With  a  platesetter  on  hand  since  early 
last  year,  the  Times  is  now  “up  and  operat¬ 
ing  successfully,”  he  reports.  Throughput 
is  fine,  at  approximately  a  minute  per 
plate,  using  the  machine’s  plate  splitter  to 
cut  single  pages  from  a  double-truck 
plate.  Operation  is  easy,  he  says,  and  the 
streamlined  process  has  eliminated  seven 
of  the  original  12  platemaking  positions, 
mostly  through  early  retirement. 

The  second  unit  is  being  brought  into 
production  now,  with  another  plate  splitter 
and  bender  to  be  added  in  a  few  weeks. 
Harris  says  payback  on  the  machines  was 
calculated  at  2.8  years  as  part  of  project 
planning  for  a  new  press  and 
plant. 

While  staffers  report 
some  quality  improvement, 
Harris  expects  better  results 
when  a  new  press  goes  into 
operation.  On  the  downside, 
he  lists  matters  of  mainten¬ 
ance,  materials,  mechanics, 
and  manning: 

•  The  processor  requires 
more  cleaning  than  was  need¬ 
ed  with  conventional  plates. 

•  Slipsheets  sometimes 
stuck  to  plates,  jamming  the 
machine,  until  a  well-aimed 
compressed-air  nozzle  was 
installed. 

•  On-press  plate  pulling  — 
tile  cause  of  which  was 
never  discovered  —  ended 
with  a  switch  to  Western 
Lithotech’s  DiamondPlate. 


“We’re  not,  at 
this  point,  close 
to  completely 
paginated.” 

—  John  Kusper  Jr., 
San  Fancisco 
Newspaper  Agency 
prepress  director 
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•The  Times  “basically  replaced  all  step¬ 
per  motors  on  both  units.” 

•  Management  should  have  gotten  produc¬ 
tion  personnel  involved  “a  lot  sooner.” 

METROS  MOVE 

Bigger  operations  often  have  bigger 
obstacles  to  efficient  CTP  use  —  among 
them  remote  output  and  printing,  multiple 
plates  per  page  and  incomplete  pagination. 

Though  not  expecting  fully  electronic 
page  assembly  before  early  2001,  Dallas 
Morning  News  platemaking  general  fore¬ 
man  Jim  Morton  says,  “What  we’re  doing 
is  giving  us  a  head  start  on  pagination.” 

An  advanced  beta-test  site  for  Western 
Litho’s  flatbed  DiamondSetters,  the 
485,000-circulation  (795,000  Sunday) 
paper  printed  in  suburban  Plano  recently 
bought  a  DiamondSetter  347.  Rated  at  up 
to  226  single-page  plates  per  hour  using 
two  laser  imaging  heads,  the  automated 
347’s  standard  resolution  range  is  1000- 
1 200  dpi,  with  high  resolution  of  2540  dpi. 
Spooler  software  manages  imaged  files  (an 
option  also  automates  image  distribution). 

Morton  says  his  paper  ordinarily  gets 
150,0(X)  impressions  from  a  plate  and  has 
gone  to  twice  that  number.  All  users  report 
that  plates  exceed  100,(X)0  impressions. 

At  the  San  Francisco  Newspaper  Agen¬ 
cy  (SFNA),  remote  production  means 
three  plants  printing  on  flexo  relief  plates. 
Second  in  size  among  newspaper  flexo 
sites  only  to  London-based  Associated 
Newspapers,  SFNA’s  80  units  and  54 
halfdecks  consume  almost  15,0(X)  plates 
daily  to  print  the  San  Francisco  Chronicle 
and  Examiner. 

Though  speed  is  an  issue,  a  prototype 
platesetter  from  NAPP  Systems  and 
Cymbolic  Sciences  (with  a  costly  7-watt 
ultraviolet  laser  and  other  modifications) 
installed  la.st  fall  at  SFNA’s  Union  City 
plant  can  now  output  30  plates  per  hour 
(up  from  15)  and  within  a  year  will  have 
twice  that  throughput,  according  to  NAPP. 

Prepress  director  John  Kusper  Jr.  says 
SFNA  —  like  everyone  else  —  is  looking 
for  better  quality,  predictability  and  produc¬ 
tivity,  later  deadlines  and  lower  costs  for 
labor,  chemistry,  and  consumables  from 
CTP.  But  the  platesetter  has  time  to  come 
up  to  speed.  “We’re  not.  at  this  point,  close 
to  completely  paginated,”  says  Kusper. 

Other  challenges  he  cites  include  costs 
—  nearly  $5(K),(XX)  per  unit  with  RIP  and 
10%  to  15%  more  for  plates  —  training, 
workflow  changes,  page  archiving,  net¬ 
working,  page  preflighting  and  proofing. 

Already,  however,  he  reports  that  NAPP- 


direct  la.ser-imaged  plates  provide  superi¬ 
or  registration  and  resolution  (1000/20(X) 
dpi  in  various  shapes,  20  to  125  lines  per 
inch).  The  HighWater  Harlequin  RIP 
processes  transmitted  TIFF  files  of  pages 
digitized  by  SFNA’s  Eskofot  scanner.  A 
new  release  will  accept  PDF  files. 

GLOBAL  VIEW 

Behind  Europe  in  pagination,  U.S. 
papers  also  lag  in  adopting  CTP  and  its 
perceived  benefits  of  reduced  time  and 
costs,  better  print  quality  and  greater 
potential  for  remote  production,  according 
to  Seybold  Publications  international  edi¬ 
tor  Andrew  Tribute. 

Calling  CTP  a  “technology  for  the  fu¬ 
ture,”  he  notes  most  users  are  small  to 
mid-sized.  For  the  largest  dailies,  he  says, 
“any  time  you  go  to  multiple  plates  per 
page,  the  economics  go  out  the  window.” 

Between  the  two  major  metros  testing 
machines  and  the  few  midsize  dailies  in 
live  production  is  USA  Today,  with  a  large 
circulation  but  relatively  small,  pre¬ 
dictable  pagination.  The  paper’s  tests  of 
machines  from  Agfa  and  Barco-Gerber 
could  lead  to  72  installations. 

Besides  being  paginated,  CTP-ready 
newspapers  usually  print  on  one  press,  use 
on  average  fewer  than  four  plates  per  page 
and  utilize  digital  workflow  and  produc¬ 
tion  tracking,  according  to  Tribute.  Most 
such  papers  use  photopolymer  plates  — 
three  are  well  proven,  he  says  —  though 
some  employ  silver-diffusion  plates. 

Except  for  the  Krause  LS/N  and  Purup- 
Eskofot  2737  internal-drum  devices,  the 
fastest  machines  producing  at  least  100 
newspaper  plates  per  hour  are  all  flatbed 
models  (from  Agfa,  All,  K&F,  Western 
Litho),  according  to  Tribute.  In  the  50-  to 
l(X)-pph  range  he  places  PrePress  Solu¬ 
tions’  flatbed  FasTrak,  the  Barco  USAT 
64,  Purrup-Eskofot  DMX  2737  and 
ECRM  AIR75  internal  drum  machines. 
Below  that  he  includes  Barco’s  USAT  36, 
Cymbolic  Science’s  NewsJet,  HighWater 
Design’s  2230  and  Screen  FlatRite. 

Tribute  questions  the  need  to  spend 
extra  on  a  platesetter  capable  of  exposing 
double  trucks  if  a  newspaper  seldom  uses 
such  plates.  Unless  a  newspaper  chooses  a 
Purup-Eskofot  plate.setter  equipped  with  a 
guillotine  that  cuts  single  plates  from  dou¬ 
bles,  he  suggests  a  less-costly  manual 
machine  for  exposing  double  trucks. 

The  former  Monotype  executive  also 
warns  prospective  purchasers  that  CTP 
plate  prices  —  twice  the  price  of  conven¬ 
tional  plates  or  about  three  times  the  price 


of  wipe -on  plates  —  “are  stable  and  won’t 
be  coming  down  for  some  time,”  because 
suppliers  have  been  consolidating. 

Thermal  plates  may  be  the  future  for 
commercial  printers,  but  not  for  newspa¬ 
pers.  in  Tribute’s  view.  He  points  out  that 
visibile-light  plates  are  “at  lea.st  four  times 
faster”  than  thermal  plates,  exposure  time 
for  which  goes  up  as  resolution  goes  down. 

And  don’t  count  on  newer  "processless” 
thermal  plates,  he  adds,  predicting  they 
won’t  hold  up  to  newsprint’s  comparative¬ 
ly  rough  surface. 

Full  CTP  output  requires  all  ads  to  be  in 
digital  form.  Tribute  .says  the  cost  of  a  ded¬ 
icated  copy  dot  scanner  to  capture  supplied 
prescreened  ads  must  be  figured  into  the 


Platesetters  at  Newspapers 

Manufacturer 

Machines  Installed 

Agfa 

100+ 

Krause 

80+ 

Purup-Eskofot 

27 

Crosfield/Fuji 

25  (no  longer  sold) 

Barco/Gerber 

15 

Versitec/Kodak  Polychrome 

15 

Highwater  Designs 

10 

PrePress  Solutions 

6 

Cymbolic  Sciences 

5 

ECRM 

5 

Western  Lithotech 

3 

Source  Andrew  Tribute,  Seybold  Publications 


total  investment.  A  slower  option  is  run¬ 
ning  copydot  software  on  another  scanner. 

Tribute  suggests  asking  other  questions 
before  going  direct  to  plate: 

•  Will  a  CTP  system  link  to  existing  plate¬ 
handling  equipment,  and  what  new  punch, 
bend,  or  other  devices  are  needed? 

•  What  plate  processing  is  required,  and 
will  it  integrate  with  an  existing  plate¬ 
handling  line? 

•  How  will  plate  delivery  be  managed? 

•  How  will  overall  output  be  managed  and 
pages  tracked? 

•  Can  errors  be  detected  and  corrected 
before  output? 

•  Can  the  workflow  keep  pace  with  the 
new  platesetter? 

Tribute  al.so  points  to  prospects  for 
BasysPrint,  which  digitally  exposes  con¬ 
ventional  plates  (see  his  story,  Seybold 
Report  on  Publishing  Systems,  Feb.  8),  and 
to  possible  lower-cost,  high-performance 
approaches,  such  as  ink-jetting  an  image 
onto  a  raw.  grained  aluminum  plate. 

As  for  on-press  imaging  overtaking  CTP, 
Tribute  says  it’s  years  away,  though  it  does 
work  now  for  commercial  printers.  WM 
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I  PUZZLE  FEATURES  SYNDICATE 
i  Coll  (800)  292-4308/(909)  766-761 7 

■  BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
I  (409)  295-5794  Fax  (409)  295-9624 
!  P.O.  Box  1 972,  Huntsville,  TX  77342 

i  RELIGION  NEWS 

I  TODAY'S  PRAYER  is  a  new  feature  by 
Linda  Schubert,  author  of  popular 
i  MIRACLE  HOUR  prayer  booklet. 

1  30-day  free  trial 

1  todaysprayer@linda-schubert.com 
i  (408)  734-8663,  fax  (408)  734-8661 


NEWSPAPER  BROKERS 


THOMAS  C.  BOLITHO 
Newspaper  broker/appraiser 
”A  tradition  of  service 
to  the  newspaper  industry " 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  bolitho@bolitho.com 
http:/ /www.bolitho.com 

NEWSPAPERS  FOR  SALE 

BI-MONTHLY  TRADE  NEWSPAPER  cov¬ 
ering  arts  and  crafts  industry  in  eastern 
US  for  sale.  Established  reputation. 
Can  locate  anywhere.  Reply  to  Box 
08758,  Editor  &  Publisher. 

MICHIGAN  Established  shopper 
$350,000;  FLORIDA:  Atlantic  shopper 
$350,000,  Monthly  women's  maga¬ 
zine  $250,000,  Atlantic  community 
monthly  $100,000;  Mayo  Communica¬ 
tions,  (813)  971-2061. 


CURRENT  USTINGS 
GOTO 
cribb.com 


_ TRAVEL _ 

FREE  4-WEEK  trial  of  Travel  The  Net, 
an  established,  low-cost,  weekly  col¬ 
umn  about  travel  services  on  the 
Internet;  visitvww.travelthe.net 

NOTES  FROM  PARADISE  reports  on 
small  town  America,  where  the  reads 
are  bad,  the  air  and  water  good  and 
the  neighbors  friendly.  For  samples 
and  pricing  information,  call: 

Pat  Carlson  (91 4)  227-3734. 


PIIBLISHER 
Your  communication 
link  to  the 
newspaper 
industry  every 
week  since  1884. 


NEWSPAPERS  WANTED 


AFRICAN  AMERICAN  NEWSPAPER 
publishing  company  seeks  to  purchase 
Black  weekly  newspapers.  Confiden¬ 
tiality  maintainecl.  Contact  Eric 
Kearney,  president,  Sesh  Communica¬ 
tions,  P.O.  Box  1691,  Cincinnati,  OH 
45201 . _ 

LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  240  publications,  including  60 
daily  newspapers.  All  correspondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  648^ 

Phone:  (417)451-1520 

PUBUCATIONS  FOR  SALE 

ARTS  &  ENTERTAINMENT  monthly 
magazine  in  southern  Oregon,  10 
years  in  business.  Urgent,  must  sell. 
We  are  currently  breaking  even,  but 
the  business  has  excellent  potential  for 
growth.  Asking  $45K.  Call  George  at 
(541 )  482-2037.  Or  E-mail  at: 

gazette@opendoor.  com 
Serious  inguiries  only. 


I 


NEWSPAPER  BROKERS 


Thousands  of  Papers  Sold.... 

We  have  sold  thousands  of  publishing  companies  since  1923 

_ Wease  call  to  discuss  your  options  In  a  sale. 

Bolitho-Cribb 
&  Associates 


HIGH  NET  IOWA  newspaper  shopper 
28-37%  5  year  cash  flow.  $350,000 
with  two  buildings  (51 5)  523-1310. 


NEWSPAPER  BROKERS 


^  Confidential  Appraisal  for 
I  Estate,  ESOP,  Partners, 

!  Bank,  Tax,  Stock,  Assets 


For  a  listing  of 
publications  for  sale,  go  to 
www.cribb.com 


406-586-6621 

Fax  406-586-6774 

John  T.  Cribb  104  E.  Main,  Suite  402,  Bozeman,  MT  59715  email:icrtbb@imt.net 


Publication  Brokerage  & 
Appraisals  since  1923 


Leader  in  Sale 
of  Community  t ,,,  II 
Newspapers  O 

Check  our  References  - 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 
6731  Desco  Dr.,  Dallas.  TX  75225 


I 
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EQUIPMENT  & 
SUPPLIES 


CAMERA  &  DARKRCX)M 

SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 

EQUIPMENT  FOR  SALE 

FOLLOWING  IS  A  BRIEF  DESCRIP¬ 
TION  OF  A  FEW  OF  THE  PRESSES 
INLAND  IS  CURRENTLY  OFFERING 

•22'  GOSS  COLORLINER,  27  printing 
couples,  double  3:2,  160-page  folder, 
nine  45"  RPT's  -  1 990  vintage. 

•22"  GOSS  HEADLINER  OFFSET  con¬ 
sisting  of  34  printing  couples,  8  half 
decks,  3:2  folder,  1 2-42"  RTF's,  34 
Smith  spray  bars.  T-NPC  press  con¬ 
trols. 

•Five  MAN  ROLAND  LITHOMATIC  II 
units  and  2  half  decks,  42"  RTF's  and 
60  HP  motors  and  controllers. 

•HOE/TKS  double  width  heatset  press 
with  two  4-color  satellite  units,  4  units 
with  color  humps  and  a  double  2:1/ 
3:2  combination  folder  -  21  1/2"  cut¬ 
off. 

•  10-unit  GOSS  URBANITE  with  folder 
and  upper  former,  two  150  HP  con¬ 
trollers  and  motors.  8  Carys  -  1 981  vin¬ 
tage. 

•GOSS  URBANITE  tri-color  unit  with 
1 0-side  color  deck  (U-807). 

•Stacked  set  af  GOSS  SUBURBAN 
1 500  series  units. 

•Stacked  position  DEV  printing  unit 
with  sidelay,  drop  down  fountains, 
deck  plate,  handrail  and  ladders. 

Inland  Newspaper 
Machinery  Corporation 
For  a  complete  list  of  presses. 

(800)  255-6746  or  (91 3)  492-9050 
www.inlandnews.com 


_ MAILR<X)M _ 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini  and 
Heidelberg  Inserting  Systems 

Spare  Parts  Training  Installation 
Mailroom  Systems 
Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


1 372  NEWSPAPER  INSERTING 
MACHINE.  Completely  refurbished  by 
AM  graphics.  Never  installed  since 
refurbish.  Still  in  crates. 

Call  Bill  Kanipe 
(770)428-5817 


ALL  AAAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 


MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


_ PRESSES _ 

CLARK  electric  forklift  (Newsprint  roll 
stacker).  Two-stage  mast  with  1 90-inch 
reach  (5  rolls),  1450  lb.  capacity  with 
charger.  $2,0()0. 

Call  Patrick  at  (970)  887-3334 


_ PRESSES _ 

GOSS  COMMUNITY  UNITS,  manufac¬ 
tured  in  New  Delhi,  India  to  high  quality 
standards.  Floor  units,  three  color  satellite 
and  four  highs.  As  low  as  $32,600  F.O.B. 
New  Delhi. 

Western  Web  Sales 
P.O.Box  923 
Yorba  Linda,  CA  92885 
(71 4)  985-4707,  Fax  (71 4)  985-4705 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (913)  648-2000 
Fax:  (913)648-7750 


HARRIS  VI 5D  21-1/2"  four  unit  press 
with  JF-25B  folder,  Harris  V25  21-1/ 
2"  four  unit  press  with  JF-25  folder. 
COLOR  KING  22-3/4"  five  unit 
presses  with  KJ6  and  KJ8  folders. 
Equipment  in  New  Jersey.  Call  Hank 
Damhuls  (914)  761-6360  Fax  (914) 
337-5819  www.graficaworldwide.com 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)552-1528 
Fax  (770)  552-2669 


PRESSES 

USED  PRESS  EQUIPMENT 
ON  THE  INTERNET  AT 
www.webpresses.com 


WANTED  TO  BUY 

WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355 
(256)  997-9656  Fax 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 
(770)428-5817 
Fax  (770)  590-7267 


IVs  A  Classified 

Secret! 

We'll  never  reveal  the  identity  ■ 
of  an  E&P  box  holder 
3  If  you  don't  want  your  reply  to  go  to  certain 
1  newspapers  (or  companies),  seal  your 
j  reply  in  an  envelope  addressed  to  the  E&P  = 
I  Classified  Advertising  Department  with  an  ■ 
j  attached  note  listing  the  newspapers  or  3 
!  companies  you  do  not  want  the  reply  to  s 
I  reach.  If  the  Box  Number  you're  answering  | 
j  is  on  your  list,  We  ll  discard  your  reply.  ■ 

L _ I 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

1  ABILITY  OTHERS  CAN'T  OFFER 
WE  SELL  MORE  PREPAID  ODERS 
CIRCULATION  SERVICES,  INC. 
Andy  Orr  (888)  343-0470 

1  ABOVE  THE  REST 
CIRCULATION  DEVELOPMENT,  INC. 
Teleservices  For  Newspapers 
(800)  247-2338 
www.circulation.net 

1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKCTING 
Horace  Southward 
(800)  950-8475 
E-mail:  mnsl@metro-news.com 
www.metro-news.com 


CIRCULATION  MARKETING  GROUP 
Specializing  in  on-site  and  long 
distance  telemarketing  since  1 989. 
Call  Cherry  Coleman  (91 2)  336-2700 

NEWSPAPER  EXECUTIVE  SEAR^ 


CIRCULATION  SERVICES 


BLENKARN  TELEAAARKETING 
•  Auto  pay  experts 
•Automatic  Bank/ 

Credit  Card  Transactions 

Joseph  Skoff  (800)  2 18-6731 

HEADLINE  PROMOTIONS,  INC. 

i  TELEMARKETING  SERVICES 

I 

NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
j  VERIFICATION  CALLING 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 
1  _ (800)  260-9823 


I  PRO  STARTS 

i  THE  TELEMARKETING  PROS 

I  EXPERTISE  IN  A  FUa  RANGE  OF 

I  SALES  SERVICES  INCLUDING 

!  DATABASE  MARKETING 

!  TOM  ZGONC  (800)  776-6397 


NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 

“Executive  search,  recruitment  and 
placement  services.. .to  fit  your  needs.” 
Haas,  Watkins  &  Associates 

713-977-8955  Fax  713-977-9656 
e-mail:  rhaas@rhaas.com 


CIRCULATION  SERVICES 

RETENTION  TRAINING  SEMINARS 
STOPBUSTERS  •  STOPBUSTERS  PLUS 
BREAK  THRU  SERVICE 
Circulation  experts  since  1 983 
Alice  Kemper,  Michelle  Barton 
Jacqui  Tezyk,  Denise  Zagnoli 
(800)  671-1230  mpbarton@aol.com 


SPEaRUM  MARKETING  SERVICES 
A  teleservices  solution  (or 
•Cold-call  projects 
•Stop-saver  projects 
•Up-grade  projects 
Call  Doug  Reese  at  (800)  972-6778 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
http://www.fakebrains.com 

PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

AAASTHEAD  INTERNATIONAL 
(800)545-6908, 24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
AU  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


STA-CUFF  ELEQRIC 

Press  Drive  System 

•Repair 

•Repower 

•Preventative  Maintenance 
•International  Capability 

(717)741-4145  24  hours 


NEWSPRINT  CONSULTANTS 

NEWSPRINT  KNOWLEDGE,  INC. 

Newsprint  Advise  and  Management 
(941)505  9721 


FAX  your  ad  to 
212  ^929  41259 
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CLASSIFSED 


ANNOUNCEMENTS 


RECRUITMENT  SERVICES 

RECRUITMENT  SERVICE  for  all  levels  of 
the  industry.  We  hove  qualified  clients 
seeking  good  management  positions. 
No  cost  to  you  unless  we  place  the 
client.  For  more  information  contact 
Jerry  Turner  at  Paper  People, 

E-mail  jturner@mmind.net  or 
phone  or  fax  (9 1 8)  542-886 1 


TRAINING 

TRAINING 

ADVERTISING  SALES  TRAINING 

NEWSPAPER  SALES  MAGIC 

E€fP*s  Classified 

Proven  results  in  increasing  ad  volume, 
new  contracts,  ad  count,  reductions  in 
errors  and  customer  retention.  We 
build  teams  that  get  results! 

Call  ProMax  Training 
&  Consulting,  Inc. 

(800)  898-0444 

Training  tapes  for  new  subscription 
sales.  Upbeat  series  of  4  tapes  shows 
sales  and  money  happening,  and  how 
to  do  it.  $195.95.  We  can  also 
manage  in-store  contracts.  American 
Reading  Association,  4301  S.  Pine 
Street,  #57,  Tacoma,  WA  98409. 

(888)747-2949  ' 

- ►  - 

The  newspaper 
industry’s  meeting 
place.  (2U)  srS'daso 

HELP  WANTED 


_ ACADEMIC _ 

THE  UNIVERSITY  OF  MICHIGAN 
Howard  R.  Marsh 
Visiting  Professorship  in  Journalism 
Department  af  Communication  Studies 

The  Department  of  Communication 
Studies  at  the  University  of  Michigan 
seeks  nominations  and  applications  for 
the  Howard  R.  Marsh  Visiting  Pra- 
fessorship  in  Journalism.  The  Howard 
R.  Marsh  Endowment  provides  funds 
for  a  one-semester  or  one-year  visit 
from  a  distinguished  academic  scholar 
who  studies  journalism  and  news 
media  or  an  eminent  professional 
journalist.  The  individual  selected  for 
such  an  appointment  will  be  one 
whose  presence  would  contribute  to  the 
education  of  students  in  the  Depart¬ 
ment  and  College  who  are  studying 
long-range  factors  affecting  the  ability 
of  the  news  media  to  perform  their  func¬ 
tions  in  a  democratic  society.  The 
Marsh  Visiting  Professor  will  engage  in 
dialogues  with  students  and  faculty, 
pursue  current  professional  or  scholarly 
interests,  and  contribute  to  the  direction 
of  the  Howard  R.  Marsh  Center  for  the 
Study  of  Journalistic  Performance.  The 
Center,  located  in  the  Department  of 
Communication  Studies,  supports 
scholarly  research  on  democratic  func¬ 
tions  of  the  news  media.  Nominations 
and  applications  for  the  Howard  R. 
Marsh  Visiting  Professorship  should  be 
directed  to  Marsh  Professor  Search, 
Department  of  Communication  Studies, 
2020  Frieze  Building,  The  University  of 
Michigan,  Ann  Arbor,  Ml  48109- 
1 285.  Questions  should  be  sent  to 
comm.studies.dept@umich.edu 
Review  of  nominations  and  applica¬ 
tions  for  single-term  or  ocademic  year 
appointments  beginning  in  the  fall  of 
1999  will  begin  immediately  and  con¬ 
tinue  until  the  position  is  filled.  The 
University  of  Michigan  is  an  equal 
apportunity  employer.  Women  and 
minorities  are  encouraged  to  opply. 


AMERICAN  UNIVERSITY  SCHOOL  of 
Communication  in  Washington,  DC 
seeks  graduate  fellows  to  assist  in 
teaching  and  professional  duties  while 
earning  a  Master's  degree  in  Journal¬ 
ism  and  Public  Affairs.  This  10-month 
program  begins  in  July.  Program 
includes  Washington  internships  and  a 
faculty  with  professional  credentials. 
The  positians  are  part-time  and 
designed  to  provide  financial 
assistance  to  students  admitted  for 
graduate  study.  For  more  information, 
write  to  -  School  of  Communication, 
Graduate  Journalism  Programs,  Amer¬ 
ican  University,  4400  Massachusetts 
Avenue,  NW,  Washington,  DC  or  e- 
mail  at  socgradp@american.edu 


_ ACADEMIC _ 

UNIVERSITY  OF  DETROIT  MERCY 
seeks  an  Assistant  Professor  of  Journal¬ 
ism.  M.A.  in  journalism  required,  Ph.D. 
preferred.  Candidates  must  have  pro¬ 
fessional  experience  in  print  media. 
Teach  classes  in  newspaper  and  mag¬ 
azine  reporting,  writing,  editing,  layout 
and  design,  media  ethics,  introduction 
to  mass  communication;  create  caurses 
in  the  candidate's  special  area  of 
interest;  assist  college  newspaper 
adjunct  professional  advisor,  monitor 
independent  studies;  advise  Depart¬ 
ment  majors;  sponsor  student  journal¬ 
ism  graup;  and  develop  summer 
workshops  as  needed.  As  the  sole 
journalism  faculty  member  in  the 
Department  the  successful  candidate  is 
expected  to  advise  and  assist  the 
Department  in  updating  and  devel¬ 
oping  the  journolism  program.  The  Col¬ 
lege  of  Liberal  Arts  sees  to  attract  an 
active,  culturally  and  academically 
diverse  faculty  of  the  highest  caliber. 

Send  letter  of  application,  resume, 
transcript,  three  letters  of  recommenda¬ 
tion  to.  Dr.  Vivian  I.  Dicks, 
Chairperson,  Communications  Studies 
Department,  University  af  Detroit 
Mercy,  Box  19900,  Detroit,  Ml  48219 
by  March  1 5. 


_ ACCOUNTING _ 

BUSINESS  MANAGER 

The  Times-Georgian  in  Carrollton,  GA 
needs  a  group  Business  Manager  to 
handle  all  accaunting  functions  for  two 
daily  and  five  weekly  newspapers. 
Duties  include  managing  a  staff  of  six, 
monthly  financial  statements,  payrolls, 
accounts  receivable  and  collections. 
Knowledge  of  Excel  and  other  com¬ 
puter  spreadsheets  is  necessary.  Our 
newspapers  cover  all  areas  west  of 
Atlanta  to  the  Alabama  border.  Car¬ 
rollton  offers  an  excellent  lifestyle  with 
a  reasonable  cost  of  living.  You  can 
enjoy  Atlanta,  which  is  45  minutes 
away,  without  being  obused  by  it.  This 
fast  growing  area  offers  excellent 
opportunities  for  advertising  and 
circulation  growth.  We  ore  part  of  the 
Paxton  Media  Group  of  25  newspa¬ 
pers  offering  excellent  pay  and  bene¬ 
fits.  Send  resume  and  salary  history  to 
Tom  Overton,  publisher.  The  Times- 
Georgian,  901  Hays  Mill  Road,  Car¬ 
rollton,  GA  301  17. 

Some  like  to  understand  what  they 
believe  in.  Others  like  to  believe  in  what 
they  understand 

Stanislaus  Lee 


_ ADMINISTRATIVE _ 

REGIONAL 

!  SALES  DIREaOR 

I  NEWSPAPERS 

I 

For  leading  newspaper  distributor,  a 
subsidiary  of  major  media  communica- 
I  tions  firm.  Seek  experienced  Sales 
j  Executive  to  direct  single  copy  sales 
team  in  the  Westchester,  Rockland,  CT 
!  and  Bronx  regions.  Opportunity  for 
I  someone  who  enjoys  leading  your  staff 
j  toward  achieving  its  business  goals 
I  and  can  also  focus  on  the  broader, 
long-term  challenges.  Is  responsible  for 
I  the  overall  direction,  coordination  and 
evaluation  of  Sales  Managers  in  this 
region.  Develop  innovative  sales, 
marketing  and  promotional  strategies. 
Requirements  -  B.A.  in  a  related  major; 
5  to  1 0  years  related  sales  experience 
and  at  least  two  years  in  a  supervisory 
capacity.  Knowledge  of  SCS  newspa¬ 
per  distribution,  production  and 
marketing  helpful.  Strong  interpersonal 
and  communicatian  skills:  ability  to 
speak  effectively  before  groups  of 
j  management,  clients,  em^oyees  of 
organizations  or  public  groups.  Excellent 
writing,  conceptual  and  analytical  abili¬ 
ty  required.  Knowledge  of  PC  applica¬ 
tions. 

We  offer  a  competitive  salary  and 
excellent,  flexible  benefits  program. 
Interested  candidates  may  respond  in 
j  writing  indicating  salary  history  and 
requirements  to.  City  &  Suburban 
Systems  Inc.,  HR  Department  222, 
47-25  34th  Street,  Long  Island  City, 
NY  11101  or  fax  (718)  349-5334. 
(Sorry,  no  calls)  An  EOE  Employer, 
M/F/H 


ASSISTANT  SINGLE  COPY 
SALES  MANAGER 

This  position  provides  the  leadership 
for  maximizing  the  sales  of  both  The 
Seattle  Times  and  The  Seattle  Post- 
Intelligencer  through  single  copy  sales 
locations  in  a  defined  geographic 
zone.  Your  goal  will  be  to  Duild  sales 
by  developing,  coaching  and  motivat¬ 
ing  single  capy  sales  representatives 
and  part-time  drivers.  High  energy  and 
skills  in  soles  and  vendor  relationship 
building  and  sales  team  motivation  will 
be  essential  for  success  in  this  position. 
Requirements  include  5+  years  of 
closely  related  sales  experience; 
excellent  communications,  motivational 
and  leadership  skills;  a  strong  customer 
service  orientation  and  good  PC  skills. 
Must  have  a  valid  Washington 
drivers's  license,  a  reliable  vehicle  and 
maintain  minimum  insurance  of  100/ 

I  300/100.  A  related  college  degree 
and  experience  with  diverse  wark 
groups  is  desired.  This  is  a  regular  full 
time  position  with  a  salary  of  $46- 
62k/year  DOE.  Send  resume  to  -  The 
Seattle  Times,  Job  HR-006/JK,  P.O. 

I  Box70,Seattle,WA98111. 


i  ADMINISTRATIVE 

GENERAL  MANAGER  OF  THE 
j  GEORGIA  GUARDIAN 

The  Georgia  Guardian,  Savannah's 
award-winning  weekly  newspaper 
seeks  to  fill  the  position  of  general 
I  manager.  The  general  manager 
oversees  all  aspects  of  newspaper 
operation,  and  supervises  the  editorial, 
art,  advertising,  circulation  and  busi- 
!  ness  departments.  The  general  man- 
I  ager  is  responsible  for  oil  ^rsonnel 
functions  including  hiring,  firing  and 
performance  evaluations.  The  general 
manager  takes  an  active  role  in  promot¬ 
ing  the  paper  through  involvement  in 
community  events,  and  the  devel- 
I  opment  and  implementation  of  a  com¬ 
prehensive  marketing  plan.  Bachelor's 
j  degree  required,  management  and 
I  marketing  experience  desired.  Please 
I  send  cover  letter,  resume,  and  three 
j  references  to  Human  Resources,  Sovan- 
'  nah  College  of  Art  and  Design,  P.O. 
Box  3146,  Savannah,  GA  31402,  or 
fax  to  (91 2)  525-5222,  or  E-mail  to 
scadhr@scad.edu  The  Savannah  Col¬ 
lege  of  Art  and  Design  is  a  private,  non- 
I  profit,  co-educational,  accredited 
I  institution  of  higher  education  that  con- 
I  fers  Bachelor's  and  Master's  degree  in 
I  18  national  or  ethnic  origin,  rdigion, 
age,  sex,  handicap  or  marital  status. 
Women  and  minorities  are  encouraged  to 
apply.  AA/EOE 

I  NEWS 

I  MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 
review. 

I  •  Editor  &  Publisher  is 
j  NOT  a  monthly  association 
j  house  organ. 

i 

I  •  Editor  &  Publisher  is 
!  NOT  sponsored  by  a  uni- 

j  versity,  society  or  rounda- 

j  tion. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

j  NEWS  makes  the  difference 

’  EDITOR  &  PUBUSHER 
1 1  West  1 9th  Street 
New  York,  NY  1001 1 
I  (212)675-4380 


www.mediainfo.com 
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HELP  WANTED 


_ ADMINISTRATIVE _ 

COLBY,  A  HIGHLY  SELECTIVE  privafe 
liberal  arfs  college  of  1 ,750  studenfs 
locafed  in  Central  Maine,  seeks  appli¬ 
cants  for  the  following  position: 

Managing  Editor/ Associate  Director  of 
Communications 

Reporting  to  the  Director  of  Communi¬ 
cations,  the  managing  editor/associate 
director  manages  publication  of  Col¬ 
by's  award-winning  quarterly  maga¬ 
zine  and  performs  writing,  editing  and 
production  management  Tor  other  col¬ 
lege  publications.  The  position  requires 
outstanding  writing  and  editing  skills, 
ability  to  manage  the  Collegers  pub¬ 
lications  production  and  budget,  and 
the  ability  to  meet  firm  deadlines  work¬ 
ing  with  a  team  of  professionals.  Min¬ 
imum  qualifications  include  -  a  Bachelor's 
degree;  five  years'  professional  expe¬ 
rience,  pre-  ferably  on  a  magazine  staff; 
organizational  skills  to  manage  produc¬ 
tion  of  high-quality  publications;  proven 
writing  and  editing  skills;  computer 
experience. 

Interested  candidates  should  submit 
two  copies  of  a  cover  letter  and  two 
copies  of  a  resume,  including  the 
names  and  telephone  numbers  of  three 
references  to  -  Douglas  C.  Terp, 
Director  of  Personnel  Services,  Colby 
College,  5500  Mayflower  Hill, 
Waterville,  ME  04901  -8855.  A  review 
of  applications  will  begin  immediately 
and  will  continue  untif  the  position  is 
filled. 

For  more  information  about  the  Col¬ 
lege,  please  visit  the  Colby  web  site: 
www.colby.edu 

Colby  is  an  EEO/AA  Employer  and 
strongly  encourages  applications  from 
women  and  minorities. 


ADVERTISING 


_ ADVERTISING _ 

DIREQOR  OF  SALES 

Looking  for  EXHILARATION... 

Then  don't  let  this  opportunity  pass  you 
by!  We  have  been  #1  for  over  28 
years  -  and  this  is  just  the  beginning  - 
we  plan  to  stay  ahead  of  our  Industry  I 

GREENSHEET  is  seeking  an  excellent 
communicator  with  proven  sales  lead¬ 
ership  to  join  oui  growing  and  exciting 
company. 

You  will  have  primary  responsibility  for 
planning  and  implementing  sales  and 
marketing  strategies,  and  developing 
people.  This  position  interacts  with  all 
levels  within  the  organization.  We 
require  4-6  years  sales  experience  with 
at  least  2  years  experience  overseeing 
sales  managers.  Training  and  market¬ 
ing  background  a  plus. 

We  offer  a  competitive  salary  and 
benefits  package.  Fax/mail/E-mail/ 
resume  with  salary  requirements  to  - 
DOS,  P.O.  Box  1379,  Houston,  TX 
77251.  Fax  (7 13)  371-3541. 

E-mail  recruitl  @neosoft.com 

Can  you  feel  the  EXHILARATION... 

EOE 

Drug/Background  Checks 

ADVERTISING  DIREaOR 
THE  MORNING  NEWS,  SC's  fastest 
growing  newspaper,  is  seeking  an  Ad 
Director.  Brand  new  offices  and  press. 
Send  resume  and  salary: 

Tom  Marschel,  P.O.  Box  1 00528, 
Florence,  SC  29501 -0528. 

Fax  (843)  31 7-7291 

ADVERTISING 


Machinist  Foreperson..., 

.  I 

•  Dow  Jones  &  Company,  publisher  of  The  Wall  Street  Journal 

i  and  Barron's,  has  an  immediate  opportunity  for  a  Machinist  * 

I  Foreperson  in  its  printing  plant  located  in  Princeton,  NJ.  I 

I  In  this  position  you  will  oversee  the  daily  activities  of  the  * 

i  machine  shop  to  support  printing  and  mailing  operations.  J 

I  You  will  establish  schedules  and  implement  programs  for  i 

I  routine  maintenance  and  special  projects.  In  addition,  you  will  | 

provide  administrative  supervision  of  department  personnel  • 

•  and  coordinate  work  with  other  departments.  . 

I  The  qualified  candidate  must  have  ten  plus  years  of  experi-  | 

ence  as  a  machinist  in  the  printing  industry.  You  must  have  . 

"  good  interpersonal,  oral  and  written  communication  skills. 

I  Knowledge  of  Goss  -  Metro  printing  presses  is  a  plus.  * 

I  i 

We  offer  a  competitive  salary  along  with  an  excellent  benefits  . 

•  package.  Please  send  or  fax  your  resume  to: 


i 

I 

i 

L. 


Dow  Jones  &  Company 
Staffing  Dept.  AWH-LH 
PO  Box  300,  Bldg.  #3 
Princeton,  NJ  08543-0300 
Fax:  609^52-3300 
e-mall: 

allen.hule9dowjones.com 


DmgONEs^ 


Equal  Opportunity  Employer 


I _ ADVERTISING _ 

i  ADVERTISING  REPRESENTATIVE 

I 

I  Opportunity  for  highly-motivated  sales 
!  professional  with  proven  ability  to  gen- 
!  erate  incremental  revenue  from  existing 
accounts  as  well  as  develop  new  busi¬ 
ness.  You  will  be  responsible  for  the 
!  management  and  development  of  a 
:  diverse  number  of  national  ad 
categories.  This  position  requires 
strong  written  and  oral  communication 
skills  and  fully  developed  planning  and 
organizational  skills.  In  addition  to  sell¬ 
ing  and  servicing  local  accounts,  this 
position  entails  some  over  night,  out-of- 
town  travel.  Prefer  candidate  with  3-k 
years'  national  advertising  experience, 
but  will  consider  other  applicants  with 
similar  industry  experience. 

Send  resume  and  confidential  salary 
history  to 

David  Halpert 
The  Hartford  Courant 
I  285  Broad  Street 

I  Hartford,  a  061 15 

Fax  (860)  520-3000 

I  The  Hartford  Courant  is  an  Equal 
Opportunity  Employer  committed  to 
_ workforce  diversity. _ 

ADVERTISING  DIREQOR 

THE  TIMES-NEWS,  a  24,000-seven 
day  morning  daily  newspaper  serving 
Southern  Idaho,  is  looking  for  an 
advertising  director  to  lead  its  40- 
person  department  af  advertising, 
classified  and  design  service.  The  posi¬ 
tion  is  open  for  the  first  time  in  a 
decade,  due  to  o  promotion  of  the 
present  advertising  director  to  a  pub¬ 
lisher  position. 

Applicants  should  possess  appropriate 
j  formal  college  education;  extensive 
experience  in  newspaper  advertising 
j  and  marketing;  a  strong  understanding 
of  small  business  econamics;  an 
appreciation  of  the  growth  and  busi¬ 
ness  opportunities  in  smaller  com¬ 
munities;  and  experience  in  negotiation 
j  of  major  regional  and  natianal  advertis¬ 
ing  accounts. 

Top  candidates  will  have  demonstrated 
sales  abilities  and  a  recard  of  revenue 
j  increases;  a  cammittment  to  advertising 
j  integrity  and  ethics;  the  ability  to  teach 
others  through  example;  and  the 
capability  to  lead  all  aspects  of  a  mod- 
j  ern  newspaper  advertising  department. 

'  Salary  and  bonus  incentive  based  on 
experience  and  performance. 

THE  TIMES-NEWS  is  part  of  the 
Howard  Publications  group.  We  offer 
a  competitive  benefits  package,  includ¬ 
ing  health  care  and  a  401  (k)  plan. 

Twin  Falls  is  a  clean,  safe  Intermoun- 
I  tain  city  in  south-central  Idaho,  close  to 
*  abundant  opportunities  for  outdoor 
recreation. 

Send  resume  and  cover  letter  to  Mary 
Karren,  human  resources  coordinator. 
The  Times-News,  P.O.  Box  548,  Twin 
Falls,  Idaho,  89909,  or  E-mail  to 
_ maryk@magicvolley.com _ 

ADVERTISING  DIREQOR  -  Small,  pri¬ 
vately-owned  daily  newspaper  com¬ 
pany  in  northern  New  England  seeks 
marketing  executive  to  lead  a  mature 
staff.  Write  to  Box  08761,  Editor  & 
i  Publisher. 


_ ADVERTISING _ 

NATIONAL  ACCOUNT  MANAGER 

Entrepreneurial  media  sales  superstar 
sought  by  the  largest  suburban  news¬ 
paper  network  in  America.  Lucrative  i 
career  opportunity  selling  national  and  i 
regional  major  account  advertising  in 
Washington,  DCs  local,  community  ; 

newspapers  collectively  publishing  1.1  j 

million  circulation.  Top  income  and  .j 

excellent  benefits  to  the  self-motivated  s 

"Rainmaker"  with  strong  sales  track  I 

record.  Send  confidential  resume  to  ! 

Gay  Nuttall,  president/CEO,  Fax  \ 

(703)  904-1009,  E-mail  I 

GAYN@WSPNET.COM  or  mail  to  i 

Washington  Suburban  Press  Network, 

1 760  Reston  Parkway,  #403,  Reston, 
VA20190. 


MAJORS/NATIONAL 
ADVERTISING  MANAGER 

The  Louisville  Courier-Journal,  one  of 
the  country's  leading  newspapers  in  a 
top  50  DMA,  is  looking  for  a  key 
executive  to  complement  the  Advertis¬ 
ing  Management  team. 

We  enjay  extremely  high  penetration, 
both  daily  and  Sunday,  and  deliver 
results  for  Major  and  National 
advertisers  in  both  traditional  and  non- 
traditional  segments.  Working  closely 
with  our  major  advertisers  and 
Natianal  Representatives  from  News¬ 
papers  First,  Inc.,  we  are  developing 
creative  ideas  to  ensure  growth  in  the 
national  advertising  sector,  for  the  next 
millennium. 

If  you  are  a  career-minded,  high 
energy,  creative  individual  who 
expects  results... we'd  like  to  talk  with 
you  -  soon! 

The  successful  candidate  will  have 
strong  marketing  presentation  skills 
and  a  strategic  appraach  ta  working 
with  agencies,  national  and  regional 
corporate  structures.  Basic  require¬ 
ments  include  -  B.A.  or  four  year 
degree,  solid  computer  and  math  skills, 
and  abave  average  verbal  and  written 
communication  skills.  Marketing  expe¬ 
rience  in  print  media  is  preferred.  This 
position  offers  a  competitive  salary  com¬ 
mensurate  with  experience,  bonus 
program,  full  benefit  package  and  the 
opportunity  to  live  in  a  metropolitan  com¬ 
munity  that  offers  quality  of  life  in  a 
scenic  setting. 

Please  fax  or  E-mail  your  resume  along 
with  a  cover  letter  detailing  qualifica¬ 
tions,  personal  strengths  and  successes 
as  well  as  salary  expectations  to: 

Denise  L.  Holman 
Vice  President  Advertising 
The  Courier-Journal 
P.O.  Box  740031 
Louisville,  KY  40201 -7431 
Phone  (502)  582-4708 
Fax  (502)  582-4760 
Internet: 

dholman@louisvil.gannett.com 

The  Courier- Journal,  a  Gannett  News¬ 
paper,  is  an  equal  opportunity 
employer  who  recognizes  and 
appreciates  the  benefits  of  diversity  in 
the  workplace. 
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HELP  WANTED 

ADVERTISING 

ADVERTISING  SALES  for  well 
respected  weekly  community  newspa¬ 
per  and  monthly  magazine.  Publication 
serves  high-tech  communities  in  Cali¬ 
fornia  wine  country.  Experience,  and 
integrity  required.  Send  resume  to  Pub¬ 
lisher,  Box  1198,  Livermore,  CA 
94551. _ 

ADVERTISING  DIREaOR 

Join  a  dynamic  management  team  at 
the  Waco  Tribune-Herald,  a  Cox 
newspaper.  Lead  a  staff  of  51  in  a 
growing  Central  Texas  market.  Enjoy  a 
short  commute  time,  low  cost  of  living 
and  excellent  cultural,  volunteer  and 
educational  opportunities.  Sales  and 
management  experience  in  retail  and 
classified  a  must.  We  want  a  proven 
leader  with  excellent  verbal,  budgeting 
and  training  skills  who  likes  to  work  in 
a  team  environment.  If  you  like  a  fast 
pace  in  a  comfortable  atmosphere,  this 
could  be  the  right  job  for  you. 
Attractive  compensation  and  benefits 
package.  Mail  or  fax  your  resume  to 
Dan  Savage,  Publisher,  Waco  Tribune- 
Herald,  P.O.  Box  2588,  Waco,  TX 
76702.  Fox  number  (254)  753-61 1 5. 

PRINT  ADVERTISING 

SALES  EXECUTIVES 

Media  Resources,  the  nation's  premier 
supplier  of  newspaper  ads,  inserts  and 
print  based  promotions  to  automotive 
dealer  associations  is  looking  for 
account  executives  in  NY,  Atlanta,  Chi¬ 
cago,  LA  and  Dallas.  Computer  skills 
and  some  travel  required.  Salary  plus 
commission. 

MEDIA  RESOURCES,  Ltd. 

206  Sycamore  Drive  NW 

North  Canton,  OH  44720 

THE  DAILY  CHRONICLE,  DeKalb, 
Illinois,  an  1 1 ,000  circulation  daily 
and  Sunday  newspaper,  located  just 
west  of  Chicago,  has  an  opening  for 
an  advertising  director.  This  position 
will  direct  the  retail  and  classified  sales 
teams  and  advertising  production/ 
creative  service  operations.  The  ideal 
candidate  must  have  at  least  three 
years  experience  in  advertising  man¬ 
agement;  display  strong  leadership 
skills;  establish,  meet  and  exceed  sales 
goals;  continue  staff  development  and 
training.  You  must  be  able  to  assist 
with  product  development  issues;  new 
product  launch;  planning  and  imple¬ 
mentation  of  aggressive  sales  initiatives 
that  will  grow  top  line  revenues  and 
increase  market  share.  The  ability  to 
lead  and  manage  in  a  competitive 
medio  environment  is  essential. 

DeKalb  is  home  to  Northern  Illinois 
University  and  offers  a  unique  quality 
of  life  with  small  town  amenities  and 
excitement  of  a  world  class  city  less 
than  an  hour  away. 

The  Daily  Chronicle,  A  Pulitzer  Com¬ 
munity  Newspaper,  offers  an  excellent 
compensation  and  benefit  plan  that 
includes  MBO,  and  401  (k).  For  con¬ 
sideration  please  send  a  cover  letter 
and  resume  to.  Publisher,  Daily  Chroni¬ 
cle,  P.O.  Box  587,  DeKalb,  IL  601 1 5. 


_ ADVERTISING _ 

THE  NEWS-JOURNAL  is  accepting 
I  resumes  for  Classified  Advertising 
j  Manager.  The  News-Journal  is  a  fam- 
j  ily  owned,  100,000-f  daily  new«3aper 
j  located  in  Daytona  Beach,  FL.  Candi¬ 
dates  should  have  a  minimum  of  five 
j  years  newspaper  management  experi- 
j  ence  with  at  least  two  years  dedicated 
j  to  classified.  Mail  resume  and  income  , 
expectations  to  Kathy  Coughlin,  [ 
!  director  of  advertising.  The  News-  1 
I  Journal,  P.O.  Box  2831,  Daytona  i 
Beach,  FL  32120. _  j 

RETAIL  SALES  MANAGER  -  We're  a  | 
30,000  daily  with  an  opening  for  an 
i  experienced  innovative,  and  creative 
I  leader  for  our  seasoned  sales  staff.  The 
individual  selected  will  know  how  to 
1  motivate  a  staff,  recognize  market 
opportunities,  and  build  revenue 
I  through  creative  pricing  strategies  and 
promotional  plans.  As  a  member  of  Pax¬ 
ton  Media  Group  we  offer  competitive 
compensation  package  and  benefits. 
Please  send  resume  with  salary  history 
and  requirements  to  -  Paxton  Media 
Group  Inc.,  c/o  Human  Resources 
Department,  P.O.  Box  2300,  Paducah, 
KY  42002-2300. 

SALES  MANAGER  for  young  company 
I  with  weekly,  monthly,  annuals  and  j 
exciting  start-up  with  extraordinary 
potential.  Resume  to  CPM,  32  S.  Main 
Street,  Butte,  MT  59701 

WORLDWIDE  ADVERTISING  SALES 
EXECUTIVE  DIREaOR 

Exceptional  business  to  business  sales 
management  position  with  subsidiary  i 
j  of  one  of  the  world's  largest  publishing  | 
companies.  Proven,  industry-leading  ; 
I  aerospace  publications  seek  experi- 
I  enced  leader  for  team  of  sales  pro- 
i  fessionals.  Proven  advertising  sales 
I  staff  and  profit  center  management 
i  experience  required.  Superior  pres- 
I  entation,  sales  training  and  client  rela- 
:  tionship  skills  necessary.  Exciting  dis- 
j  play  ad  sales  environment  includes  i 
extensive  global  travel,  high-level,  high  j 
tech  international  corporate  clientefe,  j 
sales  innovation  and  superior  print  and  ! 
online  sales  growth.  Excellent  base 
salary  plus  significant  performance  ; 
'  package.  Company  located  near 
Washington,  DC.  A  great  opportunity 
!  with  great  compensation  for  a  sales 
j  management  star. 

I  Send  resume  and  cover  letter  including 
j  salary  requirements  to  -  Army  Times  | 
j  Publishing  Company,  Human  | 
I  Resources  Department,  6883  Com- 
I  mercial  Drive,  Springfield,  VA  22159, 

!  or  fax  to  (703)  750-81 29  M/F/V/D 

I  CIRCULATION 

i  CIRCULATION  DIRECTOR  WANTED 
j  for  45,000  southeast  daily.  The  ideal 
I  candidate  will  have  served  as  a 
Director  at  a  smaller  paper  for  at  least 
three  years  and  will  have  had  sales  or 
operational  experience  in  a  com- 
i  petitive  market.  We  offer  the  advan- 
1  tages  of  working  for  a  privately  owned  | 
!  company  with  competitive  compensa- 
j  tion  and  benefits  in  a  highly  desirable 
j  market.  In  the  letter  accompanying 
!  your  resume,  tell  me  how  you've  taken 
I  innovative  approaches,  or  used 
i  technology  to  address  your  challenges,  j 
Reply  to  Box  08749,  Editor  &  Pub- 
I  lisher. 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 
The  Times-Georgian  a  10,000  circula¬ 
tion  daily  newspaper  with  four  weekly 
newspapers  in  Carrollton,  GA.  This 
position  will  oversee  a  staff  of  eleven  in 
Circulation,  Telemarketing  and 
Mailroom.  Our  newspapers  cover  all 
areas  west  of  Atlanta  to  the  Alabamo 
border.  Carrollton  offers  an  excellent 
lifestyle  with  a  reasonable  cost  of  liv¬ 
ing.  You  can  enjoy  Atlanta,  which  is 
45  minutes  away,  without  being 
abused  by  it.  This  fast  growing  area 
offers  excellent  opportunities  for  circula¬ 
tion  growth.  We  are  part  of  the  Paxton 
Media  Group  of  25  newspapers  offer¬ 
ing  excellent  pay  and  benefits.  Send 
resume  and  salary  history  to  Tom 
Overton,  publisher.  The  Times- 
Georgian,  901  Hays  Mill  Road,  Car¬ 
rollton,  GA  301 1 7. 

CIRCULATION  DIRECTOR  -  An  oppor¬ 
tunity  to  move  into  departmental  lead¬ 
ership  at  a  privately  held  daily  news¬ 
paper  located  in  Zone  1 .  Must 
demonstrate  leadership,  sales  ability 
and  marketing  philosophy.  Write  Box 
08762,  Editor  &  Publisher. 

CIRCULATION  MANAGER  IN  grow¬ 
ing,  suburban  market.  Innovative, 
aggressive  promotion  skills  required. 
Staff  of  1 6.  1 5,0(X)  daily.  Send  resume 
to  David  Stringer,  Norman  Transcript, 
P.O.  Box  1058,  Norman,  OK  73070. 

ADMINISTRATIVE 


_ CIRCULATION _ 

AN  INDEPENDENT  DAILY  (51 K)  in 
Durham,  NC  seeks  a  RETAIL  SALES 
MANAGER  in  our  Circulation  division. 
Candidate  must  have  at  least  5  years 
of  circulation  experience  with  2-3 
years  in  Single  Copy  Sales.  Must  be  an 
innovative,  aggressive,  goal  oriented 
leader  with  the  ability  to  create  retail 
merchandise  and  promotional 
materials.  Must  be  able  to  work  inde¬ 
pendently  to  develop  and  execute 
Single  Copy  growth  strategies.  Will  be 
responsible  for  budgeting,  cost  con¬ 
trols,  motivating  and  training  man¬ 
agers,  assistants  and  single  copy 
deolers.  Knowledge  of  GEAC/Collier 
Jackson  software,  spreadsheet  pro¬ 
grams  and  up-to-date  ABC  guidelines 
a  plus.  Salary  commensurate  with 
experience  plus  excellent  benefits 
including  weekly  pay,  401  (k),  medical, 
dental,  life  insurance  and  much  more. 

Send  resume,  cover  letter,  and  salary 
history  to:  The  Herald-Sun,  Attn:  Lisa 
Sparrow,  P.O.  Box  2092,  Durham,  NC 
27702,  or  via  email  attachment  as  a 
Word  document  to: 

LNS@herald-sun.com 

I  never  had  a  piece  of  toast  Parlicvlarly 
long  and  wide  But  fell  upon  the  sanded 
floor  And  always  on  the  buttered  side 

James  Poyn 

ADMINISTRATIVE 


CHICAGO  SUN-TIMES 

CLASSIFIED  ADVERTISING  DIRECTOR 

This  is  an  innovative,  newly-created  position  reporting  to  the  Advertising 
Director.  You  will  be  responsible  for  call  center  management  in  support 
of  our  telemarketing  sales  efforts  for  both  our  Classified  product  and 
General  Display  Advertising. 

In  addition  to  overseeing  a  large  telemarketing  staff  with  some  outside 
sales  development  teams  comprised  of  at  least  two  managers  and/or 
supervisors,  you  will  be  key  in  product  development  encompassing 
inside  and  outside  sales  efforts,  developing  classified  and  new 
categories,  and  supporting  and  developing  new  business  and  marketing 
plans.  Day-to-day  responsibilities  include  directing  sales  groups, 
implementing  training  and  motivational  programs,  revenue  and  expense 
budgeting  and  financial  forecasting  to  meeting  departmental  revenue 
goals. 

Qualified  candidate  will  have  strong  call  center  management  experience 
with  some  outside  sales/management  experience.  Computer  skills  as 
well  as  motivational,  analytical  and  leadership  skills  are  mandatory. 

I  The  Chicago  Sun-Times  offers  competitive  salaries  and  bonuses, 
excellent  benefits  and  an  environment  that  encourages  vision  and 
rewards  initiative.  If  you  are  interested  in  joining  the  eighth  largest 
newspaper  in  the  United  States  and  part  of  Hollinger  International,  one  of 
the  fastest  growing  newspaper  companies  in  North  America,  send  your 
cover  letter  and  resume  to 


Michael  Beatty 
Advertising  Director 
Chicago  Sun-Times,  Inc. 

410  N.  Wabash  Avenue,  Ste.  212 
Chicago,  IL  60611 

No  phone  calls,  please  EOE 
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CLASSIFIED 


HELP  WANTED 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 

This  community  newspaper  in  Zone  1 
is  looking  For  o  hard-working  circula¬ 
tion  professional  with  a  focus  on  staff- 
development  and  marketing  savvy  to 
provide  the  leadership  needed  to  drive 
circulation  growth.  The  ideal  candidate 
has  a  proven  obility  to  manage  service 
levels,  improve  receivables  and 
develop  a  strong  single  copy  presence 
to  build  circulation. 

If  you  are  ready  to  take  your  career  to 
a  new  level,  hove  a  minimum  of  five 
years  circulation  management  experi¬ 
ence  and  wish  to  join  an  organization 
that  will  challenge  you  to  your  full 
potential,  this  may  be  the  right  job  for 
you. 

We  provide  an  exceptional  starting 
salary  and  benefits  package  with 
unlimited  growth  potential.  Reply  in  con¬ 
fidence  to  Box  08753,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  MANAGER 
The  South  County  Journal,  a  23,000 
circulation  newspaper  located  in  sub¬ 
urban  Seattle,  is  seeking  an  energetic 
sales  oriented  Circulation  Manager 
who  can  prosper  in  a  fost  growing 
highly  competitive  market.  Ideal  candi¬ 
date  will  have  a  minimum  of  3  years 
circulation  management  experience  in 
a  small  to  midsize  newspoper  with  o 
strong  background  in  sales  and 
customer  service.  We  offer  a  com¬ 
petitive  salary  and  bonus  plan  with 
excellent  benefits  including  a  4011k). 
Please  send  your  resume  and  cover  let¬ 
ter  to: 

HORVITZ  NEWSPAPERS 
P.O.Box  901 30 
Bellevue,  WA  98009-9230 
Attn.  JT 

_ Equol  Opportunity  Employer _ 

SALES  AND  PROMOTIONS 
MANAGER 

Experienced  professional  to  develop 
new  home  delivery  and  single  copy  pro¬ 
motions  including  retention  and  solicita¬ 
tion  programs.  Resources  available,  so 
you  can  expect  positive  results.  Salary 
commensurate  with  experience  and 
MBO  programs,  relocation  allowance 
and  excellent  benefits  package  includ¬ 
ing  matching  401  (k)  plans.  Send 
resume  with  cover  letter  in  confidence, 
including  salary  requirements  to,  John 
Brennan,  The  Hour,  346  Main  Avenue, 
Norwalk,  CT  06851 ,  fox: 

(203)  846-9897 


CIRCULATION  MANAGER 

Chattanooga  Publishing,  an  80,000 
daily  and  105,000  Sunday  newspa¬ 
per,  located  in  Chattanooga,  Ten¬ 
nessee  is  seeking  an  aggressive,  take 
charge  person  to  lead  our  efforts  in 
delivering  excellent  service  to  our 
customers.  The  person  we  want  should 
have  strong  customer  service  skills  and 
a  proven  track  record  of  meeting 
customer  expectations.  The  person 
should  be  a  hands-on  manager,  capa¬ 
ble  of  providing  leadership  by  example 
and  the  ability  to  motivate  and  develop 
a  strong  staff.  Experience  in  all  phases 
of  circulation  is  required.  Send  resume 
to  Greg  Sloan,  circulation  director, 
Chattanooga  Publishing,  400  East  1 1  th 
Street,  Chattanooga,  TN  37403. 
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_ CIRCULATION _ 

CIRCULATION  SALES  MANAGER 
or  CIRCULATION  MARKET 
AAANAGER/SALES 

Dow  Jones  &  Company,  publishers  of 
The  Wall  Street  Journal  and  Baron's, 
have  an  immediate  need  for  a  circula¬ 
tion  market  manager  responsible  for 
regional  sales.  The  position  is  based  in 
Princeton,  NJ. 

The  successful  candidate  will  be 
responsible  for  the  management  and 
development  of  circulation  sales  staff  in 
the  northeast.  Specific  responsibilities 
include  the  development  of  college 
sales,  single  copy  and  travel  related 
amenity  accounts.  Will  also  be 
responsible  for  developing  strategies 
and  tactical  plans  for  achieving  annual 
and  long-term  goals. 

Applicants  should  have  strong  circula¬ 
tion  soles,  marketing  and  sales  man¬ 
agement  backgrounds.  A  track  record 
of  successful  organizational,  planning, 
teams  building  and  leadership  skills 
are  a  plus.  Bachelor  degree  required. 

We  offer  competitive  salaries,  an 
excellent  benefits  package,  and  a  pro¬ 
fessional  career  environment  where  an 
individual  can  excel.  To  explore  this 
challenging  and  exciting  position,  can¬ 
didates  should  forwara  a  resume  with 
salary  requirements  to: 

Dow  Jones  and  Company 
Attn:  Regional  Circulation  Executive 
P.O.Box  300 
Princeton,  NJ  08543 
FAX:  (609)  520-4315 

Equal  Opportunity  Employer 


THE  CHARLOHE  HERALD-TRIBUNE, 
an  edition  of  the  Herald-Tribune 
Newspaper,  is  searching  for  an  area 
circulation  manager  to  lead  circulation 
rowth  into  the  21  st  century.  Our  can- 
idote  should  have  at  least  5  years 
experience  in  circulation,  with  2  years 
in  management.  Heavy  emphasis  is 
placed  on  sales  and  marketing  for  both 
conventional  and  unconventional 
sources.  You  will  manage  5  district 
managers  in  all  aspects  of  home 
delivery  circulation  plus  offer  your 
expertise  on  single  copy  sales.  This  is  a 
highly  visible  position  at  the  Herald- 
Tribune  in  the  hotly  competitive  market 
of  Charlotte  County.  Position  reports  to 
the  local  publisher.  Good  solary  and 
benefits,  if  you  think  you  have  what  it 
takes  to  join  our  team,  please  send 
your  resume  and  a  cover  letter  telling 
us  about  yourself  ond  how  you  will 
make  our  newspaper  better  to: 

Lola  Casey,  publisher 
Charlotte  Herold-Tribune 
161 7  Tam  iami  Trail 
Pt.  Charlotte,  FL  33948 

FAX  (941)  627-7510 

To  be  considered,  please  reply  no  later 
than  February  22, 1 W9. 


SEEKING  A  RESULTS-ORIENTED  Dis¬ 
trict  Sales  Manager  for  the  Florido 
Keys.  Golden  opportunity  to  diversify 
for  a  circulation  expert  to  manage  both 
service,  sales  in  home  delivery  and 
single  copy.  Manager  will  interact  with 
market  managers  for  the  Miami 
Herold/El  Nuevo  Herald  and  Pub¬ 
lishers  of  Keynoter  and  Reporter  news¬ 
paper.  Please  send  resume  (including 
references  and  salary  history)  and 
cover  letter  to  -  Wayne  Markham, 
Miami  Herald,  1  Herald  Plaza,  Miami, 
FL33I32. 
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_ EDITORIAL _ 

CITY  EDITOR  -  24K  OH  daily  off  Lake 
Erie  needs  high-energy  idea  person  to  be 
key  player  in  our  daily  news  efforts. 
Eaitor  will  bring  enthusiasm,  energy  to 
young,  learning  reporting  team.  You 
will  want  to  impact  our  poper  7  days/ 
week.  Resumes  to  Todd  Franko,  San¬ 
dusky  Register,  314  W.  Market  Street, 
Sandusky,  OH  44870  or  E-mail  at: 
toddfran  ko@sandusky  register,  com 


ASSISTANT  BUSINESS  EDITOR. 
Excellent  opportunity  for  an  enterpris¬ 
ing,  savvy  business  writer  to  move  into 
editing  ot  The  Honolulu  Advertiser 
(107,000  AM  daily/ 1 92,000  Sun¬ 
day).  Some  reporting  required,  but 
opportunities  abound  for  training  and 
growth  os  o  monager,  A  Gannett 
newspaper,  we  offer  competitive 
salory,  benefits  ond  relocation 
assistance.  Please  send  a  cover  letter, 
resume  and  a  half-dozen  work  somples 
to  Managing  Editor  M.J.  Smith,  The 
Honolulu  Advertiser,  605  Kapioloni 
Blvd.,  Honolulu,  HI  96813.  No  phone 
calls,  please.  The  Advertiser  is  an 
equal  opportunity  employer  that  values 
workplace  diversity. 

ASSISTANT  METRO  EDITOR 

The  Courier-Post,  a  95,000,  seven  day 
AM  newspaper  in  the  competitive 
South  Jersey /Philadelphia  market,  is  in 
search  of  an  energetic,  dedicated  assis¬ 
tant  metro  editor  to  help  lead  a  team  of 
5  reporters.  This  position  is  responsible 
for  planning,  editing  and  scheduling 
stories,  photos,  and  graphics  for  the 
metro  section.  Candidates  will  have  a 
Bachelor's  degree  ond  a  minimum  of  3 
ears  reporting  or  editing  experience, 
revious  supervisory  experience  pre¬ 
ferred.  An  extensive  benefits  package 
is  offered  following  completion  of  a 
90-day  introductory  period.  The 
Courier-Post  is  a  Gannett  newspaper 
and  an  equal  opportunity  employer. 
Interested  candidates  should  send 
resume  and  salary  requirements  to. 
Skip  Hidlay,  Courier-Post,  P.O.  Box 
5300,  Cherry  Hill,  NJ  08034. _ 

ASSISTANT  SPORTS  EDITOR 
Want  to  design  and  help  arganize  an 
award  winning  sports  section  in  the 
home  of  the  Georgia  Bulldogs? 
QuorkXPress  experience  helpful.  Send 
cover  letter,  resume  and  three  layout 
tearsheets  and  three  of  your  best  arti¬ 
cles  to: 

Athens  Doily  News 
Brad  Zimanek,  sports  editor 
P.O.  Box  91 2 
Athens,  GA  3061 3 

ASSOCIATE  EDITORS 

New  Times  is  looking  for  associate 
editors  at  its  award-winning  weekly 
newspapers  in  Denver  and  Fort 
Lauderdale. 

The  positions  require  fine  writing  ond 
editing  skills  ond  the  obility  to  help 
staffers  generate  strong  stories.  The 
interview  process  includes  on  extensive 
editing  test.  Applicants  should  hove  a 
solid  news  background 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
[Jenver,CO80217 
No  phone  calls  or  E-mail,  please 


_ EDITORIAL _ 

AWARD-WINNING  SOUTHEAST  after¬ 
noon  daily  needs  versatile,  hard  work¬ 
ing  Metro  reporter  to  help  produce 
hard-edged  enterprise  stories.  Only 
hard-news  hounds  need  apply.  Willing 
to  consider  entry-level  condidotes  with 
star  potential.  Resume,  cover  letter  and 
clips  to  Tabitho  Sparkes,  Birmingham 
Post-Herald,  P.O.  Box  2553,  Birm¬ 
ingham,  AL  35203. 


AHENTION  ALL-STAR  EDITORS 

The  Boston  Sunday  Herald  is  accepting 
applications  for  Heod  of  Copy  Desk. 
Candidates  must  have  a  deft  touch  for 
editing,  headlines,  layout  and  packag¬ 
ing  for  news  and  Feature  pages, 
excellent  organizational  and 
supervisory  skills,  and  the  ability  to 
work  well  with  a  variety  of  department 
heads.  If  you  know  you're  among  the 
best  -  and  take  pride  in  seeing  your 
hard  work  moke  a  difference  -  please 
send  resume  and  work  samples  to  Eric 
Norment,  Sunday  editor,  Boston 
Herald,  P.O.  Box  2096,  One  Herald 
Square,  Boston,  MA  02106-2096.  No 
phone  calls,  please. 


AWARD-WINNING  30,000-CIRCU¬ 
LATION  daily  in  Fairfield  County 
Connecticut  has  an  opening  for  a  Busi¬ 
ness  Editor.  Candidates  should  have  a 
minimum  of  five  years'  daily  newspa¬ 
per  reporting  and  editing  experience; 
understanding  of  business  news  and 
feature  reporting;  excellent  writing  and 
rewriting  skills  including  knowledge  of 
grammar,  spelling,  punctuation  and 
style.  In  addition,  the  right  candidate 
will  hove  first-rate  communications 
skills  and  a  proven  ability  to  manage  a 
staff  and  deal  effectively  with  the  pub¬ 
lic.  He  or  she  will  have  proven  skills  in 
editing  and  newspaper  production. 
Management  experience  is  necessary. 
Please  send  resume  and  clips  to: 

The  Advocate/Greenwich  Time 
75  Tresser  Blvd. 

Stamford,  CT  06901 
Attn.  Human  Resources 


AWARD-WINNING,  12,000  circula¬ 
tion  doily  adding  weekends,  converting 
to  AM.  Need  sports  writer,  reporter, 
copy  editor  to  join  our  Paxton-Media 
Group  publication.  Send  clips  to 
Wister  Jackson,  editor.  The  Daily 
Courier,  Forest  City,  NC  28043. 


BROADCASTING  AND  CABLE,  the 
leading  trade  magazine  covering  the 
TV  industry  is  seeking  an  aggressive, 
news-oriented  reporter  to  cover  busi¬ 
ness  side  of  cable  TV  networks  pro¬ 
gramming,  Candidate  should  have  two 
years  of  journalism  experience,  pre¬ 
ferably  at  a  newspaper,  definitely  with 
a  news  focus.  Strong  reporting  skills  a 
must.  Some  knowledge  of  TV  helpful; 
and  understanding  of  the  business  a 
plus.  New  York  City  based  postion. 
Mail/fax  resume  with  clips  and  salary 
requirement  to  Human  Resources 
Department,  BC  Report,  245  W.  17th 
Street,  1 0th  Floor,  New  York,  NY 
10016. 
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_ EDITORIAL _ 

BUSINESS  EDITOR 

Guide  and  provide  the  content  of  our 
growing  doily  and  Sunday  business 
pages.  We're  a  22,000-daily,  26,000- 
Sunday  AM  in  the  fastest  growing  part 
of  PA.  Must  have  strong  news  report¬ 
ing  background.  Must  nave  drive  to 
understand  what  makes  a  local  econ¬ 
omy  tick  and  talent  to  report  if  all  to 
readers  in  a  lively  and  timely  way. 
Management  potential.  Contact  Kim  de 
Bourbon,  editor,  Pocono  Record,  51 1 
Lenox  Street,  Stroudsburg,  PA  1 8360. 
(570)  420  4340  or: 

kdebourbon@pc)conorecord .  com 

BUDDING  SPORTSWRITER  EAGER  for 
major-league  atmosphere  and  small 
town  charm  sought  for  award-winning 
13,000-circulation  PM  family-owned 
daily  that  blankets  preps  like  the  pros 
with  3-person  department.  Cover  qual¬ 
ity  high  school  programs  (four  state 
titles  in  3  years),  write  in-depth 
features  for  paper  nationally  known  for 
photos  and  features  with  a  near¬ 
unlimited  newshole  to  strut  your  stuff. 
Report  on  minor  league  baseball,  col¬ 
leges  and  universities  and  local  athletes 
who've  turned  pro.  The  Herald  recently 
redesigned  and  Jasper  has  been 
named  one  of  the  notion's  100  best 
small  towns.  Send  resume,  references 
and  six  best  clips  to  Michael  Rubino, 
sports  editor.  The  Herald,  P.O.  Box  31 , 
Jasper,  IN  47546.  No  calls. 


BUSINESS  EDITOR 

The  Charleston  (WV)  Gazette  has  an 
opening  for  a  business  editor  and 
writer.  We're  looking  for  an  editor  with 
ideas  and  initiative  who  can  oversee 
and  write  for  two  weekly  business  sec¬ 
tions  plus  daily  coverage.  Experience  is 
a  plus.  The  Gazette  is  West  Virginia's 
largest  newspaper  with  a  52,000  daily 
circulation,  101,000  Sunday.  We're  a 
morning  newspaper  in  the  state  capi¬ 
tal.  Send  your  resume  and  clips  to 
Rosalie  Earle,  managing  editor.  The 
Charleston  Gazette,  1001  Virginia 
Street  E,  Charleston,  WV  25304. _ 

BUSINESS  REPORTERS 
Live  and  work  in  Southern  California's 
Orange  County.  The  Register,  winner 
of  three  Pulitzer  Prizes,  is  looking  for  a 
high-tech  reporter,  a  retail  reporter, 
and  a  general  assignment  reporter  to 
join  the  Loeb  Award-winning  25- 
member  Money  Group.  We  seek  com¬ 
petitive  self-starters  who  can  navigate 
a  company's  financials,  see  the  human 
element  in  stories,  break  news  and  see 
the  big  picture  for  magazine-style 
pieces.  Please  send  resume,  cover  let¬ 
ter,  and  10  samples  of  your  work  to 
Kate  Lee  Butler,  Senior  Business  Team 
Leader,  The  Oiange  County  Register, 
625  N.  Grand  Avenue,  Santa  Ana, 
CA  92701.  E-mail: 

klbutler@link.freedom.com 


CITY  EDITOR  -  The  Progress-Index 
19,700  circulation,  in  Central  Virginia, 
is  seeking  a  city  editor  with  strong 
news  background.  Candidate  must  be 
able  to  work  with  news  staffers  to  gen¬ 
erate  vibrant  stories  that  bring  the  com¬ 
munity  to  life.  The  position  requires 
strong  writing  and  editing  skills. 
Pagination  and  supervisory  experience 
a  must.  Send  resume,  page  design  sam¬ 
ples  and  salary  requirements  to 
Elizabeth  Hedgepeth,  The  Progress- 
Index,  P.O.  Box  71  Petersburg,  VA 
23804. 

www.mediainfo.com 


_ EDITORIAL _ 

I  COPYEDITOR 

Join  the  copy  desk  at  the  Rutland,  VT, 
Herald  and  edit  and  design  a  variety 
!  of  pages.  The  Rutland  Herald  is  a  long- 
established  independent  newspaper 
j  with  a  strong  statewide  and  local 
j  report.  Knowledge  of  pagination. 
Northeast  preferred.  Send  letter, 
resume  and  sample  pages  to  John  Van 
Hoesen,  managing  editor,  P.O.  Box 
668  Rutland,  VT  05702. 

CITY  EDITOR  -  The  Naples  Daily  News, 
a  60K  Scripps  Howard  newspaper  on 
Florida's  beautiful  southwest  coast,  has 
an  immediate  opening  for  an  experi¬ 
enced  newsperson  to  direct  its  city 
I  desk.  We're  looking  for  an  energetic 
leader  with  good  planning  and  people 
skills  who  can  take  our  already  award¬ 
winning  local  coverage  to  the  next  level 
of  excellence.  Please  send  resume,  plus 
the  names  and  telephone  numbers  of  3 
references  to.  Bill  Blanton,  managing 
editor,  Naples  Daily  News,  1075  Cen- 
I  tral  Avenue,  Naples,  FL  34102.  Tele- 
;  phone  (914)  263-4852  E-mail: 

:  whblanton@naplesnews.com _ 

!  COPY /LAYOUT  EDITOR 

I 

THE  DAILY  JOURNAL,  IN  CARACAS, 
VENEZUELA,  seeks  Copy/layout 
Editors  with  strong  editing  and  layout 
skills.  Pagination  and  knowledge  of 
QuarkXPress  would  be  helpful. 
Excellent  opportunity  to  work  in  South 
America.  Please  send  resume  with 
j  photo,  work  samples  and  references  to 
I  Nigel  Cumberbatch,  editor  in  chief, 

I  The  Daily  Journal,  Sr  BOX  4405  NW 
I  73rd  Avenue,  Suite  No.  30-751, 

1  Miami,  FL  331 66-6400. 

I  Phone  Caracas:  (582)  232.47.38 

i  COPY  EDITOR  -  The  Springfield  News- 
I  Sun,  a  34,000  AM  Onio  daily  located 
I  between  Columbus  and  Dayton,  whose 
I  staff  has  received  92  Associated  Press 
awards  in  the  1990s,  has  an  opening 
for  a  copy  editor.  Candidates  must  be 
more  than  a  spell-checker  with  local 
copy,  have  experience  in  pagination, 
layout  and  design.  The  work  week 
(37.5  hours),  salary,  benefits  package 
(401k,  personal  days,  birthday,  holi¬ 
days,  etc.)  are  very  competitive.  Send 
resume,  layout  samples  to:  Jack 
I  Bianchi,  Managing  Editor,  Springfield 
j  News-Sun,  202  N.  Limestone  St., 
Springfield,  OH  45503.  Phone  (937) 

!  328-0362 


j  COPYEDITOR  -  The  Cato  Institute,  a 
I  libertarian  think  tank  in  Washington, 
DC,  seeks  a  flexible,  experienced 
copyeditor  to  take  primary  responsibil¬ 
ity  for  Regulation  magazine  and  share 
responsibility  for  papers  on  public 
policy,  op-eds,  press  releases,  and 
conference  brochures.  Ideal  position 
for  a  generolist  interested  in  domestic 
and  foreign  policy.  Equal  Opportunity 
Employer.  Snail  mail  or  E-mail  resume 
and  cover  letter  to  Elizabeth  Kaplan, 
copyeditor,  Cato  Institute,  1 000  Mass¬ 
achusetts  Avenue  NW,  Washington, 
DC  20(X)1 ,  ekoplon@calo.org _ 

DYNAMIC  NEWS  EDITOR  wanted  for 
32,000-circulation  Midwestern  daily. 
You'll  si^ervise  a  staff  of  seven  staffers 
at  a  /-day  morning  doily  in  a 
metropolitan  area  and  run  the 
newsroom  at  night.  Excellent  design 
news,  and  people  skills  essential.  Send 
resume,  work  samples  to  Box  08756, 
Editor  &  Publisher. 


I _ EDITORIAL _ 

DESIGN  -  If  your  skills  are  wide- 
ranging  and  you're  flexible,  you  could 
be  a  key  player  at  one  of  the  best  small 
newspapers  in  America.  The  job 
includes  deadline  news  design,  plus 
opportunities  to  work  on  a  weekly 
sports  magazine,  advance  section 
fronts  and  projects.  You  should  have 
full-time  newspaper  experience,  but 
i  more  important  than  a  specific  number 
i  of  years  is  the  ability  to  use  typo¬ 
graphy,  photography  and  graphics 
effectively,  to  understand  how  words 
I  and  images  work  together.  Send 
resume  and  design  samples  to  Kevin 
Hellyer,  AME,  Albuquerque  Tribune, 
777  Jefferson  NE,  Albuquerque,  NM 
87109. 


EDITOR  -  The  Princeton  Packet,  Inc.  a 
group  of  award  winning  community 
newspapers  has  an  opening  for 
Managing  Editor  of  its  flagship  prod- 
!  uct.  The  Princeton  Packet.  B.A.  in  Jour¬ 
nalism  or  related  field  and  5  years 
newsroom  management  experience 
required.  Excellent  copy  editing  and 
page  design  skills,  demonstrated  staff 
leadership  ability,  strong  background 
in  editorial  writing  and  story  devel¬ 
opment.  The  Packet's  managing  editor 
j  is  responsible  for  content,  execution, 
i  deadline  and  budget  maintenance  and 
;  personnel.  The  successful  candidate 
j  will  have  excellent  interpersonal  com¬ 
munication  skills,  having  demonstrated 
an  ability  to  reach  out  to  the  com¬ 
munity  in  terms  of  leadership  and 
social  interaction,  as  well  as  working 
with  staff.  The  ideal  candidate  is  com¬ 
puter  literate  and  knows  Princeton  well. 
Send  resume,  writing  samples  and 
salary  history  to  -  Princeton  Packet,  Inc. 
(EP),  P.O.  Box  350,  Princeton,  NJ 
08542,  attn.  Human  Resources  or  fax 
to  (609)  921-8648. _ 

EDITOR  ENTREPRENEUR  -  Start-up 
California  hard  news  community  daily 
needs  ambitious  Editor  for  exciting 
opportunity.  Energetic,  passionate 
'  leader  needed  to  build  and  jazz  news 
I  team.  Excellent  hands-on  skills:  local 
j  news,  writing,  editing,  team-building, 

I  QuarkXPress.  Competitive  compensa- 
i  tion  with  equity  potential.  Strong 
I  career  path  potential.  E-mail  resume, 

I  salary  requirements: 

lee_arnold@earthlink.net 


j  EDITOR  FOR  OUTDOOR  specialty 
start-up.  Features,  hard  news.  Develop 
I  and  direct  stable  of  stringers.  Internet 
[  fluent.  Resume,  clips  to  CPM,  32  S. 
Main  Street,  Butte,  MT  59701 . 


'  EDITORIAL 

I  Miller  Freeman,  worldwide  magazine 
;  publisher  and  tradeshow  producer, 

j  ASSOCIATE  EDITOR 

I  Editor/writer  wanted  for  twice  monthly 
j  news  tabloid.  Top  candidate  will  have 
experience  in  business  writing,  know 
how  to  cultivate  sources,  super  writing 
skills.  Travel  involved. 

Please  mail/fax  resume  WHICH  MUST 
INCLUDE  SALARY  REQUIREMENTS, 
COVER  LEHER  AND  CODE  WS  to: 

Miller  Freeman 
One  Penn  Plaza, 

New  York,  NY  101 19-1 198 
FAX  (21 2)  643-4807  EOE 
No  phone  calls,  please, 
i  Visitusonlineatwww.mfi.com 


[ _ EDITORIAL _ 

I  ENERGY  ARGUS  INC.  is  looking  for 
^  reporters  in  the  New  York  area  ta 
i  cover  electricity  and  gas  markets, 
j  Energy  Argus  is  a  subsidiary  of 
!  Petroleum  Argus.  Ideal  candidates 
,  would  have  2-3  years  experience  in  cov¬ 
ering  commodity  or  financial  markets 
i  for  a  professional  audience.  Please 
I  send  resume  and  clips  lo: 

jobs@petroieumargus.com 


I  EXECUTIVE  NEWS  EDITOR 
Internet  Industry  Publishing,  a  San 
Francisco-based  business  magazine 
focused  on  the  Internet,  is  looking  for 
an  executive  news  editor.  This  person 
will  manage  a  team  of  reporters  and 
stringers  in  both  the  U.S.  and  abroad, 
edit  news  and  features  and  help  train 
junior-level  staff.  He  or  she  will  also  be 
responsible  for  developing  and  main- 
I  taining  close  working  relationships  with 
;  senior  executives  in  the  technology  and 
Internet  Industries  and  the  financiaf  com¬ 
munity,  and  for  working  collaboratively 
with  other  members  of  the  senior 
editorial  management.  The  successful 
candidate  will  have  a  B.A./B.S.  in 
English  or  journalism  and  at  least  5 
years  experience  as  an  executive  news 
i  editor  or  writer  in  information 
!  technology.  In-depth  knowledge  of 
j  information  technologies  is  required. 

I  Please  send  resume  to  (IS)  Director  of 
j  Human  Resources,  ATTN:  Sue  Murphy, 
j  501  Second  Street,  Suite  #404,  San 
j  Francisco,  CA  94107. 


FASTIDIOUS  COPY  EDITOR  wanted 
full  time  for  the  online  SonicNet 
i  Network.  SonicNet  Network  includes 
SonicNet,  Addicted  To  Noise  and  other 
entertainment  sites.  Must  work  in  San 
Francisco  office.  Email: 

I  lisa@sonicnet.com  for  more 


j  FEATURE  REPORTER 

Our  Food  &  Wine  and  S.A.  Life  sec- 
:  tions  are  expanding.  The  San  Antonio 
;  Express-News  is  seeking  a  reporter  for 
a  new  Health  &  Fitness/Nutrihon/Food 
I  beat  in  features.  If  you  can  demonstrate  a 
fresh  approach  to  write  about  those 
!  topics,  send  resume  -and  clips  to  Terry 
I  Scott  Bertling,  assistant  managing 
j  editor/Features,  P.O.  Box  2171,  San 
:  Antonio,  TX  78297-2171  or  send  E-mail 
!  *°- 

tbertiing@express-news.net 


EDITOR 

51,000  daily; 
owned  news¬ 
looking  for  a 
strong  newsroom  leader  who  takes  us 
to  the  next  level.  You'll  supervise  a 
newsroom  of  55  professionals  who  are 
i  eager  to  move  into  the  21  st  Century  on 
’  a  positive  approach  to  the  changes 
'  occurring  in  our  profession. 

:  You  must  be  community  minded,  have 
strong  editorial  management  experi- 
:  ence,  a  Bachelor's  degree  in  Journol- 
;  ism  or  equivalent  knowledge  and/or 
j  experience  and  willing  to  team  work 
I  with  other  departments.  You'll  monitor 
operations  with  the  General  Manager, 
but  report  to  the  Publisher  on  policy 
matters.  All  of  our  decisions  are  made 
I  right  here  in  Fargo!  Inquiries  ore 
strictly  confidential.  Send  resume  (no 
I  phone  calls,  please)  to  William  C. 

;  Marcil,  publisher.  The  Forum,  P.O.  Box 
I  2020,  Fargo,  ND  58103.  Deadline  is 
j  Februory  22. 


The  Forum,  a  regional 
60,000  Sunday;  Family 
paper  for  120  years,  is 
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HELP  WANTED 


_ EDITORIAL _ 

FASTIDIOUS  COPY  EDITOR  wanted  ! 
who  can  work  from  home  part-time  | 
five  mornings  a  week  for  the  online  1 
SonicNetNetworkwww.sonicnet.com  j 
E-mail  resume  to  Matty  Karas:  ' 

matty@sonicnet.com  ( 


HIGHLY  SELF-MOTIVATED  music  news  ! 
editor  with  strong  line-editing  skills  j 
wanted  for  full-time  position  in  San  j 
Francisco  office  of  SonicNet  Network  i 
www.sonicnet.com  I 

E-mail  lisa@sonicnet.com  for  more  info  ! 


INTERNET  JOURNALIST 
TRADEHARD.COM,  the  Super-Site  for  , 
Traders,  seeks  journalist  with  1  -2  years  j 
minimum  experience.  Good  knowledge  i 
of  financial  markets  necessary. 
(Technical  analysis  a-i-)  VYrite  intraday 
news  headlines  and  stories  to  assist 
Editor  with  site  content.  Los  Angeles 

Fax  (21 3)  955-4242.  ! 

INTERNSHIPS:  SPEND  SIX  MONTHS  j 
interning  with  crack  professional  ! 
journalists  in  the  Illinois  Statehouse 
pressroom  in  the  University  of  Illinois  at 
Springfield's  one-year  MA  Public  j 
Affairs  Reporting  program.  Excellent  j 
placement  record.  Tuition  waivers,  i 
$3,000  stipends  during  internship. 
Applications  due  April  1 .  Contact 
Charles  Wheeler,  PAC  418,  UlS, 
Springfield,  IL  62794-9243. 

(217)786-7494 
E-mail  \^ee(er.charles@uis.edu 
PAR  Home  Page: 
www.uis.edu/~wheeler/ 

EOE 


JOIN  OUR  AGGRESSIVE  news  team:  ! 
Assistant  News  Editor  and  General  | 
Assignment  Reporter  positions  open. 
Monday-Saturday  PM  located  in  North 
Central  Illinois.  Editing  and  layout 
experience  helpful.  Previous  newspa¬ 
per  experience  and  knowledge  of  local 
government  helpful.  Assistant  News 
Editor  will  split  workweek  between  edit¬ 
ing  and  reporting  duties.  Excellent 
benefits.  Send  clips  and  resume  to 
Joyce  McCullough,  NewsTribune,  426 
Second  Street,  La  Salle,  IL  61 301 . 


lAYOUT/COPY  EDITOR 
The  Portland  Press  Herald/Maine  Sun¬ 
day  telegram  seeks  an  experienced, 
talented  editor  to  join  our  Sports  team. 
Duties  include  copy  editing  and 
designing  pages,  including  the  Sports 
front.  We  require  at  least  two  years  of 
full-time  experience  editing  and 
designing,  on  deadline,  at  a  daily 
newspaper.  We  offer  a  competitive 
salary,  high  standards  and  a  chance  to 
do  Sports  journalism  in  one  of  Amer¬ 
ica's  most  livable  coastal  cities. 
Applications  from  minorities  and 
women  are  welcome.  Please  submit  a 
letter  of  interest  and  resume  to 
“Layout/Copy  Editor",  The  Portland 
Press  Herald,  Human  Resources  Office, 
390  Congress  Street,  Portland,  ME 
04101. 


LAYOUT  EDITOR 

Produce  broadsheet  pages,  including 
4-5  covers,  for  full  color  weeklies  in 
New  York  City  using  fast  Macs,  QuarkX¬ 
Press  and  Photoshop.  Send  samples, 
resume,  salary  history  and  require¬ 
ments  to  edited@aol.com 


_ EDITORIAL _ 

MANAGING  EDITOR 
1 1 ,000  circulation  daily  in  BratHeboro, 
Vermont  seeks  experienced  leader  for 
1 4  person  newsroom.  Strong  newspa¬ 
per  background  necessary.  Editorial 
writing  and  page  layout  are  among  the 
many  tasks  that  are  a  part  of  this  posi¬ 
tion.  The  Reformer  is  a  Strong  news¬ 
paper  in  a  lively  area  in  need  of  an 
energetic  editor.  Send  resume  to: 

Alinda  Shank 

New  England  Newspapers,  Inc. 

P.O.  Box  1 1 7 1 ,  Pittsfield,  MA  0 1 202 . 
e-mail:  ashank@medianewsgroup.com 
_ fox:  (41 3)  442-761 1 _ 

LEGAL  EDITOR/WRITER 

Minnesota  legal  publication  seeks  legal 
editor/writer  for  full-time  staff  position. 
The  position  involves  writing  articles, 
editing  and  proofing  law-related  copy, 
developing  contacts  and  sources  as 
well  as  serving  as  a  representative  of 
the  paper  in  the  legal  community. 
Applicants  should  possess  strong  jour¬ 
nalism/writing  abilities,  be  very  detail 
oriented,  have  good  interpersonal  skills 
and  be  able  to  work  well  under 
deadline.  Legal  background  is  a  plus. 
Send  cover  letter,  resume  and  writing 
sample(s)  to  -  Box  52090,  Minnesota 
lawyer,  730  South  2nd  Avenue,  100 
peavey  Building,  Minneapolis,  MN 
55402 
EOE 

WWW  8762 


MANAGING  EDITOR  -  Seeking 
innovative,  community  oriented  jour¬ 
nalist  to  take  this  newspaper  to  the 
next  level.  The  Daily  Record,  a  6  day  a 
week  5,500  circulation  paper,  located 
in  a  college  town  and  prime  recreation 
area  90  miles  east  of  Seattle.  Com¬ 
petitive  salary,  benefits  and  great  place 
to  live.  Send  resume  and  cover  letter 
to.  Daily  Record,  Bill  Kunerth,  401  N. 
Main  Street,  Ellensburg,  WA  98926. 
j  Fax  (509)  925-5696  or  E-mail  to: 
bkunerth@kvnews.com 


MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news- 
!  paper  in  Denver.  Strong  writing  skills 
essential.  Job  entails  planning/editing 
music  section,  hiring  freelance 
'  reviewers,  and  writing  a  local  music 
i  column  as  well  as  non-music  feature- 
length  pieces.  Send  cover  letter, 
resume  and  five  best  clips  to  Andy  Van 
De  Voorde,  executive  associate  editor. 
New  Times  Inc.,  P.O.  Box  5970, 
Denver,  CO  802 1 7. 

No  calls  or  E-mail,  please 


OBITUARY  WRITER 

The  Washington  Post  is  seeking  an 
obituary  writer  who  writes  with  grace; 
has  an  absolute  reverence  for  facts  and 
I  broad  familiarity  with  science,  arts  and 
i  letters;  can  deal  delicately  with 
J  sensitive  matters;  and  can  ferret  context 
i  from  the  most  obscure  reference  works. 

1  A  love  of  history  and  biography  also 
are  a  plus.  Send  resume  and  clips  to 
j  News  Personnel/OW,  c/o  The  Wash- 
I  ington  Post,  1150  15th  Street  NW, 
j  Washington,  DC  20071.  No  calls, 
!  please. 


_ EDITORIAL _ 

NEWS  REPORTERS 

New  York  City's  top  community 
NEWSpapers  have  immediate  open¬ 
ings.  Great  opportunity  for  up  and  com¬ 
ing  reporters.  Rush  resume  and  clips  to 
Editor  Neil  Sloane,  Bay  Ridge  Paper, 
26  Court  Street,  Brooklyn,  NY  1 1 242. 
E-mail  bayridgepa@aol.com 


ONLINE  EDITOR  -  wanted  for  col¬ 
legiate  community  Web  site,  head¬ 
quartered  in  Miami,  FL.  Excellent  news 
judgement,  editorial  skills  and  journal¬ 
ism  degree  required.  Online  experi¬ 
ence  preferred.  Please  E-mail  resume 
and  salary  history  to  sherry@cpnet.com 


PAGE  DESIGNER  WANTED.  Design 
experience  and/or  Baseview  system 
experience  a  bonus,  but  not  required. 
Paper  is  7-day  PM  (Sunday  AM) 
between  Cleveland  and  Pittsburgh. 
Will  design  inside  and  section  fronts. 
All  sections.  E-mail  bronzer@aol.com 


PAGE  DESIGNER  -  Be  involved  with 
variety  of  exciting  stories  unique  to 
Alaska  and  this  island  community,  and 
I  select  stories,  photographs  and  graph- 
i  ics  from  around  the  world  through 
j  The  Associated  Press.  State-of-the-art 
I  equipment  3  p.m.  to  midnight  hours. 

Advancement  opportunities  available 
1  through  newspaper  and  its  TV  station, 
j  Send  Tetter,  resume  and  clips  to  Belinda 
!  Chase,  managing  editor,  Ketchikan 
i  Daily  News,  P.O.  Box  7900,  501  Dock 
I  Street,  Ketchikan,  Alaska  99901 . 


I  POLITICAL  REPORTER  -  If  you're  an 
I  experienced  reporter  who  likes  politics 
j  but  you're  tired  of  cold  winters  in  big 
j  cities.  The  Albany  Herald  may  be  the 
j  perfect  fit  for  you.  We  have  immediate 
opening  for  a  political  reporter  whose 
beat  would  include  City  Hall.  We're  a 
morning  daily  in  Southwest  Georgia 
i  with  a  31,000  daily  circulation  and 
37,000  on  Sundays.  Send  your 
resume,  references  and  clips  to  Jim 
Hendricks,  managing  editor.  The 
Albany  Herald,  P.O.  Box  48,  Albany, 

!  GA  31 702.  E-mail: 

jim@albanyherald.surfsouth.com 
Pre-employment  drug  screening 
required 

READY  FOR  THE  news  desk?  Capable 
person  needed  on  small  daily.  Apply  to 
-  News  Editor,  Kansas  Press  Associa¬ 
tion,  5423  Southwest  7th  Street, 
Topeko,  KS  66606. _ 

REPORTER  -  The  Springfield  News-Sun, 
a  34,000  AM  Ohio  daily,  whose  staff 
has  received  92  Associated  Press 
awards  in  the  1990s,  has  an  opening 
for  a  reporter  with  at  least  three  years 
of  experience  at  a  daily  newspaper. 
Candidates  must  be  aggressive,  self¬ 
starters,  have  ability  to  write  clearly  on 
a  wide  range  of  subjects.  The  work 
week  (37.5  hours),  salary,  benefits 
package  (401k,  personal  days,  birth¬ 
day  holiday,  etc.)  are  very  competitive. 
Springfield  is  located  between  Col¬ 
umbus  and  Dayton,  off  1-70.  Resumes, 
tear  sheets  should  be  sent  to:  Jack 
Bianchi,  Managing  Editor,  Springfield 
News-Sun,  202  N.  Limestone  Street, 

I  Springfield,  Ohio  45503. 

I  Phone:  937-328-0362. 


_ EDITORIAL _ 

REPORTER  COMMIHED  TO  com¬ 
munity  journalism  to  work  from  one- 
person  bureau  in  Sidney,  NY  for 
20,000-circulation  AM  daily.  Experi¬ 
ence  a  must.  Send  resume  and  clips  to 
Rachel  Dickler,  city  editor.  The  Daily 
Star,  P.O.  Box  250,  Oneonta,  NY 
13820. 


REPORTER  FOR  ISLAND  WEEKLY 
As  a  reporter  for  the  Boca  Beacon 
you'll  need  to  enjoy  fishing,  sandy 
beaches,  warm  weather,  live  by 
“island  time,”  understand  “formal” 
means  wearing  socks,  etc.  People  skills 
and  a  sense  of  humor  are  a  must,  and 
you'll  impress  us  with  your  resume  and 
clips.  The  Boca  Beacon  is  an  award¬ 
winning  weekly  newspaper  serving 
Boca  Grande,  an  island  resort  com¬ 
munity  on  Southwest  Florida's  gulf 
coast.  Send  resume  to  Gary  Dutery, 
editor,  Boca  Beacon,  P.O.  Box  313, 
Bocc  Grande,  FL  33921 .  Or  E-mail: 
gdutery@bocabeacon  .com 

REPORTERS 

Investor's  Business  daily  continues  to 
j  expand  its  staff  as  its  national  audience 
grows.  Paper  seeks  smart,  ambitious 
journalists  to  cover  areas  including 
business,  the  economy,  national  issues, 
computing  and  the  markets,  from  IBD 
headquarters  in  Los  Angeles  and 
bureaus  in  New  York,  Silicon  Valley 
and  Washington.  Fax  resume  and  clips 
1  to  Susan  Warfel,  managing  editor, 

;  (310)  577-7350.  Call  (310)  448-6373 
to  confirm  receipt  of  fax. _ 

REPORTERS 

THE  DAILY  JOURNAL  IN  CARACAS, 

!  VENEZUELA,  seeks  general  assignment 
I  news  reporters,  strong  writing  skills  and 
good  news  judgement  helpful.  Knowl- 
I  edge  of  Spanish  a  definite  plus.  Can- 
:  dictates  should  be  willing  to  relocate  to 
i  Caracas  at  short  notice.  This  is  an 
]  excellent  opportunity  to  work  in  South 
j  America.  Please  send  resume  with 
j  photo,  work  samples  and  references  to 
Nigel  Cumberbatch,  editor  in  chief. 
The  Daily  Journal,  SKY  BOX  4405 
N.W.,  73rd  Avenue,  Suite  No.  30- 
751,  Miami,  FL  33166-6400.  Phone 
Carocos:  (582)  232.47.38 _ 


REPORTERS 

We  need  two  talented  reporters  for  our 
award-winning  30M  daily  and  Sunday 
in  sunny  West  Texas,  one  to  cover  busi¬ 
ness  and  the  oil  and  gas  industry  and 
the  other  to  handle  general  assign¬ 
ments.  Fax  resume  to  Laura  Dennis  at 
(915)  333-7742  or  mail  application  to 
Odessa  American,  222  E.  4th  Street, 
Odessa,  TX  79761. 


REPORTER 

Weekly  newspaper  located  two  blocks 
from  the  Atlantic  in  Maryland's  largest 
resort  town  is  seeking  an  energetic, 
flexible  reporter  to  cover  stories  with  in 
the  Ocean  City/Ocean  Pines  area. 
Duties  include  collecting  information, 
establishing  contacts  within  the  com¬ 
munity,  interviewing  and  writing 
stories.  At  least  one  year  of  newspaper 
experience  is  necessary  and  a  B.A.  in 
Journalism  or  a  related  field  is  pre¬ 
ferred.  Send  resume  and  writing  sam¬ 
ples  to: 

The  Daily  Times 
Attn.  Human  Resources 
P.O.  Box  1937 
Salisbury,  MD  21 802 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

RESEARCH-JOURNALISM  POSITIONS 
(part-time  and  full-time)  at  small,  non¬ 
profit  ormnization  exploring  innovative, 
worker-friendly  policy  issues.  Research 
and  writing  for  website  publication 
dealing  with  strengthening  democracy 
and  civil  society,  trade  unionism,  democ- 
ratizinq  the  global  economy,  strength¬ 
ening  families,  improving  public  mu- 
cation.  Must  be  able  to  cultivate  good 
working  relationships  with  other  con¬ 
tributors.  Preferred  skills  include  word 
processing,  html  editing,  ftp  transfers,  e- 
mail  (Microsoft  Outlook)  and  internet 
research.  Salary  levels  commensurate 
with  experience,  skills.  For  application, 
contact  the  New  Economy  Informa¬ 
tion  Service,  postmaster@newecon.org, 
Washington,  DC.  (Attach  resume,  writ¬ 
ing  samples  and  references). 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles,  Ft.  Lauderdale, 
Cleveland  and  St.  Louis.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Miami,  Phoenix,  Denver, 
Dallas,  Ft.  Lauderdale,  Cleveland  and  St. 
Louis.  New  Times  is  committed  to  building 
a  diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls  or  c-mail,  please)  to: 
Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three,  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SCIENCE  RESEARCHER/WRITER 
sought  for  large-  circulation  health 
newsletter  published  by  national  non¬ 
profit  consumer  group.  Good  reporting 
skills  and  ability  to  research  and  write 
articles  on  tight  deadlines  are  crucial. 
Must  also  be  able  to  re-write  material 
produced  by  researchers  and  make  the 
science  come  alive.  Must  have  3  to  5 
years'  experience  in  science  writing  for 
major  newspaper,  magazine,  or  wire 
service  for  the  lay  public.  Salary  com¬ 
petitive  with  for-profit  publications. 
Send  letter,  resume  and  samples  of  non¬ 
technical  writing  to  CSPl  EP:  NAW, 
1875  Connecticut  Avenue  N.W.. 
#300,  Washington  DC  20009. 


_ EDITORIAL _ 

SAN  MATEO  COUNTY  TIMES  seeks 
night  city  desk  editor.  Oversees  the  AM 
street  edition.  Work  in  Bay  Area's 
fastest  growing  chain  of  newspapers. 
Call  City  Editor  Scott  McIntosh  at: 

(650)  348-4325  Or  E-mail 

smcinlosh@angnewspapers.com 


SPORTS  COPY  EDITOR 


_ EDITORIAL _ 

SPORTS  EDITOR/WEBSITE  COORDI¬ 
NATOR.  For  publisher  of  college  and  pro 
sports  annuals.  Excellent  command  of 
language  and  sports.  Must  produce  on 
tight  deadlines.  Magazine  and  news¬ 
paper  experience  important.  Excellent 
benefits.  Top  Southeastern  location.  Send 
cover  letter,  resume  and  clips  to: 


_ EDITORIAL _ 

TECHNOLOGY  WRITER 

Electronic  Media,  a  weekly,  national 
newspaper  covering  the  TV  business,  is 
seeking  a  Los  Angeles  based  reporter 
to  cover  broadcast,  cable,  satellite, 
Internet  and  news  technology.  Must 
have  several  years  of  reporting  experi¬ 
ence,  preferably  covering  the  television 
business  or  technology  issues.  Ideal 
candidate  is  self-starter  and  story 
generator.  Send  resumes  to: 

Be^  Edgerton,  managing  editor 
Crain  Communications  Inc. 
Electronic  Media 
740  North  Rush 
Chicago,  IL6061 1 
Fax  (31 2)  649-5465 

EOE/M/F/V/D  No  phone  calls 

THE  DENVER  POST  is  seeking  a 
veteran  journalist  to  run  its  Washing¬ 
ton,  DC  bureau.  The  successful  appli¬ 
cant  will  hove  experience  covering 
congressional  delegates  and  will  know 
his  or  her  way  around  the  Federal 
government.  A  minimum  of  five  years 
experience  is  required.  Send  resume 
and  clips  to  Denyse  Albertus,  1560 
Broadwoy,  Denver,  CO  80202. _ 

THE  EASTSIDE  JOURNAL  (circulation 
50,000)  of  Bellevue,  WA,  just  one 
bridge  away  from  Seattle,  is  looking 
for  a  copy  editor/page  designer  who 
can  bring  style,  sophistication  and  sub¬ 
stance  to  our  news  pages.  Solid  work 
and  design  skills  a  must;  QuarkXPress 
experience  a  big  plus.  Send  a  resume  and 
samples  of  your  oest  work  to: 

Ron  Prichard,  News  Editor 
The  Eastside  Journal,  P.O.  Box  901 30 
Bellevue,  WA  98009-9230. 

E-mail 

ron.prichard@eastsiclejoumal.com 

THE  FAYEHEVILLE  OBSERVER-TIMES, 
a  70,000  circulation  newspaper  in 
North  Carolina,  has  an  opening  for  a 
reporter  on  its  business  team.  We're 
looking  for  someone  who  can  break 
news,  tell  compelling  stories  and  work 
collaboratively  with  a  five-person  team. 
The  successful  candidate  must  be  able 
to  cover  business,  transportation,  zon¬ 
ing  and  development.  Send  your  last 
five  stories,  plus  your  best  clips  to  Jeffry 
Couch,  assistant  managing  editor.  The 
Fayetteville  Observer-Times,  Box  849, 
Fayetteville,  NC  28304. 


THE  FDIC  DIVISION  of  Insurance  is 
seeking  a  Writer/Editor  in  Washington, 
DC.  Primary  responsibilities  include  pro¬ 
viding  substantive  editing  and  guid¬ 
ance  to  technical  writers  engaged  in 
financial  and  economic  analysis  of 
trends  in  the  banking  and  financial 
services  sector  for  nationwide  pub¬ 
lications.  Most  have  at  least  one  year 
of  strong  writing  and  editorial  experi¬ 
ence.  National  publication  experience 
is  desirable.  Salaries  will  be  com¬ 
mensurate  with  experience.  Applica¬ 
tions  must  include  social  security 
number,  telephone  number, 

citizenship,  veteron  preference  (with 
supporting  documentation),  and 
announcement  #99-BDEU-B033  on 
their  application/resume  (or  considera¬ 
tion.  Applications  must  be  postmarked 
by  February  23,  1999  and  sent  to, 
FDIC,  550  17th  Street  NW, 

Room  PA- 1 730-5080,  Washington, 
DC  20429-9990. 


This  position  includes  all  desk  (unctions 
for  our  Scores  &  More  page,  to  pro¬ 
duction  of  news  pages,  to  our  Prep 
Stats  desk.  Individual  will  edit  copy, 
write  headlines  and  design  and  layout 
pages.  Competitive  starting  salary  and 
comprehensive  benefits  package. 

Qualified  candidate  should  have  a 
degree  in  journalism  or  related  area 
with  three  plus  years  of  experience  as 
a  copy  editor  or  reporter.  Send  cover 
letter,  resume  and  samples  to  Ms. 
Thoms.  Deadline  March  1 . 

THEGAZEnE 
P.O.  Box  511 
Cedar  Rapids,  lA  52406 
EOE 


SPORTS  DESK/WRITER 

The  Times  Publishing  Company  of  Erie, 
PA,  a  family-owned  company  that  pub¬ 
lishes  the  Morning  News,  Erie  Daily 
Times  and  Sunday  Times-News,  is 
searching  (or  a  member  of  its  sports 
staff  who  can  work  the  desk  and  write 
compelling  stories. 

We're  looking  for  a  versatile  person, 
one  who's  comfortable  with  design  and 
layout  as  well  as  covering  game 
stories,  writing  profiles  and  finding 
unusual  features  about  sports  in  our 
lives.  The  job  will  involve  deskwork 
about  half  the  time  and  writing  the  rest 
of  the  time  including  home  coverage  of 
one  of  the  three  professional  football 
teams  we  follow. 

We'd  expect  the  successful  candidate 
to  have  three  to  five  years  of  doily  desk 
experience  in  copy  editing,  layout  and 
design.  Pagination  experience  would 
be  a  plus.  The  successful  candidate  will 
also  be  a  skilled  writer  who  is  not 
afraid  to  explore  new  ways  of  storytell¬ 
ing. 

We  offer  a  very  competitive  compensa¬ 
tion  package,  the  opportunity  to  have 
a  creative  impact  on  our  newspapers, 
and  an  excellent  working  environment. 
Send  us  a  letter  telling  us  why  you  are 
the  best  candidate.  Include  a  resume 
with  several  samples  of  your  best  writ¬ 
ing  and  also  tearsheets  of  your  best 
layouts  and  designs,  mail  this  to: 

Tony  Pasquale 
Administrative  Editor 
Times  Publishing  Company 
Times  Square 
205  W.  12lh  Street 
Erie,  PA  16534 

_ (814)  870-1712 _ 


SPORTS  EDITOR  -  10,000  circulation 
AM  daily  needs  leader  for  two  person 
department.  Strong  writing,  editing 
and  pagination  skills  a  must.  QuarkX¬ 
Press  experience  helpful.  45  minutes 
from  Raleigh,  30  from  Durham.  Send 
resume  to  Arthur  O.  Murray,  editor. 
The  Daily  Dispatch,  P.O.  Box  908,  Hen¬ 
derson,  NC  27536. 


Kay  Kuhn,  production  manager 
Lindy's  Sports  Annuals, 
2700  Highway  280,  Suite  108 
Birmingham,  AL  35223. 


SPORTS  SLOT 

The  Seattle  Times'  Sports  department 
seeks  a  slot  editor.  Great  city,  inde¬ 
pendent  newspaper.  Join  us  as  we  con¬ 
vert  to  mornings  in  an  exciting  new 
push  for  the  section.  Responsibilities 
include  some  first  edits  and  all  final 
reads,  establishing  a  work  flow,  and 
adjusting  to  late-breaking  news.  Appli¬ 
cants  must  have  broad  sports  knowl¬ 
edge,  strong  organizational  skills,  an 
eye  for  detail,  and  work  well  under 
pressure.  Five  years  of  daily  newspa¬ 
per  experience  required.  Send  resume 
to,  Don  Shelton,  Seattle  Times  Sports, 
1 1 20  John  Street,  Seattle,  WA  98109, 
or  fax  (206)  464-3255. 


I  SPORTS  WRITER 

j  The  Portland  Press  Herald  and  Maine 
Sunday  Telegram  seek  a  versatile, 
talented  sports  writer  to  cover  every¬ 
thing  from  NFL  Football  to  high  school 
and  alternative  sports.  This  is  a  key 
writing  position  within  our  sports 
department.  We  require  at  least  one 
year  of  full-time  writing  experience  at  a 
daily  newspaper,  a  college  degree  and 
a  willingness  to  be  different  -  open  to 
all  kinds  of  sports  stories  and  assign¬ 
ments,  and  able  to  generate  ideas  of 
your  own.  In  return,  we  offer  a  com¬ 
petitive  salary,  strong  benefits 
package,  a  chance  to  do  sports  jour¬ 
nalism  in  a  highly  livable  coastal  area 
-  and  a  New  England-wide  platform  to 
showcase  your  ability.  Women  and 
minority  applicants  are  always 
welcome.  Please  send  a  resume  and 
your  five  best  clips  to  Human 
Resources,  390  Congress  Street, 
Portland,  ME  04101. 


SUNDAY  EDITOR 

The  Orange  County  Register  is  looking 
for  o  proven  leader  to  bring  creativity, 
energy  and  a  competitive  news  edge  to 
its  weekend  editions.  The  successful 
candidate  will  hove  a  minimum  of 
seven  years  experience  as  a  reporter 
and  assigning  editor  at  a  daily  metro. 

The  Register  is  a  400,000  circulation 
newspaper  in  the  highly  competitive 
Southern  California  market.  Please  sub¬ 
mit  a  packet  demonstrating  current 
wark  as  well  as  a  resume  and  one- 
page  statement  of  philosophy  to,  Larry 
Burrough,  625  N.  Grand  Avenue, 
Santa  Ana,  CA  92701 . 

Fox  (71 4)  565-3691 
No  phone  calls,  please 
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HELP  WANTED 


_ EDITORIAL _ 

THE  FLORIDA  TIMES-UNION  in 
Jacksonville  seeks  designers  wifli  a 
deep  interest  in  the  news  and  a  clear 
vision  of  how  to  package  it.  Our 
immediate  opening  is  for  someone 
who  con  combine  words  and  images 
under  doily  deadline  pressure  to  bring 
our  front-page  presentation  to  o  new 
sophistication.  Strong  news  judgement, 
solid  copy  editing  skills  and  the  ability 
to  work  in  o  team  environment  essen¬ 
tial.  Infographics  talent  o  plus.  Send 
cover  letter,  resume  and  work  samples 
to  Joe  Adorns,  staff  development 
editor.  The  Florida  Times-Union,  P.O. 
Box  1 949,  Jacksonville,  FL  3223 1 . 


_ EDITORIAL _ 

THE  NEWS-SUN,  Kendollville,  IN, 
judged  in  1998  to  be  the  best  small 
doily  newspaper  in  Indiana,  is  looking 
for  o  full-time  sports  reporter  to  cover 
high  school  sports.  A  degree  in  jour- 
ndism  is  preferred,  but  not  necessary. 
This  person  needs  to  hove  computer 
and  writing  skills  and  be  willing  to 
work  flexible  hours.  Good  pay  and 
excellent  benefits.  Send  resume  to, 
Terry  Housholder,  managing  editor. 
The  News-Sun,  P.O.  Box  39,  Ken- 
dollville,  IN  46755. 


THE  NORTHERN  VIRGINIA  DAILY,  o  six- 
doy-o-week  AM  in  the  Northern 
Shenandoah  Valley,  is  seeking  o  sports 
reporter.  Coverage  mainly  of  high 
schools.  University  of  Virginia  and 
James  Madison  University.  The  position 
includes  two  days  of  desk  work  per 
week.  Knowledge  of  QuarkXPress  o 
plus.  Send  resume  and  clips  to  Michael 
Osipoff,  sports  editor.  Northern  Vir¬ 
ginia  Doily,  P.O.  Box  69,  Strosburg, 
VA  22657. 


THE  SAVANNAH  MORNING  NEWS 
“Georgia's  Best  Newspaper,”  serving 
the  South's  most  intriguing  city,  is 
adding  to  its  main  newsroom,  to  cover 
the  competitive  Coast  Georgia  and 
South  Carolina  Lowcountry  markets. 

We  ore  seeking: 

BUSINESS  REPORTERS  who  con 
explain  complex  issues,  spot  trends 
and  write  doily  and  enterprise  stories. 
NEWS  DESIGNERS  who  ore  journalists 
and  accomplished  visual  storytellers. 
FEATURE  WRITERS  who  con  find  com¬ 
pelling  people  and  tell  their  stories  in 
on  engaging  style. 

CRIME  REPORTERS  with  a  nose  for  news 
and  o  knock  for  bringing  people  and 
events  to  life. 

Resume  and  five  samples  to  Don 
Suwyn,  managing  editor.  Savannah 
Morning  News,  P.O.  Box  1 088,  Savan¬ 
nah,  GA  31 402. 

www.savannahnow.com 


THE  ST.  JOSEPH,  MO,  NEWS-PRESS, 
an  award-winning  42,000  circulation 
daily  in  Northwest  Missouri,  is 
searching  for  an  agriculture  reporter. 
Knowledge  of  agriculture  is  required. 
Send  a  resume  and  six  clips  to  Robyn 
L.  Davis,  business  editor,  St.  Joseph 
News-Press,  P.O.  Box  29,  St.  Joseph, 
MO  64502. 


_ EDITORIAL _ 

THE  ST.  LOUIS  POST-DISPATCH,  the 
flagship  of  the  Pulitzer  Publishing 
Company,  seeks  an  experienced 
political  reporter  to  join  our  Washing¬ 
ton  bureau  to  cover  the  Illinois  and 
Missouri  delegations.  The  successful 
candidate  will  be  a  self-starter  who  can 
research,  report  and  craft  stories  that 
keep  our  readers  abreast  of  local, 
national  and  international  issues  that 
come  before  the  delegations.  Foremost, 
we  want  a  reporter  who  can  explain 
how  the  decisions  of  the  delegation 
relate  to  our  Midwest  readers.  At  least 
five  years'  reporting  experience  at  a 
daily  newspaper  and  a  college  degree 
are  preferred.  To  apply,  send  a  cover 
letter,  resume  and  at  least  six  clips  that 
show  a  range  of  work  to,  Cynthia 
Todd,  director  of  recruitment,  St.  Louis 
Post-Dispatch,  900  North  Tucker  Bou¬ 
levard,  St.  Louis,  MO  63101.  The 
application  deadline  is  February  19, 
1999, _ 

THE  TRIBUNE  has  a  high  energy 
newsroom  in  the  competitive  Phoenix 
area.  Last  year,  we  won  AP  Arizona's 
top  three  awards  for  metro  papers.  The 
Arizona  Newspaper  Association  also 
awarded  the  paper  its  top  awards, 
including  general  excellence.  If  you 
have  the  experience  and  skills  to  help 
our  1 00,000  circulation  daily  in  one  of 
the  following  positions,  send  your 
portfolio  to  Jim  Ripley,  managing 
editor,  1 20  W.  First  Avenue,  Mesa,  AZ 
85210.  E-mail:  jripley@aztrib.com 

METRO  EDITOR.  Oversee  the  Tribune's 
newsgathering  staffs  and  be  responsi¬ 
ble  for  the  daily  local  report.  Candi¬ 
dates  must  be  fiercely  competitive, 
skilled  at  generating  stories  and  story 
packages  and  editing  them  into  A-1 
quality,  and  experienced  enough  to 
coach  line  editors. 

ASSOCIATE  EDITOR -SCOnSDALE. 
Work  closely  with  our  Scottsdale 
editor,  managing  staff  and  generating 
the  daily  report  for  this  edition. 

CITY  REPORTER.  At  least  one  year 
experience  covering  city  issues  is  pre¬ 
ferred.  We're  looking  for  an  enterpris¬ 
ing  reporter  who  can  dig  deep,  think 
critically  and  produce  stories  with 
relevance  to  readers'  lives. 

BUSINESS  WRITER.  Business  is  our 
second  front  and  local  business  and 
financial  stories  compete  for  A-1.  You 
should  have  at  least  two  years  report¬ 
ing  experience,  the  ability  to  break 
stories  and  take  them  beyond  the  num¬ 
bers. 


_ EDTORIAL _ 

TRIAD  BUSINESS  NEWS,  the  NC  Pied¬ 
mont  area's  established  business 
weekly,  is  looking  for  on  editor.  This  is 
the  top  editorial  position  at  the  news¬ 
paper,  reporting  to  the  publisher. 
We're  looking  for  a  candidate  who 
knows  news  and  who  understands  busi¬ 
ness.  The  editor  must  have  the  energy 
to  motivate  and  manage  a  diverse  and 
talented  staff  of  reporters,  the  knowl¬ 
edge  to  work  with  a  seasoned  copy 
de^,  the  talent  to  make  the  product 
look  great  and  a  visible  presence  in 
business  community  activities.  A  mini¬ 
mum  of  three  years  editing  experience 
at  a  weekly  or  daily  required.  Please 
reply  in  confidence  with  examples  of 
work,  resume,  recent  salary  history 
and  cover  letter  to: 

Publisher 

Triad  Business  News 
P.O.  Box  18249 

_ Greensboro,  NC  27419 _ 

TVDota,  the  leading  supplier  of  TV 
intertainment  information  worldwide,  is 
seeking  a  SPORTSWRITER  to  produce 
features  according  to  AP  style.  Fluency 
in  Spanish/French/German  or 
Portuguese  and  minimum  of  two-year 
degree  and  1  -2  years  of  work-related 
experience  preferred. 

We  offer  a  competitive  salary, 
excellent  benefits  package  and  casual 
dress  code.  Send  resume  and  salary 
requirements  to  TVData,  Attn.,  Human 
Resources,  333  Glen  Street,  Glens 
Falls,  NY  12801  or  E-mail: 

hr@tvclata.com  using  ASCII  format 

TWO  REPORTERS,  one  for  our  Cedar 
City  office;  one  for  our  St.  George 
office.  We  are  Utah's  best  newspaper, 
a  25,000-circulation,  2-edition,  seven- 
day  morning  paper.  We  offer  com¬ 
petitive  salaries,  the  best  place  in  the 
world  to  live  and  exceptional  editing. 
We  require  experience,  accuracy  and 
a  passion  for  good  journalism.  Con¬ 
tact:  Nancy  Pentins,  managing  editor. 
The  Spectrum,  275  East  St.  George 
Blvd.,  St.  Grorge,  UT  84770  or 
nperkins@thespectrum.com 

WEBMASTER 

Develop  and  maintain  site  for  com¬ 
munity  newspaper  group.  Work  from 
your  location  with  a  full-time  web 
editor  and  part-time  staff  at  our  site. 
Send  particulars,  including  compensa¬ 
tion  into  and  links,  to: 

newsjobs@aol.com 


THE  GAZEHE,  A  103,000  daily  in  Col¬ 
orado  Springs,  is  seeking  an  assistant 
city  editor.  Candidates  should  have 
exceptional  story  assignment,  planning 
and  line-editing  skills  and  experience 
in  directing  breaking  news,  weekend 
enterprise  and  project  stories.  The  ACE 
must  be  an  inspirational  coach  who 
understands  the  reporting  process  and 
is  comfortable  in  a  team  environment. 
Appreciation  of  civic  journalism  and 
knowledge  of  computer  assisted  report¬ 
ing  techniques  would  be  helpful.  Send 
resume,  six  clips  showing  original  and 
published  versions  of  stories  and  a 
two-page  autobiography  that  will  give 
us  a  sense  of  your  personality  and  pro¬ 
fessional  accomplishments  to  Jeff 
Thomas,  city  editor.  The  Gazette,  30  S. 
Prospect  Street,  Colorado  Springs,  CO 
80903.  No  phone  calls,  please. 

EOE 


THE  INDEPENDENT 
Gallup,  New  Mexico 

Managing  or  City  Editor 
We  are  a  16,500  evening  six-day 
operation,  offering  a  competitive 
salary  to  an  experienced  applicant.  “Ex¬ 
perienced”  is  the  operative  word.  Your 
willingness  to  serve  a  large  minority 
population  important  to  our  continuing 
success.  Submit  CV  including  salary 
and  education  history  to  Publisher, 
P.O.  1210,  Gallup,  NM  87305. 


AHD 


DIRECTORY 


For  Business  Card  adverdsir^ 
call  (212)  675-4380,  ext  171, 170 
Contract  rates  available 


Did  you  know...  9^? 

• 

28.31%  of  all  new  start  orders 
written  are  either  never  started, 
started  with  a  delivery  problem,  or 
no  good. 

Source:  Ver-A-Fast  Corporation,  1998  data 
1-800-327-8463 
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LASSiEIED 


HELP  WANTED 

INFORMATION  SYSTEMS 

APPLE  SCRIPTER 
Our  users  are  spoiled! 

Af  the  Austin  American-Statesman, 
automation  advantages  gained 
through  Apple  scripting  have  everyone 
expecting  morel  So,  we're  looking  for 
a  super  Apple  Scripter/Programmer. 
This  individual  will  write  enhancements 
to  Digital  Technology  International 
software  using  Applescript/Facespan 
and  SQL  to  communicate  to  UNIX/ 
Sybase  databases. 

Requirements  for  the  positions  are: 
•Familiarity  with  Macintosh  operating 
system.  Digital  Technology  Interna¬ 
tional  applications  and  newspaper 
publishing  software 

•Knowledge  of  and  experience  with 
UNIX  and  Sybase 

•At  least  one  year  programming  expe¬ 
rience 

•Familiarity  with  SQL  pragramming 
language 

•Experience  in  a  newspaper  pub¬ 
lishing  environment 

•Postscript  typesetting  and  related 
desktop  publishing  experience 
•Excellent  written,  oral  and  electronic 
communication  skills 
•Ability  to  work  well  with  users  with 
varying  levels  of  knowledge 
•Knowledge  of  JAVA  and  Perl  pro¬ 
gramming  languages  a  plus 

Excellent  company  benefits  include 
•Medical/Dental  Insurance 
•Paid  Vacation 
•401  (k)  plan 
•Tuition  Reimbursement 
•Discount  Subscriptions/ Ads 

Plus  you  get  to  live  and  work  in  Austin 
-  consistently  ranked  one  of  the  best 
places  in  the  country  to  live! 

Please  send  resume  and  salary  history 
to: 

Austin  American-Statesman 
Human  Resources  Department 
P.O.Box  670 
Austin,  TX  78767 
(512)445-3703 

HUMAN  RESOURCES 

AWARD-WINNING  COMMUNICA¬ 
TIONS  design  firm  in  Long  Beach,  CA 
(125  employees)  seeks  Human 
Resource  Generalist  to  run  1 -person 
department  Must  be  SPHR  certified,  com¬ 
puter  savvy,  creative,  and  flexible. 
Excellent  benefits,  great  environment! 
Salary  negotiable.  Fax  resume  and 
salary  requirements  to  (562)  491- 
5225,  attn.  HR. 


FAMILY  OWNED  PM  DAILY  (AM 
Weekend).  Average  23,500  circula¬ 
tion.  New  facility  coming.  Manage 
department.  Run  and  maintain 
upgraded  Mueller  227  1 0  pocket  and 
other  equipment.  Great  opportunity  in 
great  college  town  -  Bowling  Green, 
KY.  Mark  VanPatten  (502)  783-3259. 


_ MAILROOM _ 

NIGHT  PACKAGING  CENTER 
AAANAGER 

The  Times  Newspaper  is  seeking  a 
Manager  to  oversee  our  night  packag¬ 
ing  center  (10  p.m.  -  6  a.m.)  opera¬ 
tion.  Qualified  candidates  must  have 
previous  proven  manufacturing  man¬ 
agerial  experience  and  the  ability  to 
supervise  and  work  with  a  large  staff. 

The  position  requires  an  individual  with 
strong  leadership  and  excellent  people 
skills,  while  being  able  to  meet 
deadline  goals  and  maintain  a  clean, 
safe  work  environment. 

We  offer  a  competitive  salary  and 
benefit  package.  Pre-employment 
physical  which  includes  drug  screen 
prerequisite  for  employment.  For  con¬ 
sideration,  please  send  resume  and 
salary  history  to: 

Personnel 
The  Times 
500  Perry  Street 
P.O.  Box  847 
Trenton,  NJ  08605-0847 

An  Equal  Opportunity  Employer 

MARKETING 

SALES  AND  MARKETING 
REPRESENTATIVE 

Due  to  market  expansion  around  the 
country.  Publisher's  Circulation  Fulfill¬ 
ment  Inc.,  a  national  company  provid¬ 
ing  a  wide  array  of  circulation  services, 
has  openings  for  circulation  sales  and 
marketing  representatives  to  oversee 
The  New  York  Times  Single  Copy  Sales. 
Candidates  must  be  sales  driven  and 
have  excellent  written  and  verbal 
communication  skills.  Knowledge  of  the 
newspaper  industry  a  plus. 

Territories  Available: 

•Southern/Central  Texas  and  Louis¬ 
iana  (Austin  based  preferred) 
•Pennsylvania,  Maryland,  Virginia 
and  parts  of  W.  Virginia 
•Ohio 

•North  and  South  Carolina  (Charlotte 
or  Raleigh  based  preferred) 

•Missouri,  Kansas,  Iowa  (Kansas  City 
based  preferred. 

To  excel  in  our  fast  paced  environment, 
the  candidates  should  have  the  ability  to 
create  and  execute  sales  plans  to  drive 
new  business,  handle  multiple  projects, 
meet  deadlines,  have  excellent  com¬ 
puter  skills  and  possess  solid  organi¬ 
zational  skills.  These  positions  require 
interaction  with  local  newspapers  and 
independent  newspaper  wholesalers. 

In  addition,  sales  initiatives  would 
include  development  of  college  sales 
programs,  chain  store  promotions,  and 
retail  merchandising. 

College  degree  preferred.  Excellent 
salary  plus  company  car  and  bonus 
plan.  Send  resume  and  cover  letter 
stating  which  territory  you  are 
interested  in  to  -  P.C.F.  Inc.,  Single  Copy 
Sales  manager,  P.O.  Box  920160, 
Norcross,  GA  30010. 


_ MARKETING _ 

CUSTOMER  COMMUNICATIONS 
AND  RETENTION  MANAGER 

Will  develop  and  implement  strategies 
to  target  promotion  and  customer  reten¬ 
tion  efforts  to  build  strong,  long-term 
customer  relationships  and  maximize 
growth.  Will  work  with  systems 
department  in  the  design  and  imple¬ 
mentation  of  a  database  marketing 
system.  Will  also  work  with  the  market¬ 
ing  department  and  telemarketing 
manager  in  developing  sales  strategies 
to  improve  sales  performance  and 
retention.  Requires  college  degree  with 
3-5  years  direct  marketing  and  promo¬ 
tional  experience.  Experience  in  devel¬ 
oping  and  managing  marketing  plans 
for  consumer  products.  Strong  knowl¬ 
edge  of  Microsoft  Excel  and  Access 
and  familiarity  with  Claritas  or  other 
direct  marketing  systems  must  with 
strong  strategic  and  analytical  skills, 
experience  with  customer  retention  and 
loyalty  programs  preferred. 

We  offer  a  competitive  compensation. 
For  immediate  consideratian  please 
mail  or  FAX  your  resume  to.  The 
Record,  N.  Robinson  -  JA  150  River 
Street,  Hackensack,  NJ  07601,  Fax  - 
(201)  646-4514.  We  appreciate  your 
interest,  but  will  only  contact  thase 
individuals  we  plan  to  interview.  EEO 
Employer. 

j  PHOTOGRAPHY 

I  PHOTOGRAPHER 

The  Times-Georgian,  a  10,000  AM 
daily  newspaper  is  seeking  an  entry 
level  photographer  to  join  a  two- 
person  staff.  Applicants  should  have  a 
photojournalism  background  and 
Photoshop  knowledge.  The  photo¬ 
grapher  will  cover  daily  news  and 
sporting  events.  Send  resume  and 
portfolio  to  Rick  Kintzel,  The  Times- 
Georgian,  P.O.  Box  460,  Carrollton, 
GA30117. 


PREPRESS  MANAGER  -  The  Daily 
Press,  Inc.,  a  100,000+  daily  in 
Newport  news,  VA,  is  seeking  a  pro¬ 
ven  leader  who  will  direct  ad  produc¬ 
tion,  layout,  creative  services,  compos¬ 
ing,  digital  ad  receptian  and  page  flow 
management  in  our  Advertising 
Department.  Responsibilities  include 
strategic  and  operational  planning,  pre¬ 
press  technology,  and  ensuring  an 
exceptional  level  of  quality  of  Daily 
Press  products.  Requires  thorough 
knowledge  of  an  advertising  produc¬ 
tion  process  and  prepress  technology, 
7-10  years  experience  in  advertising 
sales  or  some  facet  of  advertising  pro¬ 
duction  and  a  minimum  of  5  years  in 
management.  College  degree  in  busi¬ 
ness  discipline  preferred.  We  are  the 
Hampton  Roads  subsidiary  of  Tribune 
Company,  recently  honored  by  Fortune 
magazine  as  one  of  America's  most 
admired  companies.  We  offer  a  com¬ 
petitive  salary  an  excellent  benefits 
package,  which  includes  ESOP,  401  (k) 
and  stock  purchase  plans.  Please  apply 
with  a  resume,  including  salary  require¬ 
ments  to: 

The  Daily  Press,  Inc. 

Attn.  Human  Resources 
7505  Warwick  Boulevard 
Newport  News,  VA  23607 
Fax:  (757)  247-7884 
E-mail:  resumes@dailypress.com 
EOE 


_ PRODUCTION _ 

PRODLXTON  MANAGER 

We  are  a  ZONE  1 ,  seven-day  daily 
newspaper  seeking  an  accomplished 
production  manager.  Operations 
include  electronic  pre-press  to  full 
pagination,  printing  on  a  Goss- 
Urbanite  Offset  press  and  mechanical 
inserting  on  Muller  227's. 

We  are  looking  for  a  “hands  on" 
leader  who  will  be  responsible  for  all 
areas  of  production  including  pre¬ 
press,  pressroom,  mailroom/inserting 
and  building  management.  Priorities 
are  to  achieve  consistent  on-time 
performance  while  maintaining  a  high 
level  of  print  quality.  Qualified  candi¬ 
dates  must  possess  strong  communica¬ 
tion  and  technical  skills,  the  ability  to 
develop  and  implement  training  and 
machinery  maintenance  programs. 
Other  duties  will  include  pagination 
management,  press  layout  configura¬ 
tions,  efficient  scheduling  of  all  produc¬ 
tion  departments,  newsprint  manage¬ 
ment  and  waste  control,  supplies 
purchasing  and  cost  containment  in  all 
departments.  PC  skills  for  budget  prep¬ 
arations,  inventory  management,  track¬ 
ing  of  statistical  production  data,  etc. 
are  a  must!  You  will  need  good  inter¬ 
personal  and  team  building  skills  while 
working  in  a  union  environment. 

We  offer  competitive  wages  and  bene¬ 
fits  with  excellent  opportunity  for 
career  growth  w'thin  our  own  organi¬ 
zation. 

Please  send  resume  with  salary  require¬ 
ments  and  references  to  Box  08754, 
Editor  &  Publisher. 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is  NOT 

a  monthly  journalism 
review. 

•  Editor  &  Publisher  is  NOT 
a  monthly  association 

house  organ. 

•  Editor  &  Publisher  is  NOT 
sponsored  by  a  university, 

society  or  foundation. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 

NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBUSHER 
1 1  West  19th  Street 
New  York,  NY  1001 1 
(212)  675-4380 


www.mecliainfo.com 
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HELP  WANTED 


_ PRESSRCX)M _ 

PRESSROOM  MANAGER 

The  Yakima  Herald-Republic,  a 
40,C)(X)+  daily  AM  newspaper  in  cen¬ 
tral  Washington,  is  seeking  an  experi¬ 
enced  press  manager  with  proven 
leadership  ability  to  oversee  and  par¬ 
ticipate  in  the  pressroom  operation. 
Includes  planning  and  directing  press¬ 
room  activities,  daily  press  runs, 
expense  budgets,  quality  improvement, 
employee  performance  reviews  and 
recognition  and  other  pressroom 
issues.  Minimum  five  years  experience 
leading  web  offset  press  operations, 
plus  journey  level  operator  skills.  Suc¬ 
cessful  candidate  will  have  strong 
communication  skills  to  provide  clear 
and  consistent  direction  for  a  staff  of 
1 4,  plus  knowledge  of  computer  pro¬ 
grams.  College  di^ree  or  equivalent 
training  in  related  field  preferred.  Com¬ 
petitive  salary  and  excellent  benefit 
package.  If  yau  meet  the  above 
qualifications  and  thrive  on  meeting 
team  goals  under  deadline  pressure, 
send  or  fax  resume  and  cover  letter  to 
Humon  Resources,  1 1 4  No.  4th  Street, 
Yakima,  WA  98901.  Fax  (509)  577- 
7722.  We  are  a  member  of  the  Seattle 
Times  group  and  an  equal  opportunity 
employer. 

PUBUC  REIATIONS 

PUBUC  RELATIONS  WRITER 
Looking  to  leave  journalism?  Leading 
NYC-based  healthcare  company  is 
looking  for  a  former/current  reporter 
or  equivalent  to  write  external  and 
internal  documents,  help  position  com¬ 
pany.  Fast,  accurate  writing  needed 
from  somebody  able  to  think  on  her/ 
his  feet.  Competitive  compensation. 
Fax  resumes  to  Eric  at  21 2-696-4638. 


FLORIDA  TREASURER 
Seeks  experienced  journalism  or  Public 
Relations  professional  to  respond  to 
media  inquiries,  write  news  releases, 
organize  press  events,  produce  policy 
documents  and  draft  speeches. 
Bachelor's  degree  and  at  least  four 
years  experience  in  journalism  or 
related  field  required.  Submit  resume 
by  February  1 6, 1 999. 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


POSITIONS 
I  WANTED 

I _ 

_ ADMINISTRATIVE _ 

20  YEARS  EXPERIENCE  as  GM/ 
Publisher  with  weekly,  monthly  and 
niche  publications  seeks  challenging 
new  position  in  California.  Let  me  help 
solve  your  operations,  PR,  sales  man¬ 
agement,  marketing  problems.  New 
product  experience.  High  energy,  low 
maintenance.  Ready  to  work.  Reply: 
swh436@aol.com 


PUBUSHER/GENERAL  MANAGER.  18 
year  background  in  circulation  and 
sales/marketing.  Experienced  in  start 
ups,  conversions  and  P&L 
responsibilities.  Community  oriented. 
Will  relocate.  Call  T.  Paul  Mahony  at 
(508)  399-5088.  or  E-mail  of: 
tma3putt@aol.com 


PUBLISHER/GM  -  Daily  to  30,000  or 
Mid-to-large  weekly.  Community 
oriented  Publisher.  Strong  advertising 
background.  Motivator,  trainer,  bottom 
line  achiever.  Reply  to  Box  08727 
Editor  &  Publisher. 


WELL-ROUNDED  GM  seeks  new  posi¬ 
tion  with  a  growing  company.  Worked 
in  all  sizes  and  positions  of  shoppers 
and  weeklies.  Will  relocate. 

Marty  (602)  667-6401 

ADVERTISING 

EXPERIENCED  ADVERTISING  DIREC¬ 
TOR  with  major  media  corpora¬ 
tion  background  available  for  the  most 
challenging  work.  Exceptional  candi¬ 
date  with  multi-newspaper,  multi¬ 
market  experience  has  the  tools  to 
make  significant  accomplishments  for 
the  right  employer.  Prefers  competitive 
market  with  a  supportive,  proactive 
upper  management  demeanor.  Look¬ 
ing  for  a  long-term  relationship.  Desire 
to  relocate  out  of  the  Northeast.  Call: 

(914)  278-4051  orrtwesten@aol.com 


HIRE  A  WINNER!  Recently  retired.  35 
years  of  sales  experience  at  same 
paper.  Background  includes  classified, 
retail,  casinos  and  majors.  Seeks  posi¬ 
tion  in  Zone  4.  Call  Bob  at: 

(609)484-8621 


_ CIRCULATION _ 

CIRCULATION  MANAGEMENT. 
Dedicated  experienced,  promotion 
minded  professional  seeks  position  at 
quality,  small  to  medium  sized  daily  or 
group.  “Hands  on"  leader  with  solid 
credentials,  a  sense  of  direction,  true 
people  skills,  and  a  love  for  the  busi¬ 
ness.  Available  immediately.  Send 
replies  to  Box  08755,  Editor  &  Pub¬ 
lisher. 


PROVEN  CIRCULATION  SALES  pro¬ 
ducer  with  several  years  of  advertising 
sales  experience  seeks  small  to  medium 
size  newspaper  or  trade  pub- 
lication(Zones  7,8,9)  Growth  objective. 
Call  Matt  (907)  694-7635  or  E-mail: 
matman@mtaonline.net 


_ EDITORIAL _ 

A-1  SPORTS  EDITOR/REPORTER  will 
energize  your  staff.  Small  town  to 
metro,  this  guy  can  do  it  all.  West 
Coast  prefetTM  (319)  354-2433: 
GCarBypass@aol.com 


AGGRESSIVE  SPORTS  REPORTER  with 
five  years  experience  at  major  daily 
seeks  position  as  sports  enterprise 
writer  or  pro/college  beat  in  small  or 
large  market.  Will  relocate.  Mail:  605 
Lake  St.,  Newark,  NJ  07104.  E-mail 
batts51 50@aol.com. 


EDITORIAL  WRITER/NEWS  ANALYST 
writes  in-depth,  provocative  pieces  on 
foreign  affairs,  domestic  politics;  plus 
religious,  ethnic,  racial,  civil  society 
issues;  17  years  experience  in  daily 
newspapers.  E-mail  at: 

mmalik@erols.com  or  Call 
(301)772-1477 


EXPERIENCED  SPORTS  VYRITER 
Want  to  find  right  place,  medium 
market,  after  short  hiatus  away  from 
newsroom  environment.  Creative  and 
hard  working,  experienced  with  col¬ 
lege,  NBA,  NFL  beats,  also  strong 
investigative  and  features.  Also  want  to 
help  on  desk  and  paginate  (QuarkX¬ 
Press).  Call  Mike  at  208-255-2729. 


EXPERIENCED,  award-winning  editor/ 
writer  seeks  new  career  challenge  with 
trade  or  specialty  publication.  Willing 
to  relocate.  (305)  891-2595. 


FREELANCE  BUSINESS/TECHNOLOGY 
writer  seeks  news  and  feature  assign¬ 
ments.  Visit  www.biztekwriter.com  or 
E-mail  dweaver@reporters.net  or  call 
(904)761-9072. 

No  work-for-hire. 


HAPPY  to  fill  your  gap  in  designing, 
editing,  even  reparting!  Journalism  BA 
equivoWt.  Fox  (253)  568-2738. 


_ FINANCE _ 

ATTENTION: 

EXECUTIVE  SEARCH  FIRAAS, 
RECRUITERS  &  CHAINS 

FORMER  GANNETT  CONTROLLER, 
victim  of  an  acquisition  by  cnhi,  seeks 
opportunity.  Ten  years  experience  as 
controller  and  eighteen  years  in  the 
industry  including  all  facets  of  account¬ 
ing.  Experience:  supervising  ten  full 
timers  and  two  part  timers  (including 
IS),  Veteran  of  two  successful  computer 
conversions,  and  total  responsibility  for 
A/P,  A/R,  GL,  payroll,  F/A,  EOM  clos¬ 
ing,  capital  and  annual  operating 
budget  submissions. 

Telephone:  (217)442-6813 
E-mail:  rmoore50@worldnet.alt.net 


PHOTOGRAPHY 


20-f  years  professional  photo¬ 
grapher  still-life/fashion,  indoors  and 
outdoors.  Also  Mac  Savy  with  drum 
scans,  retouching  and  color  correction. 
Very  reasonable  rates.  Call  (917)  339- 
4811. 


AWARD- VYINNING  PHOTO-JOURNAL¬ 
IST  looking  to  get  back  to  daily  scene.  If  a 
picture  is  worth  a  thousand  words,  my 
portfolio  is  worth  millions!!  Can  shoot 
everything  from  “grip  and  grins”  to  spot 
news.  As  a  bonus  -  I  can  alsa  act  as  a 
writer.  I  hove  written  numerous  pieces  to 
correspond  with  my  photos.  I  am  a  true 
“pholojoumalist"  Edward  Lewis: 

(727)542-3638 


TRAVEL  WRITERS  WANTED 

Successful  photographer  seeks  writers! 
Targets  newspaper  travel  sections! 
Jeff  (973)  575-1005 


Sporting  events  give  people  time  off 
from  the  problems  of  the  world 

Pete  Rozelle 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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Continued  from  page  29 
Xpress  News  Service 
www.xpresspress.com 
Journalists  fill  out  a  media  registration 
form  on  site  letting  Xpress  know  their  spe¬ 
cialties.  A  sophisticated  filter  will  make  sure 
that  the  press  releases  they  receive  via  e-mail 
are  targeted  to  their  interests. 

Daybook  News 

www.yearbook.com; 

www.daybook.com 

The  Yearbook  of  Experts,  Authorities  & 
Spokespersons  is  an  interactive  source  for 
lifestyle  and  business  writers.  Reporters 
plug  in  a  keyword  and  up  comes  a  list  of 
names,  phone  numbers  and  e-mail  address¬ 
es.  Many  of  them  also  have  RealAudio 
tapes  available  — just  click  on  the  link. 

Business  Wire 

www.businesswire.com 
Reporters  can  create  their  own  personal 
news  profile  at  this  site.  Business  Wire 
delivers  all  the  headlines  that  match  their 
profile  to  their  Web  site  or  e-mail  address. 

Internet  News  Bureau 

www.newsbureau.com 
News  releases  about  the  Internet  and 
Internet-related  businesses  are  delivered  to 
registered  reporters  via  e-mail.  There  is 
also  a  searchable  archive. 

Inquisit 

www.inquisit.com 

Inquisit  lets  a  reporter  track  virtually  any 
topic  that  he  wants  and  delivers  about  50 
alerts  a  day  on  that  issue  via  e-mail,  pager, 
or  cell  phone.  The  service  monitors  more 
than  600  content  sources  representing  all 
sorts  of  media. 

Jaffee  Legal  News  Service 

www.getserious.com/publicityA.html 
This  electronic  publication  with  its 
accompanying  archive  offers  alerts  about 
legal  issues  and  sources  for  information. 

KidBeat 

casey.umd.edu 

The  Casey  Journalism  Center  for 
Children  and  Families  sponsors  this  e-mail 
list  for  reporters  of  family  issues.  The  near¬ 
daily  posts  include  sources  and  topics  ^ 
worth  exploring.  Most  of  the  subscribers 
are  daily  Journalists  covering  family  beats. 

KnowX  ' 

www.knowx.com 

This  is  not  strictly  a  news  service,  but  it  is  ! 


a  useful  source  of  firsthand  information. 
After  registering,  you  can  search  on  any 
name  to  access  a  database  of  residences, 
death  records,  home  values,  and  home  buyers, 
and  sellers.  You  can  also  conduct  a  pretty 
thorough  background  check,  finding  lawsuits, 
judgments,  liens,  and  bankruptcies. 

Times  Mirror 
lifts  earnings 

Los  Angeles-based  Times  Mirror  Co. 
reported  earnings  and  revenue  rose  in  the 
fourth  quarter  and  for  all  of  1998,  due 
partly  to  a  one-time  gain  from  the  sale  of 
health  science  publisher  Mosby  Inc. 

Fourth-quarter  net  income  was  $246.3 
million,  up  from  $72.2  million  in  the 
year-ago  period,  while  revenues  rose  to 
$809.7  million  from  $791.3  million. 
Excluding  one-time  items,  fourth-quar¬ 
ter  income  from  continuing  operations 
was  $80  million.  The  results  exceeded 
analysts’  expectations. 

For  the  year,  net  income  jumped  to 
$1.42  billion  from  $250.3  million  in 
1997,  as  revenues  grew  to  $3  billion  from 
$2.9  billion  in  1997. 

Times  Mirror’s  newspaper  revenues 
rose  5.9%  to  $2.31  billion  in  1998  on  the 
strength  of  Baltimore’s  The  Sun  and  Long 
Island’s  Newsday,  but  overall  division 
results  were  hurt  by  soft  revenues  and 
higher-than-expected  expenses  at  the 
flagship  Los  Angeles  Times. 

CEO  Mark  H.  Willes  expressed  disap¬ 
pointment  with  the  results  from  the 
Times,  where  he  is  publisher,  but  expects 
earnings  growth  in  1999. 

Magazine  operations  reported  a  loss 
for  the  year  due  to  a  magazine  relaunch, 
higher  paper  costs,  acquisitions  and 
restructuring. 

Journal  Register 
posts  net  gain 

Journal  Register  Co.  say  fourth-quarter 
earnings  rose  on  the  strength  of  a  28.1% 
increase  in  newspaper  advertising  revenues. 

Quarterly  net  income  grew  to  $14.3 
million,  from  $13.5  million  in  fourth- 
quarter  1997,  as  revenues  rose  to  $121.2 
million,  from  $94.2  million 

CEO  Robert  M.  Jelenic  says  the 
Goodson  papers  exceeded  earnings 
expectations  and  expects  continued 
strong  performance  in  1999. 

For  the  year,  the  Journal  Register’s  net 
income  grew  to  $41.1  million,  from  $23 


million  in  1997,  as  revenues  rose  to 
$426.8  million  from  $359.4  million. 

The  company  also  reported  advertising 
revenue  increases  for  the  year  at  its  flag¬ 
ship,  the  New  Haven  (Conn.)  Register,  of 
5.6%;  The  Middletown  (Conn.)  Press,  of 
8.5%;  Southern  Rhode  Island 
Newspapers,  of  4.5%;  and  the  Lorain, 
Ohio,  Morning  Journal,  of  3.9%. 

Utah  kills  bill  to 
end  papers’  sales 
tax  exemption 

by  Kelvin  Childs 

The  Utah  House  of  Representatives 
killed  a  proposal  to  end  newspapers’ 
exemption  from  the  state  sales  tax.  House 
Bill  80,  sponsored  by  state  Rep.  David  L. 
Zolman  Jr.,  R-Taylorsville,  was  defeated 
48  to  24  on  Feb.  9.  The  measure  would 
have  required  newspaper  wholesalers  to 
collect  a  tax  of  about  5  cents  per  copy. 

Zolman  says  there  was  a  compelling 
reason  for  the  exemption  when  it  was  cre¬ 
ated  in  1937,  because  newspapers  were 
sole  providers  of  community  information 
such  as  obituaries,  wedding  announce¬ 
ments,  and  listings  of  Eagle  Scout 
awardees.  The  exemption  is  no  longer 
justified,  he  says,  in  an  age  where  infor¬ 
mation  is  freely  available  from  the 
Internet  and  other  sources.  He  also  says  it 
is  unfair  for  the  60  percent  of  Utah  resi¬ 
dents  who  don’t  buy  newspapers  to  subsi¬ 
dize  newspaper  subscribers. 

However,  newspaper  publishers  saw 
the  proposal  as  a  logistical  nightmare. 
Dominic  Welch,  president  and  publisher 
of  The  Salt  Lake  Tribune,  says  that  in 
order  to  comply  with  the  state  tax  code, 
carriers  would  have  to  collect  the  tax. 
“They’re  talking  about  raising  $3  million 
total.  I  think  it  would  cost  that  much  to 
collect  it,”  he  says. 

Zolman  cedes  that  some  of  the  13 
states  that  collect  sales  taxes  on  newspa¬ 
pers  had  difficulty  making  the  change. 
“Texas  had  a  terrible  nightmare  in  getting 
newspaper  boys  and  newspaper  girls  to 
collect  it,”  he  says.  But,  he  says,  having 
wholesalers  collect  the  tax  would  not  run 
afoul  of  the  tax  code. 

Publishers  also  worried  that  passing  on 
the  tax  could  drive  away  readers.  “Most  of 
our  subscribers  in  our  rural  areas  are  very 
sensitive  to  price  increases,”  says  Janice 
Keller,  executive  director  of  the  Utah  Press 
Association,who  lobbied  against  the  bill. 
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Why  j-schoolers 
ignore  newspapers 

And  how  enlightened  management  can  rekindle 
a  new  generation’s  interest  in  newspaper  journalism 


There  are  some  terrific  writers  in  the 
journalism  class  I  teach  at  a  local 
college.  But  for  some  reason,  writ¬ 
ing  for  a  newspaper  is  not  on  their  list  of 
career  objectives. 

Writing  for  a  music  magazine,  it’s  hot. 
Glamour,  Elle,  and  Cosmopolitan  iue  popu¬ 
lar  goals.  So  is  doing  online  work  for  any 
number  of  Internet  guides  and  publications. 
All  are  on  the  minds  of  the  best  students.  It’s 
a  far  cry  from  my  experience,  less  than  20 
years  ago,  when  there  was  no  doubt  that  the 
best  writers  were  heading  to  daily  newspa¬ 
pers  —  and  the  bigger  the  better. 

Any  editor  who  has 
tried  to  fill  an  editorial  StudOfltS 
opening  knows  the  reali¬ 
ty:  Newspapers  and  those  vIgW  RG 
who  edit  them  are  no 
longer  sexy.  The  Water-  3S  2 

gate  era,  which  brought 
the  profession  into  the  Of  SOCisI 
public  spotlight  and 
helped  inspire  energetic  3nd  V 

young  reporters,  is  long 
gone,  replaced  by  C-Span  bG  3t 

and  CNN  images  of  a 
stodgy,  aging  Washington  '• 

press  corps  whose  report¬ 
ers  bicker  among  themselves  to  fill  air  time. 

Students  in  their  20s  weren’t  even  bom 
when  President  Nixon  resigned  in  1974. 
Now,  Lou  Grant,  and  even  Murphy  Brown, 
have  given  way  to  Matt  Dmdge  and  personal 
home  pages.  Newspapers  are  no  longer  seen 
as  agents  of  social  change,  and  even  if  they 
were,  college  students  don’t  see  that  as  an 
attraction.  We  should  focus  on  improving 
ourselves  before  passing  Judgment  on  others, 
they  argue.  Forget  the  fact  that  many  college 
students  don’t  read  newspapers.  When  asked 
to  do  so  for  my  class,  their  criticism  grows. 
Why  is  there  an  arts  section  only  on  Friday? 


StudGnts  no  longGr 
viGW  nGwsp3pGrs 
3S  3gGnts 
of  soci3l  chongG  — 
3nd  wouldn’t 
bG  3ttr3CtGd 
if  thGy  did 


them  before.  Others  won’t  be  resolved  with¬ 
in  the  structure  of  daily  Journalism.  But  if  you 
talk  with  those  thinking  about  a  Journalism 
career,  you  soon  realize  that  papers  can  do 
more  to  recruit  and  retain  top  college  grads: 

•  Don’t  Just  advance  young  writers  into  ex¬ 
isting  beats.  Look  to  create  beats  and  to  find 
stories  that  interest  them.  The  shut-up-and- 
do-your-Job  style  of  management  has  to  go. 

•  Don’t  hire  for  a  Job,  hire  talent.  Coming 
from  a  metro  to  a  small  daily  in  New  Mexico, 
I’ve  noticed  how  flexibility  matters  a  lot  to 
morale.  Our  day  police  reporter  also  writes  a 
rock  music  column.  A  city  hall  reporter  used 

to  edit  the  Outdoors 

lo  longGr 

desk  but  also  have  a 
Sp3pGrS  weekly  kids  column  and 

a  magazine  column.  The 
Gnts  editor  of  our  real  estate 

magazine  writes  about 
h3ngG  —  Jazz.  A  young  copy  editor 
also  has  responsibility  for 
tuldn’t  the  Spanish  page. 

If  writers  are  interested 
3CtGd  in  music,  why  not  create 

a  column  on  rock  ’n’  roll, 
f  OIQ  or  the  club  scene.  Put 

them  on  a  record  compa¬ 
ny  list  to  receive  new  music  for  review.  Let 
them  write  about  restaurants,  or  the  latest 
Internet  .search  engine.  Big  papers  can  do 
some  of  this,  albeit  with  turf  and  ego  battles. 

•  Take  advantage  of  the  better  visual  skills 
of  young  Journalists.  Let  people  shoot  their 
own  photos  if  they  have  a  knack.  Or  assign  a 
reporter  and  photographer  to  take  a  month 
and  create  a  story/photo  package. 

•  Let  them  shine.  Find  ways  to  free  young 
writers  from  daily  assignments  for  larger 
Sunday  pieces.  Some  of  us  are  so  ingrained 
with  the  “pay  your  dues”  philosophy  that  we 
forget  the  whole  world  has  changed.  Maybe 


What’s  with  all  the  news  about  sports  most  !  the  skills  in  databases  and  HTML  program- 


people  never  play?  Why  the  obsession  with 
money?  Where  are  the  stories  on  fashion, 
music,  biking,  recreation,  and  how  to  live 
with  less  money  and  with  less  work? 

Some  of  their  gripes  are  real.  We’ve  heard 


ming  should  be  the  equivalent  of  two  years 
on  night  cops.  And  let’s  face  it,  there  are 
plenty  of  career  Journalists,  some  stars,  who 
never  covered  cops  or  city  hall. 

•  Let  young  staffers  sit  in  on  news  meetings 


by  Bruce  Krasnow 


to  see  how  decisions  are  made,  how  city  hall 
news  fares  against  stories  from  Moscow, 
Iraq,  and  Washington. 

•  Loo.sen  up  vacation  policy.  Newspaper 
executives  shouldn’t  roll  their  eyes  when 
this  comes  up.  We  cannot  be  competitive  if 
we  insist  that  young  Journalists  have  to 
hold  a  Job  five  years  to  get  three  weeks  off 
when  they  have  more  of  a  need  to  get  out, 
travel,  and  let  loose  than  the  rest  of  us. 
How  is  it  that  newsroom  managers  allow 
those  of  us  with  kids  to  break  out  early  for 
teacher  conferences  and  teen  soccer 
games,  or  make  exceptions  for  mid-career 
fellowships  at  Stanford  or  Michigan,  yet 
remain  dead  set  against  giving  younger 
reporters  time  enough  away  from  the  news¬ 
room  for  their  pursuits? 

There  may  be  ways  to  add  time  off  with¬ 
out  breaking  the  bank.  How  about  extended 
comp  time  after  long  projects,  or  offering 
bonus  time  for  working  the  weekend  and 
holiday  shifts  no  one  else  wants?  Young 
staffers  will  eat  that  up. 

•  Reach  out  to  Journalism  programs  and  stu¬ 
dents.  Invite  them  into  the  newsroom  to  see 
what  really  happens.  One  young  reporter 
doubts  anyone  of  his  University  of  New 
Mexico  classmates  has  an  idea  what  goes  on 
in  an  off-campus  newsroom.  He’s  probably 
right.  1  remember  taking  a  field  trip  while 
still  in  Junior  high  to  watch  the  now-defunct 
Chicago  Today  roll  off  the  presses.  It  was  a 
thrill  that  contributed  to  my  excitement  about 
the  business.  With  the  decline  of  afternoon 
papers,  group  tours  at  most  newspapers  are 
as  exciting  as  a  visit  to  an  insurance  under¬ 
writer  —  but  don’t  have  to  be. 

The  message  we  need  to  better  convey  is 
that  newspapers  matter.  No  other  medium 
offers  writers  a  chance  to  cover  the  most 
important  events  in  their  own  community  and 
to  publish  their  words  along  with  the  ever- 
powerful  still  photograph. 

College  students  don’t  know  it,  but  we 
do.  There  has  been  a  proliferation  of  news 
and  information  to  the  point  that  new  shows 
are  now  the  staple  on  such  networks  as  Fox 
and  MTV.  TV  magazines  air  Just  about 
every  night.  But  much  of  this  is  because  of 
newspaper  reporters  and  editors.  We  still 
get  the  stories  first,  we  get  them  right,  and 
we  publish  them  in  a  way  so  readers  can’t 
turn  away.  And  that  is  reason  enough  to  be 
in  this  business. 

Krasnow,  (brucek@sfnewmexican 
.com),  city  editor  at  The  New  Mexican  in 
Santa  Fe,  teaches  journalism  at  the 
College  of  Santa  Fe. 
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THE  E&P  AMERICA 
EAST  CONFERENCE 


PACKAGE 


America  East  Conference  Planning  Issue  —  February  27 
America  East  Conference  Issue  —  March  27 
America  East  Conference  News  Wrap-up  Issue  —  April  3 


E&P  will  be  there!  The  America  East  conference  issue  of  E&P  will  be  distributed  at  the  conference  to  every  attendee. 


Deadlines 

Conference  Planning  Issue  Conference  Issue  Conference  News  Wrap-up  Issue 

Space  Deadline  —  Feb  17  Space  Deadline  —  March  17  Space  Deadline  —  March  24 

Material  Deadline  —  Feb.  19  Material  Deadline  —  March  19  Material  Deadline  —  March  26 

Betsy  Maloney,  MidAtlsntic  •  Tel:  (301)  656-5712  •  Fax:  (301)  656-5713 
Howard  Flood,  Eastern/Canadian  •  Tel:  (212)  675-4380  ext.  160  •  Fax:  (212)  929-1259 
Greg  Lawner,  Midwest  •  Tel:  (212)  675-4380  ext.  158  •  Fax:  (212)  929-1259 
Ramona  Cox,  Central  •  Tel:  (303)  333-9840  •  Fax:  (303)  333-2924 
Jill  Martin,  Western  •  Tel:  (831)  625-6902  •  Fax:  (831)  625-6911 
Rick  Ferriera,  Northeast  •  Tel:  (508)  821-4670  •  Fax:  (508)  822-5039 
Classified  Department  •  Tel:  (212)  675-4380  •  Fax:  (212)  929-1259 
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WARNING!  THESE  PREMISES 
PATROLLED  BY  VICIOUS, 
BLOODTHIRSTY  GUARD  DOGS 

( IN  OTHER  WORDS,  ' 

A  OUR  CORPORATE  LAWYERS.) 
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